AIIPIAIOX 2023

EMNIKOINQNIA

EAENA XATZOMNMOYAOY

E-mail & Skype:
Google Scholar (since 2018):

ENAITEAMATIKH EMMMEIPIA

elenachatz@aueb.gr

h-index 7, i10-index 7 (361 citations)

IOYA 2022 - ZHMEPA

ZEM 2020 - ZENT 2021

F'EN 2019 - 2EN 2020

OEBP 2018 —TEN 2019
FEN 2018 - TEN 2019
2EM 2017 - TEN 2019

FEN 2017 -TEN 2019
NOE 2013 —TEN 2017

ENIKOYPH KAOHTHTPIA MAPKETINK oto tuiua Opydvwong Kot
Awoiknong Emyelpriioewv tou OtkovoptkoU Mavemiotnuiov ABnvwy (O.M.A)

ANANAHPQTPIA KAOHIHTPIA MARKETING, Kent Business School,
University of Kent, UK (uoviun 6€on)

ANANAHPQTPIA KAOHTHTPIA DIGITAL MARKETING, Léonard de Vinci Pole
Universitaire (EMLV Business School)

EZQTEPIKH EZETAZTHZ yia to Southampton Solent University

EZQTEPIKH EZETAXTHZ yia to Cardiff Metropolitan University

ANAMNMAHPQTPIA AIEYOYNTPIA TOY [MNPOIPAMMATOXZ MARKETING
MANAGEMENT, Newcastle University Business School

AEKTOPAX MARKETING, Newcastle University Business School
BOHOOZ AIAAZKAAIAZ (PT), Newcastle University Business School

2007 — 2012 EPFAZIAKH EMMEIPIA STON IAIQTIKO TOMEA (TMHMATA MAPKETINTK &
MNQAHZEQN)

EKNAIAEYZH

2023

Workshop ‘Human Centered Artificial Intelligence’ amno to Center for Robotics at Mines Paris

Workshop ‘Brand building: the Cartier case’ ano to HEC - Paris

2018

AIAAKTOPIKO, TMHMA MARKETING, Newcastle University Business School (UK)

TITAOZ: “A grounded theory of authenticity and quality constructions for ethnic restaurants: implications for
effective marketing strategies”

2014

POSTGRADUATE CERTIFICATE IN RESEARCH TRAINING, Newcastle University (UK)

2012

METANTYXIAKO ZTH AIOIKHZH YAHPEZIQN (MSM) part-time, OIKONOMIKO NANENIZTHMIO AOGHNQN

2018


mailto:elenachatz@hotmail.com

CERTIFICATE AT MASTERS LEVEL IN ACADEMIC PRACTICE - HIGHER EDUCATION ACADEMY, UK
2015

CERTIFICATE AT MASTERS LEVEL IN LEARNING, TEACHING AND ENGAGING STUDENTS - HIGHER
EDUCATION ACADEMY, UK

2009
NTYXIO AHMOZIAZ AIOIKHZHZ, MANTEIO MANENIZTHMIO
2018

FELLOW OF THE HIGHER EDUCATION ACADEMY (UK PROFESSIONAL STANDARDS FRAMEWORK) — HIGHER
EDUCATION ACADEMY, UK

2015

ASSOCIATE FELLOW OF THE HIGHER EDUCATION ACADEMY (UK PROFESSIONAL STANDARDS FRAMEWORK)
— HIGHER EDUCATION ACADEMY, UK

2018

PROFESSIONAL DIGITAL MARKETING DIPLOMA TOY KEAK Business School

2019

GOOGLE CERTIFICATE: Google analytics

YouTube CERTIFICATES: YouTube channel growth (ID: 29281351) & Video for brands (ID: 29275062)

AIEONEIZ TIMHTIKEZ AIAKPIZEIZ KAI BPABEIA

= Top cited ouyypadéag otnv entotnpovikn epnuepida JOURNAL OF CONSUMER BEHAVIOUR yla to
apBpo ‘Millennials' evaluation of corporate social responsibility: The wants and needs of the largest
and most ethical generation’ (2023)

= YWHAOTEPO ZKOP AZIOAHTHZHZ :TO TMHMA MARKETING TOY EMLV Business School, mocooto
Betikng afloAdynong 95% (2019-2020)

=  KAAYTEPO APOPO TOY ZYNEAPIOY - Best paper award 17th IFIP Conference on e-Business, e-
Services and e-Society, “Under the influence of a blogger. The role of information seeking goals and
issue involvement”

= EZAIPETIKH 2YMBOAH Q2 KPITHZ ZE ENIZTTHMONIKO NEPIOAIKO - Outstanding contribution in
reviewing (Computers in human behaviour journal) (2018)

= BPABEIO KAAYTEPOY POSTER ZE ZYNEAPIO - Best poster award - Chatzopoulou E. ONOMAZIA
POSTER: Connecting marketing students with the industry. In: Education for Life: celebrating
partnership, encouraging innovation (doi: 10.13140/RG.2.2.24921.77923) (2018)

= BPABEIO NMPOTYMNHZ AIAAZKAAIAZ - Teaching excellence award — Individual award — Academy of
Marketing (2017)

EPEYNHTIKH EMMMEIPIA

AHMOZIEYZEIZ IE AKAAHMAIKA MEPIOAIKA

= Gorton M., Yeh C.H., Chatzopoulou E., White J., Tocco B., Hubbard C., Hallam F. (2023) “Consumers'
willingness to pay for an animal welfare food label”, Ecological Economics, vol. 20
(https://www.sciencedirect.com/science/article/pii/S0921800923001155)



Chatzopoulou E. & Navazhylava K. (2022) “Ethnic brand identity work: the role of authenticity and
celebrity endorsement in brand self-presentation”, Journal of Business Research, 142, pp. 974-987
(https://doi.org/10.1016/j.jbusres.2022.01.020)

Frossinis D., Anaxagora N. and Chatzopoulou E. (2021) Augmented Reality Technology as a Training
Tool, Quantum Journal of Engineering, Science and Technology, 2(2), pp.27-39.

Chatzopoulou E., Carocho M., Gioia F.D. and Petropoulos S.A. (2020) The Beneficial Health Effects of
Vegetables and Wild Edible Greens: The Case of the Mediterranean Diet and Its Sustainability,
Applied Science (doi: 10.3390/app10249144)

Chatzopoulou E. and de Kiewiet A. (2020) “Millennials evaluation of corporate social responsibility:
the wants and needs of the largest and most ethical generation”, Journal of Consumer Behaviour
(doi: 10.1002/cb.1882)

Chatzopoulou E., Filieri R. and Dogruyol S. (2020) “Instagram and Body Image: Motivation to
Conform to the ‘Instabod’ and Consequences on Young Male Wellbeing”, Journal of Consumer
Affairs (doi:10.1111/joca.12329)

Skinner H., Chatzopoulou E., Gorton M. (2020) “Perceptions of localness and authenticity regarding
restaurant choice in tourism settings”, Journal of Travel & Tourism Marketing (doi:
10.1080/10548408.2020.1722785)

Chatzopoulou E., Gorton M. and Kuznesof S. (2019) “Understanding Authentication Processes and
the Role of Conventions: a consideration of Greek ethnic restaurants”, Annals of tourism research
(doi: 10.1016/j.annals.2019.06.004)

Balabanis G. and Chatzopoulou E. (2019), “Under the influence of bloggers: The role of information-
seeking goals and issue involvement”, Psychology and Marketing (doi: 10.1002/mar.21182)

Filieri R., Lin Z., D'Antone S., Chatzopoulou E. (2018), “A cultural approach to brand equity: The role
of brand mianzi and brand popularity in China”, Journal of Brand Management (doi:
10.1057/s41262-018-0137-x)

AHMOZIEYZEIZ ZE AIEONH ZYNEAPIA ME KPITEZ

B. Kovacs, E. Chatzopoulou, R. Dhar (2023), The e-routes of authenticity and its communication
channels: influences upon perceptions after visiting the country of origin of an ethnic cuisine. In:
AMA Global SIG, Santiago, Chile.

Perrea T., Markatou E., Chatzopoulou E., Krystallis A. (2022), “The effect of scientific and non-
scientific information stimuli on consumers’ attitudes and intention to eat insect proteins”. In: IFMRS
- International Food Marketing Research Symposium, Texas, USA

Chatzopoulou E. (2020), “An investigation of how female millennial engage with pure-play businesses
through Instagram posts”. In: Nordic International Business Export Marketing and Tourism
Conference 2020. Held via Zoom.

Chatzopoulou E. & Travers N. (2020), “Authenticity goes digital: a big data analysis of the influence of
the country of origin and authenticity perceptions on TripAdvisor ethnic restaurant reviews”. In:
Academy of Marketing Science 44th Annual Conference. Florida, USA

Chatzopoulou E., Chrysochou P., Zympeloudi D. and Mitkidis P. (2020), “Taking (odor) notes: when
are consumers increasing their risk-taking behavior?”. In: AMA Global SIG 2020. Sicily, Italy



Chatzopoulou E. (2019) “Shooting with the e-stars: celebrity endorsement on building authenticity
meanings for ethnic fashion brands”. In: (Gamma conference) Global Fashion Management
Conference. Paris, France

Chatzopoulou E. & Filieri R. (2019) “Investigating the influence of Facebook content on the
consumers’ engagement with fashion brands”. In: International Conference on Marketing and
Tourism. New York, U.S.A.

Balabanis G. & Chatzopoulou E. (2018) “Under the influence of a blogger. The role of information
seeking goals and issue involvement”. In: 17th IFIP Conference on e-Business, e-Services and e-
Society (I13E 2018), Kuwait. (Best paper award - BPABEIO KAAYTEPOY APOPOY ZTO ZYNEAPIO)

Chatzopoulou E. & Filieri R. (2018) “Building and communicating fashion brands of sustainable ethnic
identity”. In: International Conference on Marketing and Tourism (ICM18). New York, U.S.A. (Session
Chair: Business and sustainability)

Chatzopoulou E. & Filieri R. (2018) “Actors who make cross-national communication networks: the
ethnic restaurants setting of word of mouth, authenticity and quality”. In: EMAC. Glasgow, Scotland

Filieri R. & Chatzopoulou E. (2018) “Sources of brand equity in China: The role of brand mianzi and
brand popularity”. In: EMAC. Glasgow, Scotland

Chatzopoulou E. (2018), “Connecting marketing students with the industry”, poster in: Learning and
Teaching Conference 2018: Education for Life: celebrating partnership, encouraging innovation.
Newcastle, U.K. (Best poster award - BPABEIO KAAYTEPOY POSTER ZE ZYNEAPIO)

Chatzopoulou E., Gorton M. and Kuznesof S. (2016) Defining food authenticity: An efficient promotion
for ethnic restaurants. In: European Academy and Management (EURAM) annual conference. Paris,
France.

Chatzopoulou E., Gorton M. and Kuznesof S. (2016) Quality conventions theory and the
communication of authenticity: evidence from Greek restaurants in the UK and Greece. In: Academy
of Marketing conference. Newcastle, U.K.

AHMOZIEYZH ZE 2YAAOTIKO TOMO

Improved Safety On-board Using Augmented Reality Technology as a Training Tool kepdAato octo
BBAio: "Big Data-Driven Digital Economy: Artificial and Computational Intelligence", edited volume
of Book Series: Studies in Computational Intelligence, Springer (https://doi.org/10.1007/978-3-030-
73057-4_14)

Food Authenticity keddAato oto BipAio: “Encyclopedia of Tourism Management and Marketing”,
Editor in Chief: Professor Dimitrios Buhalis, Edward Elgar Publishing Limited (https://www.e-
elgar.com/shop/gbp/encyclopedia-of-tourism-management-and-marketing-
9781800377479.htmlhttps://www.elgaronline.com/view/nim-book/9781800377479/b-
9781800377479-Contents.xml)

Data Analysis: Using NVivo keddAato oto BLBAio: “Research Methods in Business and Management:
Theoretical and Practical Perspectives”, Editors in Chief: Pantea Foroudi and Charles Dennis, Taylor &
Francis Group (accepted, forthcoming loUvio 2023)

Owotouplopdg keddlaiwo oto BipAio: “Touplopdg Edikou Evéiadépovrog”, Ekdotng Broken Hill
Publishers Ltd.


http://gammaconference.org/2019/index.html?PHPSESSID=b79b2497ad29264926446e36f3236513
http://gammaconference.org/2019/index.html?PHPSESSID=b79b2497ad29264926446e36f3236513
https://www.e-elgar.com/shop/gbp/encyclopedia-of-tourism-management-and-marketing-9781800377479.html
https://www.e-elgar.com/shop/gbp/encyclopedia-of-tourism-management-and-marketing-9781800377479.html
https://www.e-elgar.com/shop/gbp/encyclopedia-of-tourism-management-and-marketing-9781800377479.html
https://www.elgaronline.com/view/nlm-book/9781800377479/b-9781800377479-Contents.xml
https://www.elgaronline.com/view/nlm-book/9781800377479/b-9781800377479-Contents.xml

= The influence of Instagram upon millennials’ purchase intention: celebrity endorsement and image
posts kedpalato oto BLBAio: “Social media in the 21st Century: Perspectives, Influences and Effects
on well-being”, ISBN: 978-1-53619-826-3

MEAETEZ NEPINTQZEQN

= Chatzopoulou E. (2019) “Digital marketing communications: making the number 1 viral” Case study
for “Principles of Marketing” book (8" European edition) by Philip Kotler, Gary Armstrong, Lloyd C
Harris & Hongwei He https://www.pearson.com/nl/en NL/higher-education/subject-
catalogue/marketing/kotler-principles-of-marketing-european-edition-8e.html

= Chatzopoulou E. (2018), “The case of Ancient Greek Sandals: can fashion brands benefit if they are
linked with an ethnic heritage and celebrity endorsers?” In: Global fashion business cases
(Bloomsbury fashion resource) http://dx.doi.org/10.5040/9781474208765.0004

MONOIPADIA

= Chatzopoulou, E. (2023). Ethnic Hospitality Marketing: Authenticity and Quality Constructions in the
Greek Food Industry (1st ed.). Routledge. https://www.routledge.com/Ethnic-Hospitality-Marketing-
Authenticity-and-Quality-Constructions-in/Chatzopoulou/p/book/9781032126722

APOPA YMNO EZETAZH (UNDER REVIEW)

= Balabanis J. & Chatzopoulou E., “The value of social media content to browsing and searching
consumers of luxury products”, European Journal of Marketing (2" ¢paon)

EKAOTIKH KAl AAAH AKAAHMAIKH APAZTHPIOTHTA

IAN 2023 — HMEPA Editorial Review Board (ERB) member oto “Consumer Behavior & Wellbeing”
track tou Journal of Business Research
MAIOZ 2019 — ZHMEPA Editorial Review Board (ERB) member (Global Business Research Journals)

kat (Science Journal of Business and Management)

IANOYAPIOZ 2021 MéAog tn¢ emitponig yia to Stebvég ouveédplo Global Economic Revolutions
(ICGER 2021): “The Era of the Digital Economy” (Bahrain)

AEKEMBPIOZ 2020 MéAog tn¢ emtponig yia to SteBvég ouveédplo 4th International Conference
on Software and e-Business (Ocaka, lamwvia)

AZIONOTHTPIA INA XPHMATOAOTHZEIZ EPEYNHTIKQN NPOrPAMMATQN

AMP 2023 — SHMEPA Mwtonownpévn A§lodoyntpila tng Mevikng Npappateiog Epguvag Kat
Kawotopiog EAAGSOG

IOYA 2022 - IOYA 2024 Project Peer Review of the Science Fund of the Republic of Serbia

IOYN 2021 — AYT 2021 MEAOZ THZ ENITPOMNHZ AZIOANOTHZHZ TNA XPHMATOAOTHZH TOY

EYPQMNAIKOY NPOrPAMMATOZ AGRIP-SIMPLE-2021, AGRIP-MULTI-2021
(Consumers, Health, Agriculture and Food Executive Agency)


https://www.pearson.com/nl/en_NL/higher-education/subject-catalogue/marketing/kotler-principles-of-marketing-european-edition-8e.html
https://www.pearson.com/nl/en_NL/higher-education/subject-catalogue/marketing/kotler-principles-of-marketing-european-edition-8e.html
http://dx.doi.org/10.5040/9781474208765.0004
https://www.routledge.com/Ethnic-Hospitality-Marketing-Authenticity-and-Quality-Constructions-in/Chatzopoulou/p/book/9781032126722
https://www.routledge.com/Ethnic-Hospitality-Marketing-Authenticity-and-Quality-Constructions-in/Chatzopoulou/p/book/9781032126722

KPITHZ (REVIEWER) ZE ENIZTHMONIKA NEPIOAIKA, £YNEAPIA KAI BIBAIA

(ENAEIKTIKA) EMIZTHMONIKA MEPIOAIKA: International Marketing Review, JBR, European Journal of
Marketing, Computers in human behaviour

(ENAEIKTIKA) ZYNEAPIA: European Marketing Academy conference, Academy of Marketing Science
Conference (AMS), Academy of Marketing

BIBAIO: “Qualitative Research in Organisations and Management” (ex6. Emerald)

AIAAKTIKO EPTO

AIAAZKAANIA MAOGHMATQN

MApKETIVYK YIINPEOLWV — TIPOTITUXLAKO HaBnpa 3°° £toug tou Tunuatog O.A.E. OtkovouLko
MNavemniotuo ABnvwv

ZXESLAOMOG KoL ZTPATNYLKO MAPKETIVYK — LLETATITUXLOKO 0TN Aloiknon Ynnpeowwv oto OKOVOULKO
MNavemniotuo ABnvwv

Mapketivyk Il & Zupnepipopd KATAVAAWT) — TPOTTTUXLOKO Ladnua 2°° £€toug tou Tupartocg O.A.E.
OkovouLko Mavemiotpuio ABnvwy

Katavowvtog tov meAatn (LETPLKEG Kal avaAucon) — LETATITUXLOKO oTn Aloiknon YINpeowwy oto
OkovouLko Mavemiotputo ABnvwy

Me0Bodoloyia (8ibaktopikol portnteg tou TuRpatog 0.A.E.) - Otkovoutko Mavemiotipuio ABnvwy
Emerging Markets — IESEG School of Management (online)
International Marketing — IESEG School of Management

Digital Marketing Strategy — Kent Business School (online)

Digital consumer — Kent Business School (online)

Branding — Kent Business School (online)

Business simulation — EMLV

Business strategy in a global market — EMLV

Digital Marketing — EMLV (online)

Digital Business Planning — EMLV

Global Business Strategy — EMLV

E-Business — EMLV

International Marketing Management — EMLV

International Marketing Project — EMLV

Introduction to Marketing - Newcastle University Business School
Essentials of Marketing - Newcastle University Business School

International Marketing Communications module - Integrated Marketing Communications —
Newcastle University Business School

Advertising and integrated brand promotion - Newcastle University Business School

Food Policy and Marketing — Food & Agriculture School, Newcastle University



MPAKTIKEZ AIAAZKAANIAZ

" ALAMOVENLOTNULOKA CUVEPYQOLO OTA TTAQLOLO TOU PETATITUXLAKOU pabrpatog Katavowvtag Tov
nieAatn yLa to project DiSi pe to Newcastle University Business School, UK (2023)

" ALAMAVENLOTN LKA CUVEPYAOLO OTA TTAQLOLO TOU TIPOTTUXLAKOU poBnuato¢ MApKeTLVYyK
Yninpeowwv yia to project COIL pe to Langara College, Canada (2022)

= Edappoyn natyviov npooopoiwong (simulation game) ywa tnv tonoBtnon tng papkag (brand
positioning)

= NpookAnon o€ opuANtEG: EnayyeApatieg marketing EMITUXNHEVWV EUTTOPLKWV ETOLPELWV (TT.)X.
Alterlife, Advengers, Barbour, Jonathan Ward, W communications)

=  BpafeUpEVEG SNULOUPYLKEG TTPAKTIKEG SLOOKAALAG (XpWHATA, LOUGCLKH KOl opadika matyvidia)

AIOIKHTIKO KAI YIOZTHPIKTIKO EPFO
ENITPONEZ O.N.A. (2022-2023)

=  Ermutponn ywa Oépata mou adopolv eyypadEC EMITUXOVIWV O0TO TUAMO HE TNV Katnyopia
«ANoSamoi-AAN\oyeveic kal arntogoltol AUKELWV 1 avtlotoiywv oxoAeiwv Kpatwv-MeAwv tng E.E.
un EAANvikn¢ Kataywyng.
=  Emrpornn Mpoypdppotog moudwv kot Metafatikwy Alatafewv.
= MéNoc tng Emutpomng yia AfloAdynon Mpotdoswv oTo TAQIOL0 UAOTIOINONG TOU £pyou
«MNpoypappa Metamtuxlakwy Znoudwv otn Aloiknon Yrinpeolwv» (Kkwdwog 6€ong 0023-MT3)
AHMIOYPIIA TOY ‘THE GUEST SPEAKERS SERIES’ TIA TOYZ NPOMNTYXIAKOYZ ®OITHTEZ TOY
TMHMATOZ O.A.E. (r.x. Alter life, Advengers), Owkovouiko Navemniotripo ABnvwyv (2022-2023)

ZYMMETOXH ZTH AIOPTANQZH EKAHAQZIEQN KAI STUDY TOUR TQN 20 ETQN TOY METANTYXIAKOY
2TH AIOIKHZH YNHPEZIQN, Otkovoutko Mavemotiputo ABnvwy (2023)

ANANEQZH, ZYNTHPHZH KAl AIAXEIPIZH TQN IZTOZEAIAQN TOY EPFAITHPIOY AIOPA & TOY
METANTYXIAKOY NMPOrPAMMATOZ IMOYAQN AIOIKHZIHZ YMHPEZIQN, Owovoulkd MavemnmotnuLo
ABnvwv (2022-2023)

ZYNTHPHZH KAI AIAXEIPIZH TQN LINKEDIN TOY EPTAITHPIOY AFOPA & TOY METANTYXIAKOY
MPOrPAMMATOZ ZNOYAQN AIOIKHZHZ YMHPEZIQN, Owkovoulkod Naveniotiuio ABnvwv (2022-2023)

ANANEQZH, ZYNTHPHZH KAI AIAXEIPIZH TQN MEZQN KOIQNIKHZ AIKTYQZHZ TOY EPrAZTHPIOY
ATOPA & TOY METANTYXIAKOY NMPOTPAMMATOZ ZNOYAQN AIOIKHZHZ YNHPEZIQN KAI METATPONH
ZE META BUSINESS SUITE, Otkovoutko Maveniotripio ABnvwy (2022-2023)

NAPOYZIAIH KATEYOYNZEQN TMHMATOZ O.A.E. ZTOYZ ®OOITHTEZ TOY TMHMATOZ, OKOVOLLKO
MNaveniotuio ABnvwy (2022)

MEAOZ THZ KPITIKHZ ENITPONHZ lA TA EONIKA BPABEIA EZYMHPETHZIHZ NMEAATQN 2022, EAANVLKO
Ivotitouto E€uninpétnong Nelatwyv (AEK 2022)

ANANOAHPQTPIA AIEYOYNTPIA TOY MPOrPAMMATOZ MARKETING MANAGEMENT, Newcastle
University Business School (ZEM 2017- TEN 2019)

YNEYOYNH IXEZEQN NANEMIZTHMIOY KAI ENIXEIPHZEQN, Newcastle University Business School (ZEN
2017-TEN 2019)



YNEYOYNH TOY NPOrPAMMATOZ NPAKTIKHE AXKH:ZH:Z (PLACEMENT) TQON ®OITHTQN TOY
INTERNATIONAL BUSINESS MANAGEMENT, Newcastle University Business School (TEN 2017- FEN 2019)

ENIBAEWH AIAAKTOPIKQN AIATPIBQN, METANTYXIAKQN KAI MPONTYXIAKQN EPTAZIQN

ENIBAEWH AYO AIAAKTOPIKQN AIATPIBQN - Newcastle University Business School (2018 - 2019)

MEAOZ EZETAZTIKHZ EMITPOMHZ TPIETOYZ MPOOAOY AIAAKTOPIKHZ AIATPIBHZ - Newcastle
University Business School (2018)

Wenjin Huo : Factors influencing consumer adoption of innovations through wechat

EMIBAEWH 4 Marketing projects — York University Business School (2021)

ENIBAEWH NTYXIAKQN EPTAZIQON (23 MPONTYXIAKOI ®OITHTEZ KAl 43 METANTYXIAKOI
®DOITHTEZ) — Newcastle University Business School (2014-2018) & EMLV (2019-2020) & Kent
University Business School (2020-2021) & York University Business School (2021) & IESEG School of
Management (2022)

EMIXOPHIHZEIZ A EPEYNA

Apaon 1 «Evioyvon Néwv Enikovpwv KaBnyntwv oto O.M.A.», ANAAYZIH TQN ESG KPITHPIQN KAl
KAAAIKH MEAETH BIQZIMHZ ANANTYZHZ 3THN EAAAAA (MAZT), 8.000 supw (2023)

HaSS Teaching Development Fund (Co-ordinator) — “get connected with the industry” teaching
project (2017-2018)

ULTSEC Innovation Fund (Co-ordinator) — Young Marketers 4 the Northeast project (2017)
https://youngmarketers2017.wordpress.com/

Horizon 2020 (Partner), “Strength2food”, 7 k. eupw (2016-2020)
Prima (Horizon) - Partner, 2 k. eupw (1" emtAayovoa opada) (2020)

Erasmus+ KA2 (Partner), “DIY Digital Education”, 300.000 supw (2021-2022)

NAPOXH 2YMBOYAEYTIKQN YMHPEZIQN

R-Action SAS — Innovative tourism via digital platforms (2019 - orjuepa)
Euro car parts — Project leader, structure of competitors map (2017-2018)

Creative Fuse North East — Digital presence of start-up Companies and artisans (2018)
http://www.creativefusene.org.uk/

AIOPTANQZH AKAAHMAIKQN EKAHAQZEQN KAI ZYNEAPIQN

Q&A € Tov aykoopiov priung kadnyntn Kevin Lane Keller

“MyMarketingExperience” simulation game play day — ENIXOPHFTOYMENO ANO TIZ EKAOZEIZ
Pearson, KAAEZMENOI HTAN AKAAHMAIKOI ANO OAA TA NAN/MIA THZ KQTIAS KAl BOP. ATTAIAZ

Young Marketers 4 the Northeast — ZYNEPTAZIA ENIXEIPHZEQN (Noveltea & travelling bee) ME
DOITHTEZ: AHMIOYPTIA AIAOHMIZEQN KAI ZXEAIOY MAPKETINIK


https://youngmarketers2017.wordpress.com/
http://www.creativefusene.org.uk/

EMAITEAMATIKA ZYNEAPIA KAl EKOEZEIZ
= JUMUETOXN WG copywriter otov dtaywviopuo Young Lions of Greece - Katnyopia: film (2012)

=  YmevBuvn dnuloupyiag meputtépou otnv ISSA Interclean international exhibition - Amsterdam,
Netherlands (2010)

=  AlopyavwTtpla Tou £trolou cuvedpiou Evpwrnaiwv avtimpoownwy (2009)
=  YmevuBuvn dnuoupyiag meputtépou otnv Pulire international exhibition - Verona, Italy (2009)

=  Juppetoxn oto oegpwvaplo «Marketing Management» tou elonyntr Kwota Itaukou tng Business
Seminars (2007)

= Suppetoxd (wg paditpia/dnuoctoypddoc) oto 13™ Conference of the European Youth Parliament
(2004)

*  Suppetoxn oto 6™ cuvéSplo padntwv twv Hvwpévwy EBvwv yia ta AUketa tng EAMGdoc (6™ Athens
Model United Nations for high schools) — United Nations Information Centre for Greece, Cyprus and
Israel (2003)

OMIAIEZ KAI ZYNEPTAZIEZ

= AHMOZIEYZH EPEYNAZ ZE EQHMEPIAEZ NANEANAAIKHZ EMBEAEIAZ

(in.gr) https://www.in.gr/2023/03/05/economy/opa-pos-agorasan-oi-ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-

programmatismenes-agores/

(TO BHMA) https://www.tovima.gr/2023/03/05/finance/tesseris-katanalotikes-persones-anedeikse-i-xristougenniatiki-agora/

(OIKONOMIKOZ TAXYAPOMO?Z) https://www.ot.gr/2023/03/04/academia/oikonomiko-panepistimio-athinon/opa-pos-agorasan-oi-

ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-programmatismenes-agores

= Q&A pe tov naykocopiov ¢pnpng Prof. Kevin Lane Keller
https://animoto.com/play/6br30GikANFOchiWTCEJew (uépocg 1)

= AHMOZIEYZH ZTH NAYTEMMNOPIKH & ANAAHMOZIEYZH ANO MSN GREECE «Eknaideuon kat
AeLToupyla EUMopLKwV TAOLWY e EMauEnuévn mpaypatikotnta v pécw Covid-19»

(NAYTEMNOPIKH) https://www.naftemporiki.gr/finance/story/1647231/ekpaideusi-kai-leitourgia-emporikon-ploion-me-epauksimeni-

pragmatikotita-en-meso-covid-19

(MSN GREECE) https://www.msn.com/el-
gr/money/economy/%CE%B5%CE%BA%CF%80%CE %B1%CE%AF%CE %B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-
%CE%BB%CE%B5%CE%BI%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-
%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%SE %CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-
%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-
%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%BI%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-
%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp

=  OMIAIA TEDx “Back to basics.com: a down-to-earth research”
https://www.youtube.com/watch?v=3d4AwMIxrwE&t=6s

=  JYNENTEYZH ZE AITAIKH EOHMEPIAA (Chronicle) «Going, going, gone: Are our high streets
doomed as major retailers close North East stores?»

https://www.chroniclelive.co.uk/news/north-east-news/going-going-gone-high-streets-14391101

=  MEAOZ THZ ENITPONMHZ £YN-AHMIOYPIIAZ THZ WHOIAKHZ NAATOOPMAZ Revel - Pearson
education (2017 - 2018)



https://www.in.gr/2023/03/05/economy/opa-pos-agorasan-oi-ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-programmatismenes-agores/
https://www.in.gr/2023/03/05/economy/opa-pos-agorasan-oi-ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-programmatismenes-agores/
https://www.tovima.gr/2023/03/05/finance/tesseris-katanalotikes-persones-anedeikse-i-xristougenniatiki-agora/
https://www.ot.gr/2023/03/04/academia/oikonomiko-panepistimio-athinon/opa-pos-agorasan-oi-ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-programmatismenes-agores
https://www.ot.gr/2023/03/04/academia/oikonomiko-panepistimio-athinon/opa-pos-agorasan-oi-ellines-stis-giortes-ton-xristougennon-ayto-dora-kai-programmatismenes-agores
https://animoto.com/play/6br3OGikANF0chiWTCEJew
https://www.naftemporiki.gr/finance/story/1647231/ekpaideusi-kai-leitourgia-emporikon-ploion-me-epauksimeni-pragmatikotita-en-meso-covid-19
https://www.naftemporiki.gr/finance/story/1647231/ekpaideusi-kai-leitourgia-emporikon-ploion-me-epauksimeni-pragmatikotita-en-meso-covid-19
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.msn.com/el-gr/money/economy/%CE%B5%CE%BA%CF%80%CE%B1%CE%AF%CE%B4%CE%B5%CF%85%CF%83%CE%B7-%CE%BA%CE%B1%CE%B9-%CE%BB%CE%B5%CE%B9%CF%84%CE%BF%CF%85%CF%81%CE%B3%CE%AF%CE%B1-%CE%B5%CE%BC%CF%80%CE%BF%CF%81%CE%B9%CE%BA%CF%8E%CE%BD-%CF%80%CE%BB%CE%BF%CE%AF%CF%89%CE%BD-%CE%BC%CE%B5-%CE%B5%CF%80%CE%B1%CF%85%CE%BE%CE%B7%CE%BC%CE%AD%CE%BD%CE%B7-%CF%80%CF%81%CE%B1%CE%B3%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BC%CE%AD%CF%83%CF%89-covid-19/ar-BB1a5xCy?ocid=msedgntp
https://www.youtube.com/watch?v=3d4AwMIxrwE&t=6s
https://www.chroniclelive.co.uk/news/north-east-news/going-going-gone-high-streets-14391101

= MEAOZ THZ ENITPOMHZ :YN-AHMIOYPTIAZ TOY BIBAIOY Principles of Marketing, Kotler, 8t
edition - Pearson Education (2017 — 2018)

= KAAEZIMENH rIA EIZHFHZH TOY MPOTPAMMATOZ NVIVO11 ZTO Strength2food project (2017)

= AIOPTANQZH KAI ®INOZENIA TOY “Rethink your business” (L8Loktiteg eotiatopiwy,
KatavaAwtég) — Newcastle University Business School (2016)

AIAOOPA

AAEIA AZKHZEQZ OIKONOMOAOTIKOY ENATTEAMATOZ (AP. AAEIAZ 9909089750) — OIKONOMIKO
ENIMEAHTHPIO THX EAAAAAX (2009)

XPHZTHZ TQN AOTIZMIKQN & EPTAAEIQN

= NVivo for big data analysis, visual methods = Endnote
& mixed methods research

= SPSS Statistics (IBM)

= Qualtrics

=  Survey monkey

= Moodle = Socrative
= Blackboard = Teams
= Brightspace = Zoom

ZENEZ TNQ2ZEZ

= AITAIKA (MHTPIKH FTAQZZA): Certificate of Proficiency in English (ECPE), Advanced Level Certificate

in English (ALCE), First Certificate in English (FCE)

ENAPKEIA TIA TH AIAAZKAAIA THZ AITAIKHE TAQZZAZ (YNOYPrEIO EONIKHXZ MAIAEIAY KAl

OPHXKEYMATQN)
= TAAAIKA: Delf A1, A2, A3 and A4
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