BIOTPA®IKO ZHMEIQMA

Enwvupo: MAMABAZIAEIOY

Ovopa: NIKOAAOZ

Ovopa Matpdc: KQNZTANTINOS

Huepopnvia révvnonc: 7/11/1943

Tomog révvnong: Mewpaldg

AlevBuvon Kartolkiag: HAla Motapiavou 11,11528 ABrva

IMOYAEZ

1962 - 1967: Owovoulkd Mavemotiuio ABnvwv  (mpwnv  AXOEE) - Tunua
Opyavwong kat Aloiknong Emuyelprioswy.
Mrtuxio tou mapandavw TuRuatog (1967) petafl Twv SEKA MPWTWV.

1969 - 1972: Mavermuotiuio tng KoAwviag/ Avut. Teppaviag. Amoktnon Ttou
AutAwpatog DIPLOM KAUFMANN (MASTER'S DEGREE) pe e1bikevon
otov Emyelpnolakd Mpoypoppotiopd kat MApKeTvyk, B€ua tng
Autdwpotikng Epyaociag «MNapdBeon kat AfloAdynon twv MeBodwv
yla tnv Ebpeon 16ewv Néwv Mpoidvtwv»

1972 - 1977: MNavermuotiuio ™G KoAwviag/Aut. Tlepuaviag. Amoktnon Tou

AutAwpatog Alddaktopog He Babuo «Alav  KaAwg», B€pa g
Adaktopikng  Awotplpic  «OpyavwtikéG  MpoUmoBéoel  twv
Itpatnykwv Eméktaong MoAuebvikwyv Etalplwv - Me pla EUMELPLKN
€PELVA  YEPUOVIKWY TIOAUEOVIKWV  ETXELPACEWV TNG  XNHLKAG
Bopnxaviag», H dtatppn nepthappavetal otov katahoyo WIGE mou
avBoloyel yeppavoyAwooeg SLOAKTOPIKEG SLaTPLBEC Kol SlatplBEg
udnyeoiag oto xwpo tnG Aloiknong Emxelprioewv. H StatpBn eival
SlaBéoun unmd tn popdn nAektpovikol BiBAlou (e-book) amd Tig
BBAL0ONAKeG Twv Maveruotnuiwv tng KoAwviag, Insburg/Auvotpiag,
Cornell/New York/HMA, Keio/ Shibuya-ku/Tokwo/lanwviag kat Tig
BBA0OnKee Biblioteque Interuniversitaire Cujus 2/ Paris/ TaAAiag,
Biblioteque Iner Universitaire Cujus/ Paris/ lAAiag kot State Technical
Library/ Togyiac.

ENAITEAMATIKH NEIPA
1977-1978: NoAuebvikn etatpsia HENKEL KGAA oto Duesseldorf Mepuaviag. Bonbog
Product Manager.

1978-1979: EmueAntiplo Avamtuéews kat OLKOVOULKAG Zuvepyaoiog pe TG ApaBLKEG

Xwpeg (ABrva). YrevBuvog yla Bépata MAPKETIVYK.

1979-1983: Ymoupyeio lewpyiag (ABrAva). YmeuBuvog yia Bépata MApKETLVYK.

1982-1983: EWOKOG Emotiuovag oto Owovoukd Mavemotiuo ABnvwv (TuAua
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Opyavwong kat Atoiknong Emxelpnoswv

1983-1989: Aéktopag oto MapkeTvyk oto Owkovoulkd MNavemotiuo ABnvwv
(TuApa Opyavwong kat Aloiknong Emiyelprioswy).

1989 - 1994: Emikoupo¢ Kabnyntng Mapketivyk oto Okovoulkod Mavemiotiuio ABnvwv
(TuApa Emelpnotakng Epeuvag kot MAPKETIVYK).

1992 -1993: Visiting Scholar oto Mavemnotrpo STRATHCLYDE

1994-1999: AvamAnpwti¢ Kabnyntng MApketivyk oto OLKOVOULKO [MavemLoThuLo
ABnvwv (Tunua Emxelpnolakng Epeuvag kot MApKETIVYK).

1999-2010: KaBnynting¢ Mapketivyk oto Owkovoplko Mavemotiuio ABnvwy (Tunua
Mdpketivyk kot  Emkowwviag mpwnv  Emxelpnolakig Epsuvag  kat
MApPKETLVYK)

2011: OuoéTinog Kabnyntng

2000-2016: Méhog Ttou Zuvepyalopevou Exmaitdeutikol [Mpoowrikol (ZEM) tou
EAANVikoU Avolktou Mavemotnuiou ywa T Oepotikég  Evotnteg
MARKETING | (Ak. Etn 2000-2001, 2002-2003, 2003-2004, 2004- 2005,
2005-2006, 2006-2007, 2007-2008, 2008-2009, 2009-2010, 2010-2011,
2011-2012, 2012-2013, 2013-2014, 2014-2015 «kat 2015- 2016) kot
MARKETING Il (Ak. Etoc 2001-2002).

AIAQOPEZ ENIZTHMONIKEZ APAZTHPIOTHTEZ

Elonynon oto Mavemotiuio tou REGENSBURG Tleppaviag (1991), elonynoslg os
CEULVAPLA ETIXELPNOEWV KOl OPYAVIOUWYV, E€LONYAOCEL O nNUEPLOEG, OCUUUETOXEC ME
elonynon o€ moAAd SLebvr ocuvédpla kol opydvwon nuepidbwy, ocepwvapiwy kot dtebvwy
ouvedpiwyv, SldackaAia pabnudatwv Mdapketivyk oto TuRpa Mnxavoloywv Mnxavikwy
Tou EBvikou MetooBiou MoAutexveiou, CUUMPETOX O TPOyPAUMOTA TNG Eupwmaikng
Evwong He tn ouvepyaoia €Evwv Mavemotnuiwy, ekmovnon HeAetwv ya Stadopeg
ETUXELPNOELG OTO TMAaiolo tou mpoypappatoc MENTQP, kabBwg emiong Kal €kmovnon
OAWV peAeTwY yla O1AdOpPEG ETXELPNOELG KAL OPYAVIOUOUG OXETIKA HE TNV EpPEuva
OyopAg Kal TO OTPATNYKO OXeESLAOUO UAPKETLVYK, MEAOC TNG emiTpomng afloAdynong
TIPOTAOEWV- UEAETWV UAPKETLVYK KAl EMIKOWWVIAC Tou EmayyeApoatikol EmpeAntnpiou
ABnvwv, area editor oto International Journal of Research in Marketing uneBuvog yia tn
dnuooievon nepA\nPewv (abstracts) apBpwv SNUOCLEVUEVWY O EANNVIKA ETILOTNUOVIKA
TIEPLOOLKA OXETIKA UE TO MUAPKETLVYK, HUEAOCG Tou Editorial Board tou Journal of Euro-
marketing, KputAG APOPwWV ETOTNUOVIKWY ENMETNPOWV KaBwg €kOOTNG KAl KPLTAG
ETOTNMOVIKWY ApBpwVv MPaKTIKwY ouvedpiwv tne Evpwnaikng Akadnuiag MApPKETIVYK,
eniPAedn- BaBUOAOYNON EPEUVNTIKWY EPYOOLWV TOU TIPOYPAUMOTOC HETEKTIAISELONG
vewtexvikwv ATE tou lewrmovikoU Mavemotnuiov ABnvwv, €€€TaOTAC KAl EMOTTNG
kaBnynt¢ omoudwv oto ewtepkd oto 16pupa  Kpatikwv Ymotpodlwv, pEAOG
e€eTaoTIKWY eTTpomtwy Sibaktoplkwy datplBwy, pEAOG tng Alolkouong Emitpomnng tng
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Eupwmnaikng Akadnuioc MApKETIWVYK, LEAOC TNG EMLOTNOVLIKAG EMLTPOTC MAPKETLVYK TNG
leppaviag, ouvtovioTAG MOAAWV Tpoypappatwyv ERASMUS, AvarmAnpwtnc Npoedpog kot
Mpoedpog tou TuRpatog¢ MApKeTvyK Kal Emikowwviag, AvamAnpwtrg AteuBuving Tou
MetamtuylokoU Mpoypappatog otn Aloiknon Emxelpricewv ywa MAnpoug doitnong
Qoutntég (MBA) tou OkovopkoU Mavemniotnuiov ABnvwy, AvanmAnpwtig AleuBuvtrg Tou
MetamtuyxlokoU [Mpoypdppatog yia 2teAéxn Emxelprioewv oto MAPKETWVYK Kol
Erukowwvia pe Néeg Texvoloyieg, AleuBuvtng kat Emotnuovikog YmeuBuvog Ttou
Metantuxiakol [Mpoypdupatog oto Mapketivyk pe  Alebvry  MNpooavatoAlopo
(International Marketing/ PRIMA), MéAo¢ tng Emwtpomr¢ tou EwWdikol Aoyaplocpou
KovbuAiwv Epeuvag (EAKE), Tevikog Mpappatéag tng EAAnvikAG Akadnuiag MApKeTvyk,
Track-chair, co- chair, session chair kat discussion leader oe moAAd &iebvry ouvedpla.
Emntitipo pélog tng EAANVIKNAG Akadnuiog MApKETIVYK.

ENIZTHMONIKEZ AHMOZIEYZEIZ

A) ANHOCLEVCELG OE EMLOTNLOVLKA TIEPLOSIKA

Al) N. Papavassiliou, "Joint Ventures - The Aims of Business Managementy,
Intereconomics, No. 2,1975, pp. 50-52.

A2) N. Papavassiliou, "Aktive Marktpolitik durch gezielten Einsatz der absatzpolitischen
Instrumente", Marktforscher, Vol.21, No. 4, 1977,pp. 87-89.

A3) N. Papavassiliou, "Joint Ventures im Ausland"”, Der Betriebswirt, Vol. 18, No. 6,
1977, pp. 165-167.

A4) N. Papavassiliou, "Marketing - Griff in die Literatur", Marketing Journal, Vol. 11, No.
1,1978, pp. 54-59.

A5) N. Papavassiliou, "Zum Problem der Beziehungszusammenhaenge zwischen Umwelt
und Marketingstrategien in multinationalen Unternehmungen", Marktforschung,
Vol. 28, No. 4, 1984, pp. 127-130.

A6) N. MamnaBoaoireiov, «To MPOBANUA TOU KOOTOUC OTIC AnUOOCLeG ETIXELPAOELGY,
Irniovdai, Topog 34, Tevxog 3-4,1984, oel. 711-733.

A7) N. Papavassiliou, "Recommended Resale Prices in the View of the Producer of
Proprietary Articles", Der Markt, Vol. 24, No. 4, 1985, pp. 120-125.

A8) N. Papavassiliou, "Problems and Strategies in Advertising Consumer Products
Abroad", Der Markt, Vol. 26, No. 3-4, 1987, pp. 84-91.

A9) N. Papavassiliou, "Distribution Planning Practices in Greek Industry", International
Journal of Physical Distribution and Materials Management, Vol. 18, No. 1,1988, pp.
9-22.

A10) N. Papavassiliou, "Distribution Planning Practices in Greek Industry", Die
Unternehmung, Vol. 42, No. 3, 1988, pp. 231-232 (avadépovtal MEPIANTITIKA N
pnebodoloyia kat Ta anoteAéopata tng Epeuvag A9).

A11) N. Papavassiliou, "Designing and Evaluating Cross-national Advertising Strategies for
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Consumer Products», Irish Marketing Review, Vol. 3, No. 1,1988, pp. 120-131.

A12) N. Papavassiliou, "Determinanten fuer die Erwerbung und die Erhaltung von

A13)

A14)

A15)

A16)

A17)

A18)

A19)

A20)

A21)

A22)

A23)

A24)

Kunden in Bankmarketing", Jahrbuch der Absatz- und Verbrauchsforschung, Vol.
35, No. 2, 1988, pp. 225-237.

N. Papavassiliou, "The Involvement Model in Advertising Consumer Products
Abroad", European Journal of Marketing, Vol. 23, No. 1,1989, pp. 17-30.

N. Papavassiliou, "Advertising Planning: An Analytical Approach to the Problem",
Quarterly Review of Marketing, Vol. 15, No. 3, 1990, pp. 14-22.

N. Papavassiliou, "Developing and Implementing Distribution System and Process
Strategies: An Appraisal of the Determinant Factors in Greece", Der Markt, Vol. 30,
No. 3, 1991, pp. 127-132.

N. Papavassiliou, "Die Werbung als System und als Motivations- prozess",
Werbeforschung und Praxis, Vol. 36, No. 5,1991, pp. 197-203.

N. Papavassiliou, "Marketingprobleme von griechischem verarbeitetem Gemuese",
Der Markt, Vol. 31, No. 4, 1992, pp. 188-200.

N. Papavassiliou, "Marketingprobleme von griechischem Frishgemuese", Der Markt,
Vol. 32, No. 1, 1993, pp. 36-48.

N. Papavassiliou, "Proposing an Integrated Optimization Model of the Distribution
Function", The Logistics and Transportation Re- view, No. 1, 1995, pp. 75-92 (to
TIEPLOSLKO, 0 ouyypadEag Kal o titAo¢ tou apbpou avadépovtal oto Journal of
Economic Literature, March 1996, Vol. XXXIV, No. 1, p. 373, kabwg eniong nepiAnyn
Tou apBpou avadépetat otnv nAektpovikn popdry tou Journal of Economic
Literature/ EconlLit 1969-6/ 96, SilverPlatter 3.11).

N. Papavassiliou und G. Balabanis, "Distributionsplanung: Eine Untersuchung von
unternehmungsspezifischen Distributionscharakteristiken und - problemen in
Griechenland", Zeitschrift fuer Logistik, No. 5,1996, pp. 49-53.

N. Papavassiliou, "Franchising in Griechenland", Marktforschung und Management,
Vol. 40, No. 3, 1996, pp. 112-114.

N. Papavassiliou and V. Stathakopoulos, "Standardization versus Adaptation of
International Advertising Strategies: Towards a Framework", European Journal of
Marketing, Vol. 31, No. 7/8, 1997, pp. 504-527.

N. Papavassiliou, "Entscheidungsunterstuetzungssysteme als adaequate
Instrumente fuer die Loesung von Distributionsproblemen”, Distribution, No.
9,1998, pp. 14-15.

S. Gounaris, G. Avlonitis, N. Papavassiliou, A. Kouremenos and Paulina
Papastathopoulou, "Customer Satisfaction and Market Share: What is the missing
link?", Journal of Euro-marketing, Vol. 10, No. 4, 2001, pp. 61-81.



A25)

A26)

A27)

A28)

A29)

N. Papavassiliou, "Die Funktionsweise logistischer Prozesse in Griechenland",
Logistik Heute, No. 10, Oktober 2002, oeA. 74-75.

E. Katsikea, M. Theothosiou, R. Morgan and N. Papavassiliou, "Export Market
Expansion Strategies of Direct Selling Small and Medium Sized Firms: implications
for Export Sales Management Activities", Journal of International Marketing, Vol.
13, No. 2, 2005, pp. 57-92.

N. Papavassiliou, E. Archontoulis, A. Liu and D. Sharma, "Total System Integration in
Distribution Channels: An Exploratory Investigation of Market Setting in Greece",
Journal of Marketing Channels, Vol. 13, No. 2, 2005, pp. 29-49.

N. Papavassiliou, "Fishery products Distribution and Logistics in Greece", Journal of
Food Products Marketing, Vol. 15, No.1, 2009, pp. 38-63.

N. Papavassiliou, "Problems of Distribution and Market Orientation in the Fishery
Sector in Greece", Journal of Business and Industrial Marketing, Vol. 25, issue 7,
2010, pp 256-266.

B) AnpooLEVOELG OE TIPOKTLKA CUVESPLWY

B1)

B2)

B3)

B4)

B5)

B6)

N. Papavassiliou, "Problems and Strategies in Advertising Consumer Products
Abroad", Proceedings of the 1988 Annual Conference of the European Marketing
Academy, Bradford University, April 5-7, Great Britain, pp. 750-774.

N. Papavassiliou, "Towards a Problem Oriented and Strategic Consideration of the
Distribution System and Process", Proceedings of the 1989 Annual Conference of
the European Marketing Academy, Athens University of Economics and Business,
April 18-21, Greece, pp. 1301-1322.

N. Papavassiliou, "Problems and Methods of an Integrated Distribution System and
Distribution Process Planning", Proceedings of the 1993 Annual Conference of the
European Marketing Academy, ESADE, Barcelona, May 25-28, Spain, pp. 1207-1228.

. Auhwvitng kat N. ManaBactdeiov, «Mwo AAN Arogn yia ta MpofAnuata tg
EAANVIKAG Owkovopiag», Zuvédplo tou Owkovoulkou Mavemiotnuiou ABnvwv e
Bépa: Alapopdwon EOvikAg MoAttikAg yia to MéAAov ¢ EAAnvikiRg Owkovopiag,
MNepAnyelc Epyaociwy, Anpidlog 1997, ABriva, oe. 66-68.

N. Papavassiliou, «Amn Exploratory Analysis of four Distribution- Market-Scenarios
with a Survey Analysis in Greece», Proceedings of The 9th International Conference
of Research in the Distribution Trades organized by The European Association for
Education and Re- search in Commercial Distribution (E.A.E.R.C.D) in association
with the American Collegiate Retailing Association (A.C.R.A), Leuven, Belgium 17-
19July 1997, pp. A610-A620.

N. Papavassiliou, «Problems of Business Strategy in SMEs in Greece», proceedings

of the 1st Congress of Institutes of Enterprises in Romania organized by the

European Institute of Enterprises Administration, the University of Craiova and the
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B7)

B8)

B9)

B10)

B11)

B12)

B13)

B14)

B15)

Institute of Enterprises Administration/ Craiova, June 27 and 28, 1997, Craiova,
Romania, pp. 174-180.

I. Avlwvitng kat N. NanaBaotieiov, «MpoPAnuata Emyelpnotakng Zupnepldopag
ot Mikpoueoaieg Emixelpioel wg Avaoyetikol Mapayovieg tng Avamtuéncy,
Mpaktikd tou Zuvedpiou tou OwovoulkoU Mavemnotnuiov ABnvwv pe Bépa: To
MNapovkal to MéAov tn¢ EAANvikig Owkovopliag, Topog Al, ABriva 1998, oeA. 332-
340.

N. Papavassiliou and E. Archontoulis, "Proposing a Decision Support System for
Making Distribution Channel Decisions", Proceedings of The 1998 Annual
Conference of the European Marketing Academy, Stockholm 20th - 23rd May 1998,
Track 5, Marketing Research, pp. 129-163.

N. Papavassiliou, "Vier Distributionsmarktszenarien: Probleme und Strategien",
Mpaktika tou Etrolou uvedpiou Miskolzergespraeche ueber Materialflusstechnik
und Logistik, Universitaet Miskolz, 1998, 2. Bard, 44-59.

G. Avlonitis, Spiros Gounaris and Nicolas Papavassiliou, "What Does Marketing
Orientation Mean in Practice? Some Empirical Evidence", Proceedings of the 1999
Annual Conference of the European Marketing Academy, Berlin 11th - 14th May
1999, pp. 1-18.

Spiros Gounaris, George Avlonitis, Nicolas Papavassiliou, Athanassios Kouremenos
and Paulina Papastathopoulou, "Market Share and Customer Satisfaction: Are They
Always Related?", Proceedings of the European Marketing Academy, Bergen,
Norway, 8-11 May, 2001, ceA. 6.

N. Papavassiliou and G. Leivaditis, "Conflict Issues in the 4 P's of the Marketing Mix
between Supermarkets and their Suppliers: A Case Study for Greece", Proceedings
of the 7th International Conference on Retailing and Commercial Distribution
Teaching and Research Issues organized by The European Association for Education
and Research in Commercial Distribution (E.A.E.R.C.D) in association with the
American Collegiate Retailing Association (A.C.R.A), Cheltenham, England, July 10-
12, 2002, pp. 193-202.

Paraskevas Argouslidis and Nikolaos Papavassiliou, "Towards the Evaluation of the
Impact of Elimination Decisions Involving Financial Services: Empirical Evidence
from the UK", Proceedings of The 33rd EMAC Conference, Department of
Marketing, University of Murcia, 2004, Spain.

E. Katsikea, M. Theodosiou and N. Papavassiliou, "Drivers of Managerial Job
Satisfaction in Export Market Ventures: A UK Study"”, Academy of International
Business Conference, Stockholm, 2004, Sweden.

Papastathopoulou, P.,, Gounaris, S., Avlonitis, G. and Papavassiliou, N., "Service
elimination decision-making and the product life cycle model: Project 'ServDrop"’,
12th Biennial AMS World Marketing Congress, University of Munster, Germany, 6-9
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July, 2005

B16) Argouslidis, P. and Papavassiliou, N. (2005), Organisational and EnvironMental
Effects on the Degree of Formalisation during Service Elimination Decision-Making:
Evidence from the UK Financial Services Sector", 34th European Marketing
Academy Conference Proceedings, University of Bocconi, Milan, Italy, May 24-27.

B17) Papastathopoulou, P., Avlonitis, G., Papavassiliou, N. and Dimitriadis, S. (2005),
"Classifying Enterprises on the Basis of WWW Use: The Greek Paradigm", XXI
Congres International De L5 Association Francaise Du Marketing, Universite Nancy
2, Nancy, 18-20 May 2005.

B18) Argouslidis, P., Baltas, G. and Papavassiliou, N. (2007), "Determinants of decision
speed in product line pruning", 36th European Marketing Academy Conference
proceedings, Reykjavik University, Iceland, 22-25 May.

B19) Papavassiliou, N., Papastathopoulou, P., Avlonitis, G. and Gounaris, S. (2007),
"Linking different types of ICT adoption conditions to their performance outcome",
36th European Marketing Academy Conference proceedings, Reykjavik University,
Iceland, 22-25 May.

B20) Papavassiliou, N. and Gounaris, S. (2007), "Problems of the distribution and logistics
system in the fishery sector in Greece", The 14th International EAERCD Conference
on Research in the Distribution Trades, Saarland University, Saar- bruecken,
Germany, 27-29 June.

B21) Papavassiliou, N. (2009), "The Degree of Integration of Distribution and Marketing
in Companies Operating in the Fishery Sector in Greece", 14th Biennial AMS World
Marketing Congress, Oslo School of Management, Norway, July 22-25, 2009.

B22) Papavassiliou, N., "The influence of Company Location and Size of Distribution
Problems, Marketing-Mix elements and Channel Relationships in the Fishery Sector
in Greece", 39th EMAC Conference, Copenhagen, 1-4 June 2010.

B23) Papavassiliou, N. and Athanassopoulou, D. "Relationships Between Suppliers and
Retaileers, in the Retail Sector in Greece" 17th Recent Advances in Retailing and
Services Science Conference, EIKASS, July 2- July 5, 2010, Istanbul, Turkey.

B24) Papavassiliou, N. and Patroni, E. "The Impact of the Mood of Feature Films Shown
on TV on Attitudes Towards Advertising Messages", Annual Conference of the
American Academy of Advertising, April 7-10, 2011, Mesa Arizona, USA.

N Movoypadieg

) E. Xapaton¢ kat N. MamaBacileiov, Eumopia kat Metamoinon twv EAANVIKwv
Alleutikwyv Mpolovtwy, Melétn tou Kévtpou Epeuvag tou OLKOVOULKOU
MNavemniotnuiov ABnvwy, ABrva, oeA. 408.

r2) N. NamnoPaciieiov, Mapdayovteg mou Emnpedlouv tnv AVIAywVIOTIKOTNTA TWV
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r3)

r4)

rs)

re)

r7)

rs)

ro)

r10)

ri1)

EAANVIKwv Knmeutikwv Mpoioviwv, Melétn tou Kévtpou Epguvag Tou OKovouLKou
MNavemniotnuiov ABnvwy, ABrivat 1991, oeA. 418.

. Mavnyupakng kat N. ManaBaciieiov, Itdon twv EAANAvwv Epyalopévwv o€
Oépata Empopdwong kat Zuvexoug Katdaptiong, MeAétn tou Kévtpou Epeuvag tou
Owovoulkou Mavemiotnuiov ABnvwyv, ABriva 1994, ceA. 188.

. Avlwvitng, N. ManaBaciAeiov kat Im. Fouvapng, Epeuva tng AUVOLKOTNTOG TWV
MM E otnv EAAaSa tou 2000, MeAétn tou Kévtpou Epeuvag tou OLKOVOULKOU
Mavemotnuiov ABnvwy, ABrva 1995, oeA. 613.

G. Avlonitis and N. Papavassiliou, Consumer-led Approach to Foods in the EU:
Development of Comprehensive Market-Oriented Strate- gies, MeAETN
Tipoypappatog tng Eupwnaikig Evwong pe tn ouvepyaoia &Evwv Mavemotnuiwy
TIou ekmovnBnke péow tou Kévipou Epeuvag tou OkovoulkoU Mavemiotnuiou
ABnvwv, ABriva 1997, oeA.141.

N. MamnoaBacideiou, KAadikp Melétn Metamnoinong-Tunmonoinong AALEUTIKWV
Mpoioviwv Baolopévn oe Itolxela BiBAL0ONRKNG, MeAétn tou Kévipou Epeuvag Tou
Owovoutkou Mavemiotnuiov ABnvwyv, ABriva 1997, oeA. 198.

N. NoanaBoaoctheiov, KAadikp Epesuva Metamnoinong-Tumomnoinong AALEUTIKWY
Mpoidvtwv Baclopévn oe Mpwtoyevn Itolxeia, MeAétn tou Kévtpou Epeuvag tou
Otkovoutkou Navemniotnuiov ABnvwy, ABriva 1997, oeA. 167.

. AvAwvitng, N. NamaBactheiov, Im. Mouvapng kot MoAiva Mamaotabonoulou,
MeA£Ttn yla tnv Avantuén Bapopetpou lkavomoinong twv EAAAvwy KatavaAwtwy
Kol Twv EAANVIKWV Blopnyavikwy Emixelprioewyv amno ta Mpoidvta Kat Tig YInpeoieg
Twv Blopnyavikwv MpopnBeutwy kat Twv MNapaywywv Katavalwtkwyv Mpoidoviwy,
MeA€tn tou Kévtpou Epeuvag tou Owkovoulkou Mavemiotnuiov ABnvwv, ABriva
2000, oeA. 184.

N. Namapaciheiov kot N. MavayomouAog, Khadiky MeA£tn tou Topéa tng AAeiag
otnv EAAaSa, Melétn tou Kévtpou Epeuvag tou OikovoulkoU [Mavemotnuiou
ABnvwv, ABrva 2001, oeA. 543.

I. Avlwvitng, N. MamnaPfaoctdeiov, Im. louvapng kat M. MamnaoctabomoUAou,
OMoKANpwWHEVN KoL KOLWVOTOHOG Tpoogyylon uPnAng mpootiBépevng aflog
(apwvoééa - oAiyo - moAucakyapiteg) amo umonpoiovta cakyopoupyeiwv, EMNET I,
Epeuva ypadeiou kat mediov Blopnyavikwv ayopwv Aucivng kol tpexalolng otn
NotwoavatoAwkry Eupwmn, MeAétn tou Kévtpou Epeuvag tou OLKOVOULKOU
MNavemniotnuiov ABnvwy, ABriva 2001, ceA. 150.

N. Nanapacieiou, I. AvAwvitng, Im. Fouvapnc kat NoAuvéEvn MamaoctabonovAou,
MeA£tn AmotUmwong Kal Emmtwoswv Twv Alktuwv Atavoung kot NwARcewv Tou
Topéa Epmopiag AAleutikwv MMpoiovtwv, MeAétn tou Kévipou ‘Epeuvac Ttou
Owovoutkou Maveniotnuiov ABnvwy, ABriva 2001, oeA. 270.



A) AnpooteloELS 6€ GUAAOYLKOUG TOMOUG

Al)

A2)

A3)

A4)

A5)

A6)

A7)

A8)

A9)

A10)

A11)
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