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» Color in Advertising: Effects on Emotion, Memory and Attitudes in High and Low

Involvement Conditions During Exposure.

» Brand Managers’ Profile: a European comparative study.

> Entrepreneurial Networks in a globalizing Economy: The Case of Greek

Entrepreneurial Networks.

» The Value of the Brand: The Case of Luxury Brands.

» Electronic Public Relations (E-PR).

> Internal Market Orientation, External Market Orientation and Business Performance:

The Case of Supermarket Chains.

» The Effectiveness of Marketing Information Systems: The Case of Greek five stars
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"The Brand Manager of Pharmaceutical Products - the Role of Internal Marketing

Programmes”, Competitive Paper, European Institute for Advanced Studies in

Management, 30-31 Iavovapiov, BpuEéideg, Bélyo.
"Women as Consumer Product Managers in France", 20" European Marketing

Academy Conference, ce ovvepyasio pe tov W. Glynn, Competitive Paper, 21-23

Moaiov, 1991, AovPAivo, IpAavoio, pp. 1637-1663, pélog G €MOTNUOVIKNG
emrpornng, Chairing Session.

"British and French Creative Executives: A Comparison of their Opinion and Final
Use of Colour Effects in their Creativity Work per Product Category”. Competitive
paper, 22d European Marketing Academy Conference, Bapkeimvn, lomavia, pp.
1181-1205.

"Effect of Colour in Advertising: A Comparative Study of British and French

Advertising Creative Executives”. Competitive paper, The World Marketing

Conference, KmvotoviivovmoAn, Tovpkia, pp. 335-33, Chairing Session, Reviewer of
the congress.

"The Public Relations Managers’ Role in Four European Countries, Individual
Characteristics, Activities, Behavioral Factors, Interfaces, Differences Encountered

and Solutions Proposed”, Competitive paper, 23rd European Marketing Academy

Conference, Méioc g Emompovikng Emutpomig tov Xvvedpiov, Mdaootpiy,
OMavdia, Mdwog, pp. 707-728.

"The Role of Public Relations Managers in Consumer Goods Companies in G.
Britain, Ireland, France and Greece: A Comparison Study of Demographic Individual
Characteristics and Job Related Activities”, Competitive paper, Academy of
Marketing Conference, American Marketing Science, Nashville, Tennessee, U.S.A.
Iovviog, pp. 167-173.

"The Brand Management of Pharmaceutical Products in France — Key Areas of
Improvement”, Analele Universitatii din Craiova, Vol. 23, pp. 81-87.

"The Brand Management of Consumer Goods Products in Greece - A Comparison
Study of Gender Differences Based on Individual Characteristics and Job Related

Factors”, Competitive paper, 24th European Marketing Academy Conference,
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1995:

1996:

1997:

1997:

1998:

1998:

1998:

(EMAC) TIlopiot T'aAlio, Congress Comitee 16-19 Maiov, pp. 1931-1940 (oe
ouvvepyooia).

"Service Quality Criteria in Different Custodian Markets. Maximizing Potential in the
Emerging Markets of Asia"”, Competitive paper, The World Marketing Conference,

MerBovpvn, Avotpakria, Vol. 2, pp. 52-60, Iovvioc.

"Service Quality Criteria Used by Global Custodians When they Assess Local
Custodial Service Providers in 17 Emerging Markets in Asia and Latin America.
Maximizing Potential in the Emerging Markets", Competitive paper, 25th European
Marketing Academy Conference (EMAC), Bovdoréotn, Ovyyapia, pp. 1997-2006,

Mérog ¢ Opyavotiking Empomng tov Xvvedpiov, Chairing the Session: Cross
Cultural Research.(ce cuvepyacia).

"Interfaces of the Brand Manager- A Cross Sector Analysis in Consumer Goods
Companies"”, Competitive paper, Warwick (M. Bpetavia), 26th European Marketing
Academy Conference (EMAC), 19-23 Maiov, pp. 973-992, (ce cuvepyaocia). Mélog

g Opyovotikng kot Emommpovikng Emitponng tov Xvvedpiov.
"Men and Women as Public Relations Mangers in Consumer Goods Industries in
Greece and Italy. A Comparison Study of Individual Characteristics, Role Played,

Interfaces and Difficulties Encountered"”, Competitive paper, International Marketing

Conference - New Frontiers and Tendencies, 13-19 Oktwppiov, (ce cvvepyacia),
Montpelier, T'aAAia, pp. 13-19 ta wpokTikd T0L cLVEdPiIOL dnpootedTnKoY cg PiPiio
Ed. ESKA 1999 Paris.

"Brand Managers Main Responsiblities in Different Consumer Goods Industries”,
Competitive paper, Xtokyoiun (Zouvndia), 27th European Marketing Academy
Conference (EMAC), 19-23 Maiov, (ce cuvepyaoia), Vol. 3, pp. 411-430, Méhoc g

Emomuoviknig Emrponng tov Xuvvedpiov, Chairing the Session: Service Marketing

Management.

"Brand Managers and Industrial Service Suppliers in Pharmaceutical and Other Fast
Moving Consumer Goods Companies”, Competitive paper, Montreal (Kavoddg),
Academy of Marketing Science - Multicultural Marketing Conference, 17-20

YentepuPpiov, (o€ cvvepyacia), pp. 320-327.
"Brand Managers as Coordinators of Brands Team in Pharmaceutical and Other Fast

Moving Consumer Goods Companies”, Competitive paper, Academy of Marketing,

Annual Conference, Sheffild (M. Bpetavia), 8-10 IovAiov, (ce cvvepyasia), pp. 540-
546.
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1999: Bpu&éideg, Ebvikn Tpanela tng EALGdoc EE Congress on: Modern Banking Methods
and the Remote Regions of the EE, mpaktikd ocuvvedpiov éxdoon g E6vikng
Tpanelag, pp. 41-53.

1999: "The Role Effectiveness of Public Relations Managers in Product and Service Firms
in Six European Countries. Background, Activites, Roles and Work Related Factors”,

Competitive paper, Beporivo (Teppavia), 28™ European Marketing Academy

Conference (EMAC), 11-14 Maiov. (oe ocvvepyaoia), pélog tng Emotnupovikig
Emutponrg tov Zuvedpiov, Chairing the Session on International Advertising.
1999: "Brand Managers’ Planning Role for Fast Moving Consumer Goods Products,

Competive paper, Malta, World Marketing Congress”, Academy of Marketing

Science Ninth Biennial Vol. IX, MdAta 23-26 lovviov (og ovvepyasia), pp. 182-185.

2000 "Job Stressors and Work Outcomes of Consumer Brand Managers”, Competitive
paper, Rotterdam (OAlavdio), 29" European Marketing Academy Conference
(EMAC), 23-26 Maiov (o€ cuvepyaocia).

2000: "Colour Effects in Consumer Goods Advertising Across Cultures and by Product
Category - Synthesis and Extension”, Competitive paper, Rotterdam, OAAavdia,
29™ European Marketing Academy Conference (EMAC), 23-26 Moifov.

2001: "Role Performance Differences of French and Japanese Consumer Product Managers",
30™ European Marketing Academy Conference (EMAC), 8-11 Maiov, Bergen,

Norway
2001: "Public Relations Activities in the Service Sector", 30" European Marketing
AcademyConference (EMAC), 8-11 Maiov, Bergen, Noppnyic.

2003: "Relationships of Conflict Strategies to Organizational Communication: Using
integrating style for managing interdepartmental conflict”, (ce ovvepyacia)
Symposium Proposal (Cross- Cultural Studies on Conflict Management Strategies),

MelBovpvn, Avotparia, Sixteenth International Association of Conflict Management

Conference, 16-18 Iovviov.
2003: "Public Relations Management and the Service Industry: The case of Greece", (ce
ovvepyaoia pe I1. TToAvypoviov).Competitive paper, BavikoOBep, Kavaddag, Twelfth

Annual World Business Congress, International Management Development

Association, 25-29 Tovviov.
2003: "Effective conflict management and organizational effectiveness: A theoretical

approach”, (ce ovvepyacin). ABnva, EAAGoa, First International Conference on

Business, Economics, Management and Marketing, 26-29 Tovviov.
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2003 :

2003:

2003:

2004:

2005:

2006:

2006:

2006:

"Isolated areas and adoption of virtual banking",(ce cuvepyacia) 10th Anniversary
International Conference on Advances in Management, 16-19 IovAiov, 2003, Xeo0A,
N. Kopéa.

"Participation systems and integrating goals within European Industrial Relations", (ce
ovvepyooia) Competitive paper (President”s Track), XeovA, N. Kopéa, Tenth
Anniversary International Conference on Advances in Management, 16-19 Iov\iov.
"Handling Conflict between Management and Ownership Regarding Dividend Policy
Competitive paper (President’s Track), Zeovd, N. Kopéa, Tenth Anniversary
International Conference on Advances in Management, 16-19 Iovliov (o€
cuvepyacia)

"Key Factors for Marketing Information Systems Effectiveness", (o€ cuvepyasia) 33rd
European Marketing Academy Conference (EMAC), 18-21 Maiov, Murcia, lomavia.
"The Role Effectiveness of Public Relations Managers in Product and Service Firms in
Six European Countries: Background, Activities, Roles and Work Related Factors",
(oe ovvepyoaoio) , 50th Anniversary IPRA World Congress, 26-28 Iovviov,

Kwov/movin, Tovpxkia.

"The Hotels typology based on their Marketing Information Systems Effectiveness”,
(oe ovvepyaoia), Session Chairing, 35th EMAC Conference, 23-26 Maiov, ABnva,
EALGSa.

"Internal Market Orientation and Business Performance: An Empirical Investigation in
a Retail Context in Greece" (oe cvvepyasia), 35th EMAC Conference, 23-26 Maiov,
Abnva, EALGS0.

"On the relationship between Store Image Attributes, Buying Experience and Customer
Satisfaction Drivers: The Case of Multiple Groceries in Greece" (oe cvvepyacia),

35th Annual Conference - European Marketing Academy Conference (EMAC) A

Synthesis of Polymorphous Axioms, Strategies and Tactics 23-26 Maiov, 2006

Athens, EALGSO.

2007:"Examining the Relationship between MrkIS Effectiveness and Support Service

Quality: Some Empirical Findings" (ce ocuvepyocia) 36th Annual Conference -
European Marketing Academy Conference (EMAC), Flexible Marketing In An
Unpredictable World, 22-25 Maiov, Reykjavik — IcAavdia.

2007:"An Empirical Investigation of the Relationship between Internal and External

Marketing Orientation" , (o€ cvvepyaocia), 1st Biannual International Conference , 27-

29 XentepPpiov, Xiog, EAAGOa.
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2008:"Internal, External Market Orientation and Business Performance: an empirical

investigation of a mythological triangle in a retail context".(ce cvvepyaoio) 37th Annual Conference -

European Marketing Academy Conference (EMAC), 22-30 Maiov, Mrpditov, Hvopévo Baoileto.

2008:"Communicating Corporate Objectives with the Use of the Brand". (oe cuvepyaocia)

13" International Corporate and Marketing Communications Conference, 24-26

Ampthiov, Atovpmiidva, ZioPevia.
2009:"The Use of Colour in Print Advertising: Colour Effects on Perception”, (og

svvepyacia), 13" International Corporate and Marketing Communications Conference,

Nicosia, Konpog, 23-24 Anpidiov.
2009:"Men and Women as Public Relations Managers in the Service Sector in Greece and
Turkey", (o€ ovvepyaoia), 13" International Corporate and Marketing Communications

Conference, Nicosia, Korpog, 23-24 Anpiriov.

2009:"Museum Communication Channels and the SOR paradigm: The case of the New
Acropolis Museum”, (ce cuvepyooia), 13" International Corporate and Marketing

Communications Conference, Nicosia, Korpog, 23-24 Ampiriov.

2009:"Communication in Turbulent Times", Keynote Speaker, 13" International Corporate

and Marketing Communications Conference, Nicosia, Konpoc, 23-24 Anpiriov.

2009:"The Brand’s Superiority Scale: Measuring Consumers’ use of Brands to differentiate

among their choices" (og cvvepyacio) The 8th International Conference on Research

in Advertising, European Advertising Academy, Klagenfurt University, 25-27 Tovviov,

Avorpia.
2009:"Factors affecting the adoption of the two-way symmetric public relations model in a

digital environment” (ce cvvepyacia), 8th International Conference on Research in

Advertising, Klagenfurt, Avotpia, 25-27 Iovviov.
2009:"The retail store managers” role in Greece: Individual characteristics, behavioural
factors and tasks", (oe cuvepyaocia), 16th International Conference on Recent Advances

in Retailing and Consumer Services Science, Niagara Falls, Kavadag, 6-9 IovAiov.

2009:"Flying with Colours - The Influence of Symbolism on Colour Preferences In Print

Advertising” (ce ovvepyacia), 2nd Biennial International Conference on Services,

®eccarovikn, EALGSa, 4-6 Noguppiov.
2010: “Color Effects On Implicit Memory In A Print Advertising Context: A Process

Dissociation Procedure Approach” (o€ cuvepyacin), American Marketing Association

Summer Marketing Educators' Conference, Bootdvn, HITA, 13-16 Avyovotov.
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2011: “Brand Managers Propensity to leave: What makes them want to stay? A Comparison
Study” (o€ ovvepyaoia), EMAC 2011 Conference, Ljubljana, Xlofevia, 24-27 Maiov.

2011: “Is there a standardized role for the brand manager internationally?” (ce cuvvepyacia),
16th International Corporate and Marketing Communications Conference, A6nva,
EMéda, 27-29 Ampidiov.

2011: “Luxury brand consumption and cultural influences” (oe ovvepyaocia), 16th
International Corporate and Marketing Communications Conference, Ad9va, EAAGdSa,
27-29 Ampidiov.

2011: “Patients Satisfaction with Hospital Rehabilitation Services” (Working paper) (o€
ovvepyaoia), 16th International Corporate and Marketing Communications
Conference, Abnva, EAAGSa, 27-29 Ampiriov.

2012: “Dimensions of Hospital Marketing and Management in Greece: Framing the real
issues” (og ovvepyacia), 17th Corporate Marketing Communications Conference, Pev,
TloAMa, 19-20 Arpirhiov.

2012: “Satisfaction of luxury brand values through particular marketing strategies: the case of
Louis Vuitton", (oe ovvepyooia), 17th Corporate Marketing Communications
Conference, Pev, 'aA)ia, 19-20 Ampiriov.

2012: “Explicit And Implicit Memory For Print Advertisements: A Pilot Study On The Role
Of Colour Preferences And Gender” (oe cuvepyaoia), 11th International Conference on
Research in Advertising, Ztoxyoiun, ovndia, 28-30 Iovviov.

2012: “Building Brand Equity in Times of Uncertainty. The Paradigm of Spain and Italy” (In
collaboration), Global Marketing Conference, o0\, Kopéa, 19 — 22 Iovviov.

2013: “Different perceptions of advertising creativity: Do they matter to agency — client
relationship?”, working paper (o€ ovvepyaocia), 18th International Corporate and
Marketing Communications Annual Conference, XaAépvo, Itaiia, 11-12 Anpiriov.

2013: " Color effects in advertising on implicit and explicit memory: The role of involvement
during exposure", (o€ ovvepyacio), 11th International Conference on Research in
Advertising, Zaykpeumn, Kpoartia, 27-29 Iovviov.

2013: "Emotional responses to color in advertising in high and low Involvement conditions: a
study in progress”, (ce ocuvvepyacia), 11th International Conference on Research in
Advertising, Zaykpeumn, Kpoartia, 27-29 Iovviov.

2013: Business ethics and consumers’ perceptions in the fast moving service industry (og
ovvepyaocia), 8th AMA SERVSIG International Service Research Conference 2014,
®eccarovikn, EAAGSa.
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2013: Business ethics revisited: the effects of business ethics on consumer perceptions, the
mediating effect of brand equity and the relationship with the willingness to buy (ce
ovvepyacia) International Corporate and Marketing Communications Annual
Conference 2014, Mi\davo, Itaria, 3 - 4 Anptriov.

2014: “What affects luxury brand experience after all? The role of luxury orientation,
personality and culture. A cross-national study.” (ce cvvepyaoia), Global Marketing
Conference, Ziykoamovpn 2014, IovAiog 15— 18.

2014: “The Impact of Social Network Characteristics on Employee-Based Brand Equity (ce
ovvepyacia), Global Marketing Conference, Xiyxamovpn 2014, IobAog 15 — 18.

2014: “International Branding” (Session Chair). Global Marketing Conference, ZtykamoOpn
2014, IovAog 15 — 18.

Avarxowaaoelg ae Xovéopia oty EJldda pe llpaxtixd Xvvedpiov

1998: 20 IMavednvio Xuvvédplo Avantvéng E€aywydv, 13-15 defpovapiov 1998, vnd v

ayida tov Ymouvpyeiov EBvikng Owovoplag, Oépa Zvvedpiov: H E&aymyum
Emyeipnon mpog to 2000, avaxoivoon pe titho: "H Awbvonoinon tov EAAnvikov
Emyeipnoewv". Topog Ipaktikov Zvuvedpiov, Adnva.

1998: EAnvikn Etapia Atownoewnc Emiyeipnocov, EMnvikd Ivotitodto Mdapketvyk,

EBdopada Mapketvyk pe 0épa: Marketing — Megatrends, avakoivwon pe 0épa: O
Polog g Awoiknong I[poidviev otig Evponaikég kot lamwovicég Emyeipnoetg, 13-14
Maptiov, ABnva.

1999: Xvvédpio Tov EBvikov Kévrpov Anuodoiag Aoiknong, cuvédptlo pe 0épa  Atoikntikdg

Exovyypoviopods, avoakoivoon pe 0épa: To Xbyyxpovo Mdapketvyk tov Yrnpecsuomv
oav [ToAamhaclaotig ™ AmotehespotikoOtnTog TG Anpnociag Atoiknong, oc. 41-
48, Anva.

1999: EMnvikn Etoupeio Anpoociov Xyéoewv, Etnoto Zovédpro: Ot Anpdoleg Zyxécelc 6to

2000, avaxoivoon pe titho: O YmevbBuvoc Anuociov Xyécewv omv EAinvikn
[TpaypoticdtnTa, o cuvepyaocia pe Z. Beviovpa, [paktikd Xvvedpiov, AGnva.

1999: Xvvédpro tov Ymovpysiov Tomov kot M.M.E. pe titho: Anuoocieg Zyéoelg kot

Enuwcowovia oto 2000, avoxoivwon pe titho: Emayyelpotiky] Xtoadtodpopio Kot

Anpooieg Zyéoeic, AGnva.
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2003: Awiknon Ilpoiovtog Evpomnaikn kot loanwviky Eunepio: IHoykoouonoinon, tdoeig
Kot wpoorntikéc. 2° Yvumdoto EAnviknic Axadnuiog Mdpketvyk, 17-18 Anpidiov,
AbMva.

2007: Extipovrag v Enidpacn g Awmpoconikie Emkoweviag (word of mouth) otnv

emAoyn papxag mpoiovioc 2° Xvumdcro EAnvikic Axadnuioc Mdépketvyk, 17-18

Maiov , AOva.

12. MONOTI'PA®IEX KENTPOY EPEYNQN OIKONOMIKOY ITANEINIETHMIOY
(ME ENITPOITH KPIXHY)

1994: H Opydvoon ue Awowntéc Ipoioviov otic Emysipnocic Katavorotikav Ipoidviov

omv EAAGSa. Kévtpo Owovopukmv Epguvav. Owovopkd Iovemotiuo Adnvav.

1995: IIpodwnbéceic ko AmoteieouatikotnToa otnv Exmoaidsvon I[Ipocomikod otnv EAAGSA.

Awpopéc Metaéd Anupociov ko [dwtikeov Emyeipricemv. ‘Epevva ota [TAaicio tov

[Tpoypaupatoc Odile. Merétn [Ipodiabécemv/IdimTikdg - Anpociog Touéag /Exnaidevon,
KOE/OITA o¢ ovvepyaoia pe N. IToarmafaciieiov, kabnynt OIIA.

13. ENAEIKTIKEX ANA®OPEX XTO XYITPA®IKO KAI EPEYNHTIKO EPIT'O

To cVvoro v Biproypaeikdv avagopdv givarl 145 6 kKopveaio TGTNHOVIKA TEPLOIKE:

European Business Review

Journal of Product and Brand Management

Journal of Marketing Management

Journal of Brand Management

European Journal of Marketing

Journal of Consumer Policy

Journal of Strategic Marketing

Journal of Management Information Systems

Journal of Pharmaceutical Marketing & Management
Marketing Intelligence & Planning

Journal of Targeting, Measurement and Analysis for Marketing
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14. XZYMMETOXH XE EINNIEXTHMONIKEX ETAIPEIEY, IAPYMATA KAI
XYNTAKTIKEX EIIITPOIIEX EI'KPITQN AIEONQN EINIEXTHMONIKQN
IHEPIOAIKQN

% IIpoedpog tov EAAnvikod Ivetitovtov E&umnpémong Iedatdv (2004-2010), to omoio
TEPIAAUPAVEL CIUEPO HEPTIKEG OO TIG UEYOADTEPES EMYEPNOELS T000 otV EAAGda
660 ka1 6tov Evponaixd yodpo (http://www.customerservice.gr/)
Méog:
& mc Apepkavikng Etoupeiog Mapretivyk
g Evponaikng Akadnuiog Mapketvyk
¢ tov Zuvdéopov Exntadevtikddv Mdapketivyk tng M. Bpetaviag
% tov Editorial Review Board tov mepodikov Corporate  Communications: an
International Journal
%+ 1ov Editorial Review Board tov nepiodikov Journal of Marketing Communications
% 1ov Editorial Review Board tov mepiodwkov International Journal of Advertising
% tov Editorial Review Board tov mepodwkov Journal of Product and Brand
Management
% tov Editorial Review Board tov meprodwov International Food and Agribusiness
Marketing
™ EAnviknc Etaipeiog Aoiknong Emyeipriicemv
¢ tov EAAnvikov Ivetitovtov Mdapretivyk
¢ EMinvuc ¢ Evoong Anpociov Xyécemv
* IopuTkd pérog g EAAnvikng Akaonpiog Mdapketivyk

15. XYMMETOXH XE EINNIXTHMONIKA EPT'A

% Emomuovikdéc Ymevbvvoc ota mhaiocia tov £pyov INTEGRA (Emiyeipnoiokod
[Ipoypoappo «Avioy®viIeTIKOTNTOY)

% Xvupetoyn oto épyo: "EvOBdppuvon Emyeipnuatikov Apdoemv, Kowvotopkov
Epappoyov kot Madnuatov Emloyng @ovmtov kot Zrovdactodv” (E.ILE.A.E.K)

* Emomuovikdg  YmevBovvog tov  €pyov:  Tuvawkelo  Exmaidevon  Neavikn

Emnyeipnuoticotra, Ztéyoc lodomrag (ILE.N.E.Z.IX.), EIIEAEK II - KATHI'OPIA

IMPAZEQON 4.1.1.0t «O@ETIKEX ENEPI'EIEX YITEP TON I'YNAIKQN»
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* Emomuovikog Ynevbuvog yio to OITA, 610 mhaiclo ¢ Kowvompoaéiog yio 1o €pyo:
«Evoopdtoon unyavicpumv kot tpoypoupatov ow PBiov pddnong ond t1ig MME-
TIGTOTOINGY EKTAOEVTIKOV TOKETWV KOL OVOyvOPLon NG omoktnbeicog yvoong
OTOVG TOUEIG TOV EPAPUOYDOV TNG TANPOPOPIKNG KOl TV TEYVIKOV ETAYYEAUATMOVY,
070 TAO{G10 NG KOvoTIKNG TpwTtofovAiog EQUAL.

s Zoupetoyn oty Emrpomng A&oddynong Ipocsopdv tov avolkTov dloy®vicHov Yio,
10 épyo «Avdamtuén mepifdiiovtog dtadettovpyikdmrag: (o) Atachvoeong Dopéwv
Kowvovikig Acpdiong pe @opeic Tapoyng VYEIOVOUIK®OY DINPESIOV Yo TOV EAEYYO
damavav vyeiog kot (B) Hiektpovikadv Zvvariiaydv Oopémv Kowmvikng Acediiong
ne Tpaneleg», ota mhaica g Kowvaviag g [TAnpogopiac.

o Zoppetroyn omyv  Emomuovikn Emutpon A&oddynom, ywo v aSloAdynon

EPELVNTIKOV TTPOTAGEW®V, oTa TAaicta TG "AEEMHE Ipoypappdtov yio ‘Epgvva kot

Teyvoloyun Avéamtoén omv Ilepiodo 2003-2005" tov Idpvpatog IIpodBnong

"Epevvag e Kompov.

16. XYMBOYAOZX - EKITAIAEYTHX

‘Exer dwuteléoet oOUPOVAOG, EKTOUOELTNG KO GULVEPYATNG OTNV EKTOVNON UEAETOV OE
Aebveic, EBvikodc Opyaviopovg kot entyepnoelg omwg - World Bank, FAO/Hvouéva "Efvn,
Evpomnaixr Kowodtmra, Food from Britain, BSN-Gervais Danone, Groupe Carrefour-France,
Saint Gobain Nuclaire, Unigrain, Fondation Fert, Bank National de Paris, Nestle/Carnation,
Dutch Dairy Bureau, the National Dairy Council of Ireland, Tpanela ¢ EAAGOOG
(exmaidevon tuMUOTOg TOANCEWY), AypoTikn (ekmaidevon tuquoTog ToANcemv), [evikn
(exmaidevon tuqpotog toincemv), Epmopikn Tpanela (exmaidevon tufipotog toincemv), 3
E (otpamnywmn-merchandising), Allianz (toinoceg / emkowwmvia) , Vodafone (ekmaidevon
otic mowinoelc) Interamerican (mwAnoelg / emkowwvia), AGFA (Hellas), Janssen Hellas,
AGB-Societe General, Bayer Hellas (roAnoeic / emxowwmvia) , Henkel Hellas ( épsvva
ayopds / mpoypappa pdpxetivyk) , Philip Morris Hellas, Oxford Company (mpoypappio
napketvyk), Bingo (mpodypoppa papketivyk) , EAAnvikdé Opyavioud Tovpiopov (mpdypapipio
uapketvyk). Emiong éxer ovppetdoyel oe mpoypdupoto g Evpomaikig Evoong oe
ovvepyacio pe v Ebvikn Tpanela ot tic gtoupieg Siemens, Merita Norde Banken ko

GemPlus.
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17. XYMMETOXH XE ENITPOIIEX

Mé£Xog TG EMTPOTNG TAVETIGTHLOKOD acVAoL 1993,

Avaminpopatikd péhog otn ZuykAnto tov OIIA, oty eknpocs®mnomn tov Tunuatog
EE&M.

Mélog g emtponng a&loAdynong tov ddaktikod €pyov tov pueiddv OITA 1997-
1999.

Méhog g emttpomng dtapdpewong tov Ipoypappatog orovddv OAE.

Méhog g emupomng Olaxeipiong Tov  mpoyphupatog avoPfaduong  tov
Awtpunpotikov Metamtuyakod (OAE /EE&M) tov OITA (mpodypappa EITEAK) .
Mélog g dtowovong emtponn)g Tov Metamtuylakod I[Ipoypdupatog Xtedeymv
Emyeipnoeov.

Méhog g  emupomng  Olayeipiong  TOL  mpoypdppatog  dmuovpyiog
Awmavemotnuiokod Tpquatog M.B.A. petald tov OITA ko EOvikov Metodfeiov
[ToAvteyveiov.

Méhog g ZvykAntov tov OITA, cav avtitpécsonog tov Tunpoatog OAE 1997-98.
Méhog emtponng npostopacioc Ecwtepikov Kavoviopov tov OITA, 1999.

[Ipdedpoc g Emtponic Ecwtepikov Kavoviopov tov tpupatog OAE, 2004-2005.
AtevBuvtig tov Awtpnpatikod Metoamtuylokov Tlpoypdupatoc M.B.A tov OIIA,
2002-2012.

Méhog Awowkovcag Emtponrg tov Metamtuylakov Ipoypdupatog ot Atoiknon
Ynnpeouov.

Emomuovikdg YrevBvvog oto épyo Hpdichertog — Ynotpooieg Epevvag Okovoptkon
[Movemotuiov AOvov.

Mélog Arowobvoog Emtponrg tov EAAnvicod Avowctov ITavemotnpiov.
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