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II. 

 

   UN Global Compact: "

from: the Universal Declaration of Human Rights, the 

Declaration on Fundamental Principles and Rights at Work, the Rio Declaration on 

Environment and Development, and the United Nations Convention Against Corruption." 

UN 

Global Compact. 

 

HUMAN RIGHTS PRINCIPLES 

Principle 1: Businesses should support and respect the protection of internationally 

proclaimed human rights; and 

Principle 2: make sure that they are not complicit in human rights abuses.  

 

 

-5-

 

 

 

http://www.un.org/Overview/rights.html
http://www.ilo.org/declaration/lang--en/index.htm
http://www.ilo.org/declaration/lang--en/index.htm
https://sustainabledevelopment.un.org/rio20/futurewewant
https://sustainabledevelopment.un.org/rio20/futurewewant
http://www.unodc.org/unodc/en/treaties/CAC/index.html


  COE Report 2015 

9 

 

 

 

 

 

  : 

 - 

 

 Cross-Cultural Communication  ERASMUS 

  MBA 

International  

 Global Sustainability Strategies & Reporting   MBA International 

  

 

 

 

 Gender and the importance of fringe benefits: exploring their 

link with organizational commitment and job satisfaction.

Management Conference  

 Dedoulis E. and Kyriacou O., 2013, An exploration of Gender in the Greek 

, quality, Diversity and Inclusion Conference 

  Equality, diversity and inclusion in accounting ,  / 

  

 Equality or equal opportunity for social mobility in higher 

education? Lessons and experiences", Proceedings of the Aarhus University and 

Empo
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LABOUR PRINCIPLES 

Principle 3: Businesses should uphold the freedom of association and the effective 

recognition of the right to collective bargaining; 

Principle 4: the elimination of all forms of forced and compulsory labour; 

Principle 5: the effective abolition of child labour; and 

Principle 6: the elimination of discrimination in respect of employment and occupation.  
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http://www.syldep.aueb.gr/
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» (20/5/2015). 

 

ENVIRONMENT PRINCIPLES 

Principle 7: Businesses should support a precautionary approach to environmental 

challenges; 

Principle 8: undertake initiatives to promote greater environmental responsibility; and 

Principle 9: encourage the development and diffusion of environmentally friendly 

technologies.  

 

 

». 

 

 

- GHGs)

 

 

 

http://www.aueb.gr/pages/news/attachments/1018_stratigiki-OPA-syglitos.pdf
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 Green Supply Chain Management (  Erasmus)     

 

  

 Global Sustainability Strategies & Reporting   MBA International 

   

 

  

 

 

 

 Hadjiyiannis, C. and Hatzipanayotou, P. Competition for 

environmental aid and aid fungibility , Journal of Environmental Economics and 

Management, Vol.65, 1-11  

 Koundouri P., 2013, Water and Environmental Management , The handbook of 

Water Economics 

 Papagiannakis G., Voudouris I. and Lioukas S., 2013, The road to sustainability: 

Exploring the process of corporate environmental strategy over time , Business 

Strategy and the Environment  

 Lekakos, G., Vlachos, P., Koritos, C. 2014, Green is good but is usability better? 

Consumer reactions to environmental initiatives in e-banking services

Information Technology, 16 (2), pp. 103-117. 
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 Energy & Sustainability Club:      International.  

 

Call to Innovation  TEDx Academy, 2013 

3  2013 . 
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ANTI-CORRUPTION PRINCIPLES 

Principle 10: Businesses should work against corruption in all its forms, including 

extortion and bribery. 
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 International Business Management (  )  Marketing & 

Communication, Specialization in International Marketing (PRIMA) 
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6. International  

 International 

2013- MSD 

Industry Disruptors  Game Changers 

4-

 

 

- -  

  

Global Management Challenge o 

 

 International 

 

 

7. International 

Equal Society   

International 

-13, 2013-14, 2014-15). 

 

http://www.msd.gr/
http://industrydisruptors.org/
http://www.globalmanager.gr/
http://www.equalsociety.gr/
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8.  MBA International   Aephoria  

International 

International Start-up Weekend 

 

 

9. Υποτροφίεσ ΜΒΑ (Full κ’ Part) 

 

 

10. Εθελοντική ομάδα GET INVOLVED  

Get InVolved» 

 

   

 

 

 : 

 

 - : 

 

 Secret Santa Get Involved Thinking Cup, 

http://www.aephoria.net/
http://get-involved-aueb.blogspot.gr/
http://www.skep.gr/
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 Get Involved  ; 

 Get Involved

 

 

11. Εθελοντική πρωτοβουλία Job-Pairs  

job-pairs.gr  

 

 

12. Χριςτουγεννιάτικο Bazaar για την υποςτήριξη του MKO “To χαμόγελο του 

παιδιού” 

International 

bazaar 

bazaar

 

 

http://www.job-pairs.gr/
http://www.hamogelo.gr/
http://www.hamogelo.gr/
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13. Συνεργαςία ΟΠΑ με το Νοςοκομείο Παίδων 
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15.    &  (Athens Center of 

Entrepreneurship and innovation - CEin) 
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http://www.acein.aueb.gr/
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17. Think Biz   

 

file:///C:/Documents%20and%20Settings/Administrator/Local%20Settings/Temporary%20Internet%20Files/Content.Outlook/LK3DQP69/use.aueb.gr
http://thinkbiz.gr/
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ThinkBiz 

 

Projects ThinkBiz: 

 Knowledge Base (2013)

. 

 Research & Visualization (2013): 

. 

 Incubation Project (2014): 

 

 

 Day in a startup (2014): project 

. 

  

 Research & Visualisation vol.2 project 

-surveys 

 

 

18.  MBA International   Impact Hub Athens  

International 

 

http://thinkbiz.gr/projects-2013/research-and-visualisation/
http://thinkbiz.gr/projects-2013/research-visualization/
http://thinkbiz.gr/projects/incubation-project/
http://thinkbiz.gr/projects/day-in-a-startup/
http://thinkbiz.gr/projects/research-visualisation-vol-2/
http://athens.impacthub.net/
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Bloode (http://www.bloode.org/ - 

MBA International

ThinkBiz Bloode 

MBA International 

Bloode Social Impact Award 

Impact Hub Athens. 
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20. YES program  Youth Entrepreneurship Summer School  

(YES) 

 

   

 

 

 

http://yes.aueb.gr/
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 Thinkbiz  

 YES  

 

  

workshops. 

 

21. Start-Up 

Start-Up". 

(start-ups).  
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http://thinkbiz.gr/
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Assessing the Impact of CSR Actions on SME Competitiveness    

CSR and Competitiveness in the Euro-MED area. Editors M. Kapardis and J. 

Huntingford, Limassol, CUT 

 Apospori, E., and Magrizos, S.  2013, Findings from 

the region of Attica, Hellas , CSR and Competitiveness in the Euro-MED area. Editors: 

M. Kapardis and J. Huntingford, Limassol, CUT 

 Apospori, E.,  Magrizos, S,  and  Tsanos, C.S. 2013, Identifying Issues for Developing 

the ResponsibleMed Survey and Conceptual Framework    CSR 
and Competitiveness in the Euro-MED area. Editors: M. Kapardis and J. Huntingford, 

Limassol, CUT 

 Magrizos, S. and Apospori, E. 2013, A Theoretical Framework On The Link Between 

 Stakeholder Orientation And Their Competitiveness

European Marketing Academy, Konstantinoupolis,  June 2013  

 Dedoulis E. and Grougiou V. and Leventis S., 2013, Corporate Social Responsibility 

Reporting in Controversial Business Sectors: A Struggle For Legimitimacy  

 Koundouri P., 2013, Implementing the European Water Framework Directive in 

Greece: An Integrated Socio-Economic Approach, Empirical Implementation 

Results and Remaining Obstacles , The handbook of Water Economics and 

Institutions 

 Economou A., Skoulikidis N. and Koundouri P., 2013, Status of the WFD 

implementation in Greece , The handbook of Environmental Chemistry: The Rivers of 

Greece: Evolution, Current Status and Perspectives 

 Koundouri, P., and N. Papandreou (editors), M. Stithou (assistant editor), (2013), Water 

Resources Management Sustaining Socio-Economic Welfare: The Implementation 

of the European Water Framework Directive in Asopos River Basin in Greece . 

Springer Publishing, Global Issues in Water Policy, Series. ISBN: 978-94-007-7635-7 

(Print) 978-94-007-7636-4 (Online) (181 pages)  

 Koundouri P., 2013, Socio-economics and Water Management , The handbook of 

Environmental Chemistry: The Rivers of Greece: Evolution, Current Status and 

Perspectives 

 Stithou M., Pescaroli G., Pietrantoni L., Zagonari F. and Koundouri P., 2013, Promoting 

resilient economies by exploring insurance potential for facing coastal flooding 

and erosion  

http://www.aueb.gr/pages_en/staff/faculty_en_short.php?facid=1094
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 Skarmeas, D., Leonidou, C.N. 2013, When consumers doubt, Watch out! The role of 

CSR skepticism  Journal of Business Research, 66 (10), pp. 1831-1838.  

 Farmer, J.D. and Skouras, S., 2013, An ecological perpective on the future of 

computer trading , Quantitative Finance, Vol.13, 325-346  

 Spinellis, D., Louridas P. 2013, The Carbon Footprint of Conference Papers . PLOS 
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 Vlachos, P.A., Panagopoulos, N.G., Rapp, A.A. 2013, Feeling Good by Doing Good: 

Employee CSR-Induced Attributions, Job Satisfaction, and the Role of Charismatic 
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B. 2013, Social-ecological systems as complex adaptive systems: Modeling and 

policy implications , Environment and Development Economics, Vol.18, 111-132  

 Tzoumaka, E., & Zarkada, A. 2013, Towards a Model of Consumer Engagement with 

Celebrity Brands  Paper presented at the 4th EMAC Regional Conference, St. 

Petersburg, Russia. On September 25-27 

 Zarkada, A. 2013, 

Ecosystem  Paper presented at the 4th EMAC Regional Conference, St. Petersburg, 

Russia. n September 25-27 

 Zarkada, A., & Polydorou, C. 2013, 

Orchestrating Corporate Reputation Co-Creation on Facebook  In T. Bondarouk & 

M. R. Olivas-Lujan (Eds.), Social Media in Strategic Management (Vol. 11, pp. 87-113). 

London: Emerald. 
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 Grougiou, V., Leventis, S., Dedoulis, E., Owusu-Ansah S. 2014, Corporate social 

responsibility and earnings management in U.S. banks , Accounting Forum, 38 (3), 
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 Pesmatzoglou, D., Nikolaou, I.E., Evangelinos, K.I., Allan, S. 2014, Extractive 

multinationals and corporate social responsibility: A commitment towards 
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http://dx.doi.org/10.1371/journal.pone.0066508
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 2015: 

 Leonidou, C.N., Skarmeas, D. 2015, Gray Shades of Green: Causes and 

Consequences of Green Skepticism  
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