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2NOYAEZ

o Aldaktoplko AlmAwpa otnv Emyepnuatiky Ztpatnyikn (OMNA, 2007). O£pa AlatplBAic:
JTPATNYIKN CUVEPYELN VLA TIC ETIXELPNOELG TTOU akoAouBouv bitth otpatnyikn: H
TIEPIMTWON TWV EVIUNTWYV KoL NAEKTPOVIKWYV EQNUEPISWV.

e  Metantuxlako Atmiwpa otig Emotiueg twv Anodpdaceswv (OMA, 2001).

e [tuxio oe Emyelpnolokn Epeuva kat Mapketivyk (OMA, 1999).

AIAAKTIKH EMMNEIPIA

e Avdamrtuén tou mpoypappatog elearning «MeBodoloyia Epeuvag o€ ALOIKNTLKES Kalt
Kowwvikég Emuotiueg» (2017)

e AldaokaAia Tou pabruatog «Atoiknan MapKetvyk» oto Mpoypappa MeTOMTUXLAKWY
Inoudwv otn Aloiknon Yninpeowwv tou OMA (2017-)

e Awdaokalio tou pabnuartog «upnepipopd KatavaAwtr» oto Tuipa Opydvwong Kot
Awoiknong Emelprioewy tou OMA (2017-)

e Awdaokalio tou pabnpartog «MNaiyvia EMXEpNUATIKAC TPATNYLIKAC» OTO TUALA
Opyavwong kat Aloiknong Emiyelprioewv tou OMNA (2017-)

o AwdaokaAia tou pabnuartog «Epeuvntik MeBodoloyia» oto oto Mpoypappa
Metamntuxlakwv Zrmoudwv otn Aloiknon Ynnpeowwv tou ONA (2017-) kol oto
Mpoypappa Metamtuylakwy Zmoudwy otn Aloiknon AvBpwrivou AuvapiikoU tou OMNA
(2017-)

o AwdaokaAia twv padnpdatwv MNocotikég MéBodol | kat Il oto TURa MAPKETIVYK Kol
Emkowvwviag tou OMA (2016-2017).

e Albaokahia Tou padnuarog «Epeuva Mdapketivyk» oto Tunua OAE tou OMMA (2015-).

o AwdaokaAia tou pabruartog «Advertising and Communication Management» oto
npoypappa Erasmus+ yla to ak. £tog 2015-2016.

e Awalé€elg oto avtikeipevo Behavioural Economics, oto mAaiolo twv padnudtwv
«Eloaywyn oto Mapketvyk» tou TUNuatog OAE kat «Zupmnepidpopd Katavalwth» tou
Tunuatog M&E tou OMA (2014-).

o EmiBAedn epyaciwv ota poadiuata Enyelpnuotikotnta, L EWSIka Oépata Kawotopiag
KoL ZTpaTNyLKAC oto TuApa AET tou ONA (2014-).

e Awddokouoa NA 407 oto TuApa Mapketvyk kot Emikowvwviag tou OMNA oto didotnua
2007-2012. Avtikeipevo Sibaokaliag: NMoootikég MéBodol.

e Awddokouoa oto MMZ Aloiknong AvBpwrivou AuvapikoU tou OMA oto Sidotnua 2006-
2008. Avtikeipevo Si8aokaiiag: Moootikr Avaiuon.



e Albdokouoa oto Mpoypappa Erasmus To ak. £tog 2008-2009. Avtikeipevo StdaokaAiag:
HAekTpoVLKO ETtixELpEiv.

e Albaockouoa otnv EBvikA Ixohn Anpoctag Aloiknong kat otn XxoAn to dtdotnua 2005-
2007. Avtikeipevo Si8aokaiiag: Anpn Anoddoswv.

e Aldackouoa oto MMNI M&E pe Néeg Texvoloyieg tou OMA oto Stactnuo 2002-2011.
Avtikeipevo Sidaokaliag: Epeuva Ayopds.

e Awddokouoa wg Y. AlSAKTwp oto TURA MApKeTLVYK Kal Emikowvwviag tou OMA oto
Staotnua 2002-2007. Avtikeipeva didaokaliag: MNocotikég MéBodol, Elcaywyn otnv
Erukowwvia kat Emikowvwvia otnv Mpaén

ENArTEAMATIKH EMMEIPIA

e MéMloc EAIN, 2xoAn Aloiknong Emuyelprioewv OMA amo (2014-).

e AwelBuvon Eknaidevong, OMNA oto dtdotnua 2012-2014

e  Elbkn ZUuPBouAog tou T Emevduoewy Katl Avamtuéng oto dtaonpua 2009-2012 pe KOUPLES
appHodLotnTec Tov Emevoutiko Nopo kat to Xpnuatodotikd Epyaleio JEREMIE.

e E18wkn Z0uBoulog tou T Touplotikng Avamtuéng to dtaotnua 2008-2009.

e  Elbkn ZUPBouAog Tou El Avtaywviotikotntag to Stactnuo 2006-2007.

e Epeuvntpla oto Epyaotrplo NoAvpéowv Emkowvwviag tou OMNA, oto dtdotnua 1998-
2008. Zuppetoyxn ota npoypappata ADAPT Il kat FIRM ONLINE. YrieuBuvn yla to
Texvoloyiko Mapatnpntnplo .

AHMOZIEYZEIZ ZE ENIZTHMONIKA NEPIOAIKA ME KPIZH

e Koronios K., Psiloutsikou M., Kriemadis A., Gkatsis, G., Mavromati, M., (2018),
“Motivation and high performance sports events: An exploratory investigation of the
motives underlying repeated participation." (forthcoming)

e Koronios K., Psiloutsikou M., Kriemadis A., (2017), “‘Motives and Constraints of
Participants in Running Events”, Education and Training, https://doi.org/10.1108/ET-
05-2017-0059

e Koronios K., Psiloutsikou M., Kriemadis A., Gkatsis G., (2016), “Factors driving
Purchase Intention and Word-of-Mouth Communication for Sports Sponsors: A
Comparative Analysis between "Star" clubs and "Underdogs”. International Journal
of Management and Business, Volume 7, Issue 2, December 2016.
(http://iamb.org/journal-ijmb/journals/volume-7-no-2/)

e Koronios K., Psiloutsikou M., Kriemadis A., (2016), “What motivates repeated
participation in ultra-endurance events? A comparison between runners and
cyclists”, Business & Entrepreneurship Journal., Vol 5, No 2, pp. 17-34
(https://www.scienpress.com/journal _focus.asp?main_id=72&Sub _id=1V&volid=260

e Psiloutsikou M., (2016), “The added value of coaching compared to a friendly
discussion: Insight from behavioral economics”, International Journal of Business
and Economics Sciences Applied Research, Vol 9, No 2, pp. 47-58
(http://ijbesar.teiemt.gr/volume9 issue2.php)

e Koronios K., Psiloutsikou M., Kriemadis A., Kolovos P., (2016), “The effect of
perceived motivation of sports sponsorship: Evidence from basketball fans”,
International Journal of Business and Economics Sciences Applied Research, Vol 9, No
2, pp. 33-45 (http://ijbesar.teiemt.gr/volume9 issue2.php)

e Koronios K., Psiloutsikou M., Kriemadis A., Zervoulakos P., Leivaditi E., (2016), “Sport
Sponsorship: The Impact of Sponsor Image on Purchase Intention of Fans”, Journal
of Promotion Management, Vol 22, No 2, pp. 238-350
(https://d0i.org/10.1080/10496491.2016.1121739)
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AHMOZIEYZEIZ ZE 2YAAOIIKOYZ TOMOYZ

e Koronios K., Psiloutsikou M., Kriemadis A., (2017), “Motivations of marathon
runners” (Chapter 14) in Ratten V., Ferreira J., Sport Entrepreneurship and
Innovation, Routledge, (https://www.routledge.com/Sport-Entrepreneurship-and-
Innovation/Ratten-Ferreira/p/book/9781138941748)

ANAKOINQZEIZ E YNEAPIA ME KPIZH (ATOMIKEZ H ZE SYNEPIFAZIA)

e 2017 “Mass sporting and physical activity events: Motives, Constraints and future
participation intention”, European Academy of Management Conference, Glasgow (Best
Paper Award)

e 2016 “Motives of ultra-endurance runners and cyclists”, 2" International Conference of
Development and Economy, Thessaloniki, Greece

e 2016 “The motivation of sports cycling tourists”, The 9th Euromed Academy of Business
Conference, Warsaw, Poland

e 2016 ULTRA-ENDURANCE SPORT EVENT PARTICIPATION: IMPLICATIONS FROM A
CYCLING EVENT”, European Association of Sports Management Conference, Warsaw,
Poland

e 2016 “Exploring motivation of marathon runners”, EURAM 2016, Paris, France

e 2016 “Motivation for recurring customers in sport events: evidence from an
ultramarathon running event”, EMAC 2016, Oslo, Norway

e 2016 “Motivation factors for marathon runners: evidence from a semi marathon event.
A comparative analysis between men and women”, International Conference on
Contemporary Marketing Issues (ICCMI), Heraklion, Greece

e 2015 “Factors driving Purchase Intention and Word of Mouth Communication for Sports
Sponsors: A comparative analysis between 'Star' Clubs and 'Underdogs'”, B20th IAMB
Conference, Istanbul, Turkey (Best Applied Paper)

e 2015 “More than a friendly chat: the added value of executive coaching”, 1st
International Conference of Development and Economy, Kalamata, Greece

e 2015 “In search of motivation for supporting sports sponsors”, 1st International
Conference of Development and Economy, Kalamata, Greece

e 2015 “Determinants of repetitive participation in marathon events”, The 8th Euromed
Academy of Business Conference, Verona, Italy

e 2015 “Factors influencing future marathon running participation”, European
Association for Sports Management, Dublin, Ireland

e 2015 “Sport Sponsorship: The Effect of Sponsor Recognition & Attitude towards
Sponsors to Purchase Intention and Word of Mouth”, EMAC 2015, Leuven

e 2015 “Sponsorship effectiveness in the sport: A comparative study between football and
basketball “, The 15" EURAM Annual Conference, Warsaw

e 2014 “Sport Sponsorship: The impact of sponsor image on purchase intention of fans”,
The 7th Euromed Academy of Business Conference, Kristiansand, Norway

e 2014 “Sport Sponsorship and Purchase Intention: Examining the roles of sponsor’s
altruism, recognition and team achievement”, European Association for Sports
Management, Coventry UK

e 2008 “Dual Strategy as a response to the disruption of the Internet: In search of
synergistic benefits”, Academy of Management Conference (2008), Anaheim, California,
USA.
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e 2006 “Identifying constructs to explore synergy potential in the case of electronic and
print newspapers: Findings from a global survey”, 7th World Media Economics
Conference, Beijing, China

e 2006 “The various roles of electronic newspapers in relation to the print industry: A
different application of the five forces of competition model”, The Impact of Internet on
the Mass Media in Europe, COST - A20 International Conference, AsAdol

e 2005 “Corporate Training effectiveness: Evidence from Greece”, 30 AleBvég ZuveSpLo
"Aloiknon AvBpwrvou Auvaplkou otnv Eupwrn: Taoelg kat NpokAnoeslg”, ABnva

e 2004 “Bricks vs. Clicks: exBpol 1} pidot;”, Npaktikd 1ou Doltntikol Tuvedpiou TUAMATOG
AET, Owkovouiko Mavemiotipuo ABnvwv

e 2003 “New Technologies and Training: Views and Practices in Greece”, MNpaktika
ouvedpiou «New Horizons in Industry and Education», Zavtopivn

BIBAIA

e 2015 «Nwg Ba kAvw to TaLdl pou va ayamnnosl to oxoAsio;», Ekdooelg AloTTpal.
Yrioyrdlo otnv teAikn paon twv BpaBeiwv BLBAlou Public, otnv katnyopia
Evu {nv

e 2012 «Qg mote Oa SaBalw;», Ekddoelg Admpa.

KPITHZ ZE ENIZTHMONIKA NEPIOAIKA KAI ZYNEAPIA

e 2015- International Journal of Business and Economic Sciences Applied Research
e 2008- Graduate Journal of Social Science

Ad Hoc
e 17" 18" Conference of the European Academy of Management
e 2" International Conference in Development and Economics (2016), Thessaloniki,

Greece
e 68" Academy of Management Conference (2008), Ananheim, California, USA.

ENIMOP®Q>H

e 2014-onuepa: MOOCs
Justice (Harvard University), Introduction to Philosophy (MIT), Food for Thought (Mc
Gill), Effective Thinking Through Mathematics (University of Austin), The Science of
Everyday Thinking (University of Queensland), The Science of Happiness (Berkley), The
Psychology of Criminal Justice (University of Austin), Contracts (Harvard University),
Introduction to Nutrition (Wagenigen University), The Body Matters (McGill University),
World of Wine (The University of Adelaide), The Ethics of Eating (Cornell University),
Introduction to Bioethics (Georgetown University), Paradox and Infinity (MIT),
Overcoming Addiction (The University of Adelaide), Psychologie de la Négociation
(Université Catholique de Louvain)



e 2015: Advanced Diploma in general and specific coaching skills, Coaching Evolution
International

AANNEZ APAZTHPIOTHTEZ

e Academic Coach tng Life Clinic Group (2017-)

e Mévtopag kat Coach start-up enyelprioewyv oto Orange Grove(2015-)

e  MéAog tng MOAIM tou ONA (2016-)

e MEéEMog tng ZuykAntou tou OMA (2015-2017)

o MEéEMNog tng Mevikng Zuveéheuong Ttng ZxoAng Aloiknong Emxelprioewv tou OMNA (2014-
2017)

e MEéEMNoC TG TuvtakTikng Ouadag tng Ednuepida ONA News amod tnv €évapén Aettoupyiag
™G (lavoudplog 2015) éwg onpepa

e MEélog tou EmtotnpovikoU ZupBouliou tou lvotitoUtou Emikowvwviag To dtaotnua
2003-2011

e Meéhoc tng NopoBetikng Opddacg Epyaciog yia tov Emevéutikd Nopo 3908/2011 kat tng
Kevtpikng Nvwpodotikng Emttpomnnig tou Y. Owkovopiag (2009-2012)

e  MéMNoc Twv opddwy gpyaciag yla t dnulovpyia cuveyyuntikol KedpaAaiou
avtaodAALONG VLA TIG TOUPLOTLKEG ETILXELPNOELG KoLl TN Snuoupyia Sopudopou
Aoyaplaopou Touplopou (2008)



