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EMUOPPOTIKOD  TPOYPAUNUOTOS ekmaidevong ot Awoiknon tov Pnoelokov
Metaoynpatiopod mov Bo kKoAdyer 10 kevOd mov €xel damotwdel otV
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avIoyOVIGTIKOTNTO TG Evpdnng kot Tov opyovicpuav mg.
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services: an insight into confidential meetings between clients and consultants”, Annual UK

Academy of Marketing (AM) Conference Proceedings, Nottingham, England (July).

10



44,

Karantinou, K.M. and Hogg, M K. (2000), “Examining relationships in professional services: a
cross-cultural comparison”, European Marketing Academy Conference (EMAC)
Proceedings, Rotterdam, Netherlands (May).

6.4 IIAPOYXIAZEIX MEAETON XE AIEONH XYNEAPIA ME KPITH (WORKING PAPERS)

10.

Gkaintatzis, A., Karantinou, K., van der Lubbe, R., & Constantinides, E. (2019). “The effect of
music on consumer behavior: A neuromarketing approach”, The 27th Annual High
Technology Small Firms Conference, HTSF 2019, Enschede, The Netherlands.

Gkaintatzis, A., Constantinides, E., Karantinou, K., & van der Lubbe, R., (2019). “The Impact
of music on consumer attention during decision making: An EEG and eye-tracking study”. The
7th International PhD Meeting in Economics 2019, Thessaloniki, Greece.

Karantinou, K., Kaminakis, K. & Koritos, C. (2014), “Servicescape effects on both customers
and employees”, American Marketing Association SERVSIG Conference, Thessaloniki,

Greece (June).

Palaiologos, A., Patera, P. & Karantinou, K. (2014), “Facebook influence on consumers’
buying intentions in services”, American Marketing Association SERVSIG Conference,

Thessaloniki, Greece (June).

Gounaris, S., Koritos, C. & Karantinou, K. (2014), “Servicescapes revisited: identifying the
sources of conflict in servicescapes research”, American Marketing Association SERVSIG

Conference, Thessaloniki, Greece (June).

Karantinou K., Sakellariou, E. & Poulis K. (2013), “A guiding framework for the management
of the global front end”, 42" European Marketing Academy (EMAC) Conference (poster

session), Istanbul, Turkey (June).

Sakellariou, E., Poulis, K. & Karantinou K. (2013), “The global front end of the new product
development process: managerial insights through action research”, 42" European Marketing
Academy (EMAC) Conference (poster session), Istanbul, Turkey (June).

Karantinou, K.M. and Gong, Y. (2006), “Relationship dynamics in the life-insurance industry
in China”, Customer Research Academy Workshop 5 (CRAWSS), Manchester, England
(April).

Karantinou, K.M. and Hogg, M.K. (2004), “Relationship management in the knowledge
economy: a case study of management consultancy”, Customer Research Academy Workshop
4 (CRAWS4), Manchester, England (March).

Karantinou, K.M. and Hogg, M.K. (2002), “Understanding the interactions that take place
behind closed doors: an insight into the confidential meetings between clients and consultants”,
Customer Research Academy Workshop 3 (CRAWS3), Manchester, England (April).
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11.

12.

13.

Karantinou, K.M. (2000), “Relationships in management consultancy: a cross-cultural
comparison study”, British Academy of Management (BAM) Conference, Working Paper,
Edinburgh, England (September).

Karantinou, K.M. and Hogg, M.K. (2000), “Investigating the strategic importance of
relationships in professional services: a cross-cultural comparison between England and
Greece”, Customer Research Academy Workshop 2 (CRAWS2), Manchester, England (April).

Karantinou, K.M. (2000) “Understanding relationships in professional services: a comparative
study of two European markets”, European Marketing Academy (EMAC) Doctoral
Colloquium, Rotterdam, Netherlands (May).

2 VUVOAO ETEPOUVAQOPAOV/TUPadEccv: 548

h-index: 12

i10-index: 14

7. AOIIEX EPEYNHTIKEYX APAXTHPIOTHTEX

7.1 EMIBAEWH AIAAKTOPIKON AIATPIBON

1)

2)

1)

2)

Enipieyn ddoktopik®v dwutpipov pe tov poro tov emprémovra kadnynt) mov Ppickovror cg
e€éin:

Tng xvpiag Ntlovupavike IMopackevng pe titho: "E-Servicescapes and the Customer
Experience: Antecedents & Consequences' (To HAextpovikd Iepifddiov g Ymnpeoiog
kot 1) Epmepia [leddn) (avouéveror va oroxinpwbet tov Aekéufipio tov 2024).

Tng xuplag Zapdn [HorvEévng pe titho: "The Impact of Resilience on Consumer Behavior"
(H Enidpaon g AvOektikdtmrag otn Zvumepipopd tov Koatavolot) (avouéverar va

olokinpwOei tov lavovapio tov 2025).

Enipleyn owoxktopik®v owtpifdv pe tov poéio TG emPrémovoos KaONyNTPLog mov £(ovv

0LOKANPOOEL:

Tov kvpiov ABavaciov I'kaivtatln pe titho: "A Neuromarketing investigation of the
Impact of Environmental Stimuli on Consumer Behavior" (M Nevpopdpxetivyk ‘Epgova
ot Emntooeic tov TlepiParroviikdv Epebiopdtov ot Zvumepipopd tov Katavalotn)
(oLorinpwBnke tov Adyovaro tov 2023).

Tng wvpiag Maplag Ayyedwng Tpouméta pe titho: “A Meta-Analysis of the Effects of

Background Music on Customers of Tourism Services” (Mo Meta-Avdivon g
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3)

Enidpaong g Movoikng otovg Amodékteg Tovpiotikdv Ymnpeoidv) (oloxinpabnke tov
loviio tov 2020).

Tov kvpiov I'pnyopiov Aapmpivdikov pe titho: “Emotions and Cognition: The Multiple
Roles of Anger, Surprise and Awe in Persuasive Communication” (ZvvoicOnpota kot
I'vootwkég Aepyacieg: Ot [ToAhamrol Porot tov Oupov, g ‘ExnAnéng kot tov Aéovg otnv

Enwowaovia pe Andtepo Xxomo v [eldd) (oloxinpabnke tov loviio tov 2019).

Yovenmifleyn owokTopwkic owTpifls pe Tov poio Tov emPArémovra KaONynTH mMOvL E£)EL

0LOKANPOOEL:

1) Tng xvpiog MaydoaAnvig Zovpédn pe titho: “Consumers Cross-Buying Behavior in

Financial Services” (upe Professor Barbara Lewis, oto Manchester Business School,

University of Manchester) (oloxinpanke tov loviio Tov 2006).

Xoppetoyn o€ TPLUEAEIS EMTPOTEG EMIPAEYNS O1OOKTOPIKAOV S TPLPDOV TOV £(0VV OLOKANPMOEL:

1y

2)

3)

Tov xvpiov Kovetavtivov Kapwvéakn pe titho: “The Impact of Servicescapes on Employees,
Customers, and their Interactions: A Multilevel, Multigroup Study” (H Enidpaocn tov
[Teppdrroviog Xdpov Iapoyng Yanpeowwv otovg Epyaldpevovg, tovg Ileddteg ko Tig
petald toug AAAnAeniopacels: Mo ‘Epevva TToAlamidv Emmédwv kot [loAlomAdv Opddwv)
(odoxAnpwBnxe tov Oktwppro 2013).

Tov xvpiov Kdaporov-Kovotavtivov Tlamadd pe titho: “Green Marketing Orientation:
Antecedents & Consequences” (Ilpocavatolopoég oto Ilpdowvo Mdapketvyk: Ot
[Mapdyovteg mov tov Ennpedlovv kot o1 Zuvéneteg tov) (olorinpabnke tov Maio tov 2016)
Tng xvpiag Mapiag WyoOAn pe titho: “Nation Brand: Exploring the Concept” (H

Enovopia piag Xopag: Atepevvovtog v Evvowa) (odoxdnpawbnyke tov Maio tov 2016).

7.2 EMIBAEYH METAOTYXIAKON AIMAQMATIKOQN EPTAXION

2010-2023  Emipreyn mepiocotépov omd ekotd SmA®pATIKOV epyacidv MIIE Mdapketivyk

TANPOVG KOl HEPIKNG @oitnong, MIIX Mdapxetvyk pe Aebv IlpocavatoAiiopd
(Owovopkd IMoavemotwo AdBnvaov) kot MBA.

2005-2008  Emipieyn 6éka MBA capstone projects (Graduate School, Deree College)

2000-2003  Emipreyn entd smiopotikov epyasiov MSc Marketing (University of Manchester)
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8. AOIMEX ENIXTHMONIKEYX APAXTHPIOTHTEX

8.1 EKITAIAEYXH XTEAEXON KAI ITIPOTPAMMATA AIA BIOY MAGHXHE

Yoppetoyn] ot oeEaywyn tov mpoypdupatog “Axkadnpio Xreiey®v METRO” pe v evomta
E&vmnpétnon Ilehatn oto Kévipo A Biov Mébnong (KEAIBIM) tov OITA (Mdptiog 2023)

Yvppetoyn ot degaywyn tov mpoypdupotos “Executive Ipoypappa Aoiknong yio AcQaieTiKd
Yredéyn” ZEZAE-OIIA, oto Kévipo A Biov Mdabnong (KEAIBIM) tov OITA (OxtodPprog
2022).

Sovppetoyn ot deaymyn tov tpoypappatog “Omni-Customer Experience — Dixons” cto Kévtpo
Ao Biov MdOnong (KEAIBIM) tov OITA (Iobviog 2022).

Yoppetoyn oty TpoeTolpacio kot dloiknon tov “Executive Leadership Program in Retailing” ywo
v Dixons-KotooPorog kot ) de€aymyn g evotntoag Awuyeipiong Epmepiog Mehatn oto
Kévtpo Awa Biov MdébOnong (KEAIBIM) tov OITA (Iobviog 2019-Xruepa)

Svppetoyn ot deaymyn tov Tpoypappatog “Management and Leadership Skills Program” cto
Kévipo Awa Biov MdaOnong (KEAIBIM) tov OITA pe tv evomnta Ilpocavatolopos otnv
Ynanpeoia-Servitization (OxtdPprog 2019- Znpepa)

Yoppetoyn otn deEaywyn Tov mpoypdupatog “Awoiknong Emysipioemv ko Emygipnpotikétntog
v Poppokomolovs” e tn yopnyia g Apivita pe v evotra MApKeTIVYK YNPESLOV GTO

Kévtpo Awa Biov MdéOnong (KEAIBIM) tov OITA (Ampiiiog 2019- Znpepa)

Yovppetoyn otn deEaywyn tov mpoypdupatog e Eurolife kot Tov Havemotnpiov tov Mepard yuo
TNV KOTAPTION ACQOMOTOV HE TNV evoTnTa Tov “MAapKeTIvyK YTINpeo1Ov Kol ApLoTeiog 6Tig
Ynanpeoieg” (OxtdPprog 2015 & OxtdPprog 2017).

AteEaymyn oepvapiov o€ 0épata MapkeTivyk, Awoiknong Yanpeowov, Aproteiog otig Yanpeoieg

kot Awoiknon Epnepiog [erhatn ywo pio evpeio ykapo etonpiov.

8.2 IIPOXKEKAHMENEX AIAAEZEIX

[Tpookexinuévn Adieén oto Sensory Workshop — Mmokéta omadomoviov, NoéuPprog 2022.

[Tpookexinuévn Awdreén oto Customer Experience Event - Kwtodéporoc/Dixons South-East
Europe, Oxtopproc 2022

[Mpookexinuévn  Awdheén vy 10 Emayyelpotucd Empeinmpo Abnvov (EEA) pe 0épo
“IIpocavatolopdg oty Yanpeoio ko Epnepia ehdtn”, lovviog 2021.

[Tpookexinuévn Addeén yuo Tov Zovdeopo Emyeipricemv kol Biopnyoviov (XEB) 6to ExportReady
Ynowké Epyactipro pe 0épa “Aedvég Branding: ané ™ Osowpio oty Ipdn” Mdawog 2021.

[Tpookexdinuéveg Awohééelg oto Tlavemomuo tov Limerick oty Iphavdia pe 0épa: “Services
Branding”, “Ethics and Social Marketing” kot “Destination Branding”, 2013 & 2014.
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“Customer Service and Service Excellence”, mpookexinuéveg OSwrééelc amd to Chartered

International Institute of Management tng Kompov 2012, 2013, & 2014.

“Achieving Service Excellence” 514Aeln/eknaidevon yo toug £pyalOUEVOVS TOV VEOGVGTAOEVTOG

Student Success Center Tov Apepikavikod Koleyiov EALGd0g, 2006.

“Relationship Marketing in Professional Business Services” ESRC (Ayyiuo Kpatikd Zvppoviio
‘Epevvag oe Owovopkég ko Kowovikés Emotueg) npookekAnuévn ddheén oto Seminar Series:
“Interdisciplinary Relationship Marketing: Industrial, Services and Consumer Perspectives”,

University of Nottingham, England, Méptiog 2004.

[Tpookexinuévn Awdreén pe Béua: “Management Consultancy and the Development of Long
Term Relationships with Clients”, UK Senior Consultants’ Forum, Manchester, 2003.

8.3 KAOGHKONTA AKAAHMAIKOY AZIOAOTHTH (REVIEWER DUTIES)

Journal of Service Research

Journal of Business Research

Annals of Tourism Research

Journal of Service Theory & Practice

International Journal of Consumer Studies
International Journal of Hospitality Management
International Marketing Review

International Journal of Retail & Distribution Management
Journal of Marketing Management

European Marketing Academy Conference (EMAC)
UK Academy of Marketing Conference (AM)
Customer Research Academy Workshop (CRAWS)

9. AIAAKTIKH APAXTHPIOTHTA

9.1 AIAAXKAAIA ITPOOTYXIAKON MAOHMATON

Mdapketivyk Ynnpeoiov
Tovpiotikd Mépretivyk
[ToMtwen TIpoidvrog
Research Methodology
Marketing Management
Consumer Behavior

Introduction to Marketing
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9.2 AIAAXKAAIA METANTYXIAKON MAGHMATQON

Epevvntikr MeBodoroyia (Ph.D. and Masters)

Mépketvyk Yanpeouwv (Executive MBA and Masters)

International Services Marketing (Masters)

Consumer Behavior (Masters)

International Consumer Behavior (Masters)

Customer Relationship Management (MBA)

Global Marketing Environment (MBA)

Marketing Management (EngD, Masters, MBA and Executive MBA)
Marketing Analysis and Strategic Marketing Management (Masters)

10. ATOIKHTIKA KAGHKONTA

Mérog g Xvvrovietikil Emtpomic tov Metantoyiokav I[poypappdtrov Emovddv Tov

Tpuqportog Mdapketivyk ko Emkowoviag, OITA (2016-Xruepa).

Mérog g Avetpnpoatikiic Emrponnig Awoikneng tov Metantuyiaxkov Ipoypappoartog Executive
MBA, OITA (2016-Znpuepa).

Mérog ™g Awtpnpotikig Emrtpomic Awiknong tov Metantopioxov Ilpoypappatoc MBA,
OITA (2012-2018).

Mérog g Tpwnehotvg Emrpomic A&woroynong Yroyneiov ywo 1o [poypappa AdoKTopik@v
Yrovdv Tov Tppoartog Mdapketivyk ko Emkowoviag, OITA (2018-Znuepa).

Mérog g Tpipghovg Emrpomic ALoAdynong Artcemv Kot ALEvEPYELOG LVVEVTEVEEOV Yla TNV
EMAOYY] VAOYNQPIOV OTO UETOTTUYOKE TPOYPARNOETE omovd®V MApKeTIvYK mAfpovg
@oitnong, OIIA (amd to 201 1-Znuepa).

Mérog g Emrpomnc Ipopfoing tov Tpfqpatrog Mapketivyk kor Emkowoviag, OITA (2014-
Npepa).

YnevOovn v v Exmpoodanon tov Tpnpoatog Mdapketivyk kor Emkowovies koatd T
owdpkera Open Days Evnuépmonc Yroynoeiov (2016-Znpepa).

Exnpooconog tpqpatog otnv Emtpon Bifphliodnkng (2021-Xrvuepa)

YnevOvvn tov Oonyod Xmovd®v tov Tpnpatog Mapketivyk ko Emkowoviag, OITA (2015-
Npepa).

Mérog g Opddog Epyaciog Anpovpyiog tov Kévrpov Awe Biov MaOnong tov OITA (2016-
2017).

Méhog g Emrponic Alumni tng Zyoig Awoiknong Emyeipnocmv, OITA (2015-Znuepa).
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Axkoonpoikog Xvvrovietic tov Ilpoypdppatoc Erasmus tov Tpnpotog Mapketivyk ko
Emxowmviag (2016-2018).

Ynrev0ovn yio ) Zoppetoyn tov OIIA oto Cambridge Strategies Catalogue (2016).

Xoppetoynq otnv Ipogrowpnasio tov Enereiokod Iotéotomov yw ta 20 ypovia tov Tpnpatog

Mapketnivyk kot Emkowaoviag, OITA (2012).

YnevOvvn g Ilpoetowpacios g 'ExOeong Apwoteiog tov Tpnpotoc Mapketivyk Kot
Emxowomviag mov Yaepin0n oto Yrovpyseio landeiag (2011).

Xoppetoynq otnv YmoPfoin tng ‘ExOegong mpog Afwordynon tov Tpfqpatog MApkKeTivyk Kot
Emxowoviag atnv AAIIL - Apyn Awwo@aiiong Illowtntag (2009).

Emxepaig tov Academic Advising oto npoypoppoe MBA, Meroatopoké Tpfqpe tov
Apepkavikov Kolreyiov EALadoc (2006-2008).

Mérog ™6 Avowkoveag Emtponic Metantoylok@v Xrovd@v (Graduate Studies Committee), Tov

Apgpwkavikoy Koieyiov EALadog (2005-2008).

Yuvroviotpro TN Xoppetoyns Tov Apepikavikov Koiegyiov EALGdog og AeBveic DortnTikovg
Awryoviopotvg kor Empiémovca (mentor/supervisor) Tmv Opadomv mov Xoppeteiyav og 0hovg

ToVg Aloymviepovg (L 'Oreal Brandstorm, E-strat, Ashridge MBA Essay Competition) (2005-2008).

YnevOovvn yio tmqv ASwidynon tov Aunoceov kov v Emoynq Ilpontuoxkeov ®@ovtntov
(Undergraduate Admissions Tutor) ywa 6ia to IDpoypdppate Tov Tpfqpatog Awoiknong
Emyeipfiiceowv (Manchester School of Management, UMIST) (2000-2004).

YnevOovvn yie ™ Awopyavoon ko ) Aweaymyn Open Days ywa tqv Hopovsioon ko Ilpoporn
tov lIpoypappdtov (Manchester School of Management, UMIST) (2000-2004).

Ynev0vvn Awopyavoong ko Xvvroviopov tg Xepdg Epsvvnrikov Zgpmvopiov tng Akadonpiog
"Epgovag g Zopuneprpopds tov Karavarot (Organiser and Chair of the Customer Research
Academy Seminar Series): vrevOvvn Yoo TV €MAOYT TOV BEPATOV KOL TOV OMANTOV KO Yo TNV
dopyavmon Kol ToV GLVTOVICUO OAMV TV GLVEIPLIcE®Y, TTEPimOL oKT® avd €tog (Manchester

School of Management, UMIST) (2000-2004).

Mérog g Emrpomic EAéyyov 0hov tov Ogpdtov Eletdocmwv ywe 0lha to Ilpomtvyioxd
MoOqpata (Member of the Exam Paper Review Panel) tov School of Management, UMIST
(2000-2004).

Mérog TOov AvoiknTIKOU XvpPfovriov Tov Kévrpov E@appoopévng ‘Epevvag Management

(CAMaR: Centre for Applied Management Research, University of Manchester (2001-2004).
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