Ap. Avtwviog A. NavvoertouAog

MNavemotnpiakn
Eknaideuon

2005 -2013

ASaktopLkd oto Mapketivyk & Emkowwvia (Mapketvyk Yiinpeolwv/Touplotikd MApKETIVYK),
Owovopuko Navemnotipuio ABnvwv (AZOEE)

Ekrovnon Adaktopikng AlatptBic pe B£pa: "looppomnuévoc NMpooavatoAlopévog otnv Ayopad:
Evvololoyikr Aroocadnvian, Eumelpikn Tekunplwaon kot Emidépacn otnv Opyavwaotakn Altodoaon otov
KAado twv Yrinpeowwv" | Asiypa: avw twv 2.200 epwTwHEVWY OE teplocotepa and 100 city kat
resort evodoyxeia otnv EAAGSa [SLe§aywyn €pguvag pe tnv umootriplén Tou ZETE]

2002 -2004

Metantuyiako AimAwpa Eldikeuong otnv Opydvwon & Atoiknon Enyeipioswv (MBA), OLKOVOuLKO
Navemotpio ABnvwv (AZOEE) / BaBuog Mruyiou: 8,43

AutAwpatikn Epyacia (Thesis) pe Bépa: «Touplopdc otnv EAAGSa: Epeuva Ikavomoinong amo tnv
Mowotnta Ynnpeowwv & EgeAifelg» (Babuog: 9,5)

1998 — 2002

Tunpa Eruyepnolakng Epeuvag & Mapketvyk (vuv Mapketivyk & Entkowvwviag), OLKOVOULKO
Navenotiuio AGnvwv (AZOEE) / Babuog Mruyiouv: 8,41

TIUNTIKEG
Awakpioeig/
Ynotpodisg

2003

Alatpnpatiko Metarmtuylako Mpoypappo Zmouvdwv MBA OwkovopkoU Mav/piov ABnvwy (AXOEE):
Ynotpodog yla ApLotn enidoon oTIG LETATITUXLOKEG OTIOUSEG

2001-2002

16pupa Mrewpyiou XaAkiomouAou: untotpodog yia aplotn enidoon ota téooepa (4) £€TN MPOTMTUXLOKNAG

doitnong
1996-1998

Yrnoupyeio EOvikAc Mawdeiag kot Opnokeupdtwy —16pupa Kpatikwy Yriotpodlwv: undtpodog yla
eniboon otig avtiotolyeg Ta&elg Tou Aukeiou

1994-1998

TuuNTIkEG Slakploelg yla tnv enidoon ota avtiotolya SLadoxIKA oXOALKA £Tn

Zéveg Nwooseg

AyyAwka: Certificate of Proficiency in English (Michigan)
FaAAwkad: Sorbonne 2
ItaAwka: Certificato Superiore (votazione: Ottimo)

KweEQka: HSK1
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Nedia
Epguvntikov
Evéladépovrog

MpocavatoAlopog otnv Ayopd (Market orientation)| Eowtepikd Mdapketivyk (Internal Marketing)

MdapkeTvyk Yinpeolwv (Services Marketing) | Touplotikd Mapketivyk (Tourism Marketing)

Awoiknon Emwvupiag Mpooplopou (Destination Branding | Nation Branding)

Anpoota kat MoAwtiotikn AutAwpatio (Public and Cultural Diplomacy)

Anpooleloelg o
Awebvn
NepLodika Meta
ano Kpion

Kladou, S., Giannopoulos, A.A., and Mavragani, E.P. (2015). “Destination brand equity research from
2001 to 2012”. Tourism Analysis 20(2), 189-200. (DOI: 10.3727/108354215X14265319207399)

Kladou, S., Giannopoulos, A.A., and Assiouras, |. (2014). “Matching tourism type and destination
image perceptions in a country context”. Journal of Place Management and Development 7(2), 141-
152. (DOI: 10.1108/JPMD-11-2013-0024)

Assiouras, ., Skourtis, G., Koniordos, M., and Giannopoulos, A.A. (2014). “Segmenting East Asian
tourists to Greece by travel motivation”. Asia Pacific Journal of Tourism Research 20(12), 1389-1410.
(DOI: 10.1080/10941665.2014.982140)

Avlonitis, G.J., and Giannopoulos, A.A. (2012). “Balanced Market Orientation: Qualitative Findings on
a Fragile Equilibrium”. Managing Service Quality 22(6), 565-579. (DOI:
10.1108/09604521211287543)

Giannopoulos, A. A., and Mavragani, E. P. (2011). “Traveling through the Web: A first step toward a
comparative analysis of European National Tourism Websites”. Journal of Hospitality Marketing &
Management 20(7), 718-739. (DOI: 10.1080/19368623.2011.577706)

Anpooleloelg o
Mpaktika
AeBvwv
Zuvedpiwv Meta
ano Kpion

1)

3)

4)

5)

6)

7)

8)

9)

Giannopoulos, A.A., Piha, L.P. and Pappa, E., “Destination Branding Effectiveness: the case of
France and Greece”, 4th International Conference on Contemporary Marketing Issues, Alexander
Technological Educational Institute of Thessaloniki, Manchester Metropolitan University supported
by the Greek Marketing Academy, Heraklion, Crete, Greece, 22-24 June 2016.

Kladou, S. Giannopoulos, A.A., Assiouras, |., and “Matching country destination image with tourism
types”, International Conference: Sustainability Challenges and Issues in Tourism 2013,
Bogazici University, Istanbul, Turkey, 3-5 October 2013.

Giannopoulos, A.A., Assiouras, I., and Kladou, S. “Matching tourism type and destination image
perceptions in a country context”, 42™ EMAC (European Marketing Academy) conference, Istanbul
Technical University, Istanbul, Turkey, 4-7 June 2013.

Kladou, S., Assiouras, I., and Giannopoulos, A.A. “Tourism type and destination image perceptions
in a country context: a match/mismatch framework”, 42nd Academy of Marketing Science Annual
Conference, Monterey Bay, California, USA, 15-19 May 2013.

Papastathopoulou, P., Piha, L.P., Avlonitis, G.J., Andronikidis, A., and Giannopoulos, A.A. “Toward a
Cause-Related Marketing Model: a case study approach”, COBEREN conference (Consumer
Behaviour Erasmus Network), Nicosia, Cyprus, 5-8 June 2012.

Piha, L.P., Giannopoulos, A.A., Avlonitis, G.J., Papastathopoulou, P., and Pappa, E., “Exploring the
Destination Branding Effectiveness: some Preliminary Evidence”, 2nd Advances in Hospitality and
Tourism Marketing & Management Conference, Corfu, Greece, 31 May-3 June 2012.

Giannopoulos, A.A,, Kladou, S., Mavragani, E., and Chytiri, A., “Measuring the Effectiveness of
Destination Brands: a Critical Approach”, 2nd Advances in Hospitality and Tourism Marketing &
Management Conference, Corfu, Greece, 31 May-3 June 2012.

Kladou, S., Giannopoulos, A.A., Mavragani, E., and Chytiri, A., “Destination Branding and
Relationship Marketing: Achieving a competitive advantage through capitalizing on culture”,
International Conference on Tourism (ICOT 2012), Cyprus University of Technology, Crete, Greece,
23-26 May 2012.

Giannopoulos, A.A,, Kladou, S., Mavragani, E., and Chytiri, A., “Building a sustainable competitive
advantage in times of crises: Capitalizing on culture, destination branding and relationship
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marketing”, Destination Management and Branding in the Mediterranean Region: Sustainable
Tourism in Times of Crises, Antalya, Turkey, 19-21 April 2012.

10) Chytiri, A., Giannopoulos, A. A., Kladou, S., and Mavragani, E., “Destination Branding Effectiveness -
Looking at the past and drawing the future”, The 2012 Athens Tourism Symposium (ATS),
Laboratory of Research and Tourism Satellite Accounts, Athens, Greece, 15-16 February 2012.

11)Giannopoulos, A. A,, Piha, P. L., and Avlonitis, G. J., ““Desti—Nation Branding”: what for? From the
notions of tourism and nation branding to an integrated framework”, The Berlin International
Economics Congress 2011: An International Conference on the Future of Nation Branding,
Tourism and International Investments in a Globalized World & Cultural Diplomacy in the Global
Economy), Berlin, Germany, 09-15 March 2011.

12) Giannopoulos, A. A., and Avlonitis, G. J., “From Hotel Marketing Implementation to Balanced
Market Orientation: Critical Insights from a Qualitative Research”, 2010 ICHRIE (International
Council on Hotel, Restaurant & Institutional Education), San Juan, Puerto Rico, USA, 28-31 July
2010.

13)Giannopoulos, A. A., Piha P. L., and Avlonitis, G. J., “Toward a successful Destination Brand:
Qualitative Findings from the Hotel Sector”, 2010 ICHRIE, San Juan, Puerto Rico, USA, 28-31 July
2010.

14)Piha P. L., Giannopoulos, A. A., and Avlonitis, G. J., “Destination Branding: Qualitative Insights from
the Hotel Industry”, 39th EMAC (European Marketing Academy) conference, Copenhagen Business
School, Copenhagen, Denmark, 1-4 June 2010.

15)Giannopoulos, A. A., Piha P. L., and Avlonitis, G. J., “How can Branding Principles be transferred to
the Tourism Destination Context? An Exploratory Research”, Academy of Marketing SIG
Colloquium on Brand, Corporate Identity and Reputation, ESADE Business School, Barcelona,
Spain, 9-11 April 2010.

16) Avlonitis, G. J., Giannopoulos, A. A., and Piha P. L., “Desti-nation Branding: more than a term...”,
The 2010 ATS: Current Trends in Tourism Management and Tourism Policy, Laboratory of
Research & Tourism Satellite Accounts, Athens, Greece, 10-11 February 2010.

17)Avlonitis, G. J., Piha P. L., and Giannopoulos, A. A., “Desti-nation Branding: what does it stand for?”,
2nd Biannual International Conference on Services Marketing (BIC), University of Macedonia,
Aristotle University of Thessaloniki, Greek Marketing Academy and University of Glasgow,
Thessaloniki, Greece, 4-6 November 2009.

18) Giannopoulos, A. A., and Avlonitis, G. J., “Balanced Market Orientation: the Conceptualization, the
Empirical Validation and its Impact on Organizational Performance in the Hotel Sector”, 2nd BIC,
University of Macedonia, Aristotle University of Thessaloniki, Greek Marketing Academy and
University of Glasgow, Thessaloniki, Greece, 4-6 November 2009.

19) Giannopoulos, A. A., and Avlonitis, G. J., “The Conceptualization and Empirical Validation Of a
Balanced Market Orientation and its Impact on Organizational Performance in the Hotel Industry”,
EMAC 22nd Doctoral Colloquium, Audencia Nantes School of Management, Nantes, France, 24-26
May 2009.

20) Giannopoulos, A. A., and Avlonitis, G. J., “The Balanced Orientation in The Hospitality Industry:
Exploring The Linkages Between Internal Market Orientation, External Market Orientation and
Organizational Performance, in a Proposed Integrative Study”, 26th EuroCHRIE (European CHRIE)
2008 Congress, The Emirates Academy of Hospitality Management, in academic association of
Ecole Hoteliére de Lausanne, Dubai, United Arab Emirates, 11-14 October 2008.

21)Giannopoulos, A. A., and Avlonitis, G. J., “Proposing the concept of balanced orientation in the
hotel industry: an exploration of the linkages between internal market orientation, external market
orientation and organizational performance”, TTRA (Travel&Tourism Research Association) Europe
2008 Conference, Haaga-Helia University of Applied Sciences, Helsinki, Finland, 23-25 April 2008.

22)Giannopoulos, A. A., and Mavragani, E. P., “Traveling through the web: a comparative analysis of
European National Tourism Websites”, 2nd International Scientific Conference of the E-business
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forum (Travel, Tourism and Hospitality), University of the Aegean, TEI of Thessaloniki and Greek
Research Technology Network, Athens, Greece, 14 March 2008.

23)Avlonitis, G. J., and Giannopoulos, A. A., “A triangular concept applied to the tourism industry:
proposing an integrative exploration of the linkages between internal market orientation, external
market orientation and organizational performance”, 1st BIC: Strategic Development in Services
Marketing, University of Glasgow, University of the Aegean & Greek Marketing Academy, Chios
Island, Greece, 27-29 September 2007, p. 38.

24) Avlonitis, G. J., and Giannopoulos, A. A., “The triangular concept of internal market orientation,
external market orientation and organizational performance: a proposed integrative study applied
to the tourism industry”, 10th Toulon-Verona Conference: Excellence in Services, Aristotle
University of Thessaloniki, Thessaloniki, Greece, pp.3-4 September 2007, pp. 566-572.

Epyaotakn
Eunelpia

2015 — IAuepa

‘Ektaktog Ka®nyntig (Adjunct Lecturer) oto Touplotikd Mapketivyk, Turipa MApKeTIVYK Kot
Erukowwviog, Owovopuko Mavemotipo ABnvwv (AZOEE) [amo emtéupBplo 2016]

= ToupLoTIKO MAPKETIVYK (E0pLvo g€dpnvo)
= MApPKETLVYK YIINPECLWV (XELLEPLVO EEAUNVO)

AevBuvtiig Tunpatog Aloiknong Zevodoxelakwyv Kal TouploTikwy Emixelprioewv oto Business
College of Athens, Plymouth University [ano AnpiAio 2016]

Ka®nyntig oto Business College of Athens, Plymouth University [an6 NoguBplo 2015]
Ek861tNn¢ kaw 18puTtrg Tou the voyager voice [www.thevoyagervoice.com]

Mé£ANo¢G TnG opddag oteAEXwong tng tourism generis

2013-2015

YnieUOuvog Tupatog Mdpketivyk & Emtikowvwviog tou Corallia Clusters Initiative (EAAnviKN
MpwtoBoulia TexVOAOYLKWV ZUVEPYOTIKWY IXNUATIOHWV-EpeuvnTikd Kévtpo ABnva)

2013 (lavoudplog — OKTwRpPLog)

Emiotnpoviko Zuvepyatng tou Corallia Clusters Initiative (EAAnvikn MpwtoBoulia TexvoloyLkwv
JUVEPYOTIKWY IXNHATIopHWV-EpeuvnTiko Kévtpo ABnva)

= Jyppetoxn otnv aflohdynon OLkovouLkol AVTIKELUEVOU KOl 0TO ALAXELPLOTIKO Epyo tou TUApaTog
Kpatikwyv Evioyloswv oto mpdypapua épsuvag & avamtuéng mi-cluster (Juvepyatikog IXNUATIOUOC
MikponAektpovikng kat Navoteyxvoloyiog)

= Avamtuén oxeSlou HAPKETLVYK YLa TIG UTTOSOUEG TWV KEVIPWYV KalvoTtoplag og ABriva kat MNatpa

2010-2013

= AKOSNMAIKOG ZuvepyATng Kat AtSAdoKwv oto Etriolo Ogpvo Ixoleio Touplopou / Tourism Summer
School (lvotitouto Eupwpeooyelakwy Inouvdwyv/otpatnykr cuvepyacia pe Mavemotiuio Zpopvng
- Dokuz Eyliil University), Su0pvn-Toupkio 2011, OAvpmia-EAAGSa 2012.

= Eupwrnaikf Emtpon) — CORDIS (Epsuva ko Avarmtuén): Mélog tng Emtponng EUmelpoyvwuovwy
(Mpoypappatiki Nepiodog 2009-2013)

= E§wtepkog Tuvepydrng/Mictonowntrg eyyeypappévog oto Mntpwo Aflodoyntwy tou Qopsa
Awaxeiplong Corallia Clusters Initiative-Movada EpeguvntikoU Kévtpou ABnva — Eupwnaiko
Taueio Nepipepetakng Avamtuéng tng E.E. kat EBvikol Mdpot oto mAaioto tou EZMNA 2007-
2013/EMAN 11 (2007-2013)

= OKOVOULKOG Epmelpoyvwpovag eyyeypappévog oto Mntpwo tou Qopéa Alaxeipiong EQEMNAE
(Evéiapecog Dopéag Emxelpnotakol Mpoypdppatog AvtaywvioTikotnta &
Emuyetpnuatikotnta), EXMA 2007-2013/EMAN Il (2007-2013)
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= Z£vog AvTamokpltig (Zuvtaktikr Ouada) otig Ekdooelg “Turizm Aktiiel” otov kAado ToupLopou-
Ta&éiwv (évtumnn kat nAektpovikn €kdoaon), Toupkia

2007-2010

EAgyktr)G OlkovoIKOU AVTLKELMEVOU (ETLTUXNAG UAOTIOINON 84 OLKOVOMIKWVY EAEYXWV), TOUENC
ISiwtkwy Epywv, Kowwvia tng MAnpodopiag A.E. (Kth A.E.) — I Kowotikd MAaioto Ztipng

2002-2012
EMoTtnHoVIKOG Zuvepydtng, Tunua MApketivyk & Emikowvwviag, Otkovopko Mavemotiuto ABnvwv:

= JUPUETOXN 0ThV opdda unoothpEng npofoArg tov M.M.2Z. Mdpketivyk & Emikowvwvia e Négg
Texvoloyieg oto mAaioto tng Huepidag: Philip Kotler, « Winning Marketing Strategies: How to
compete and win in the global marketplace», ABrjva, EAAaSa (ExkBeon Ynootnpiktwv & Xopnywv)

= EMLOTNOVIKOG ZUveEPYATNG — Zuvtoviotig Opadag, «Induction day» (full-time & part-time
veoeloep)opevol poltntég Twv M.M.Z. Mdpketvyk & Emikowvwvia pe Négg Texvoloyleg Kat
Awoiknong AvBpwrtitvou Auvapikot Otk/koU Mav/piov ABnvwv), Ekmaild.Kévtpo ETE, Nudada

= EMLOTNLOVIKOG ZuvePYATNG — ZuvTovioTtig Opadag, «The Marketing Game» (rpomtuytokol
doltnTég Tou TURPaTog MApKeTIvyK & Emikowvwviag OtkovoutkoU Mav/piouv ABnvwv)

= Eknaideuon EpEUVNTIKWY ORASWV 0TO XELPLOUO Tou cuotrpatog CATI (Computer-Aided Telephone
Interviewing)

2002 - 2004

KaBnyntig MAAwng MAwocag oe dppovtiotrplo EEvwv YAwoowv (Makpuytdvvn 1, NMA. Avw Xapauyng,
Addvn

JupBouleutiki
Eunepia/
ETLOTNHOVIKEG
MeAéteg yia
Eruxelpfoeig/
Opyaviopoug

2002-2016

= Afjuog Apyoug-MuKnvwv: ETILOTNOVIKOG ZUVEPYATNG 0TOo £pyo ToupLOoTIKAG Avamtuéng &
MpoBoAng

= Afjpog MapkomoUAou: EMLOTNLOVIKOG ZUVEPYATNG OTO £pyo TOUPLOTIKAG Avamtuéng & MpoPoAng

= Consumer Behaviour Erasmus Network (COBEREN): MéAog tng epeuvntikng opddag tou OMA,
ocuppetoxn ota MN.E. Epguvag Ayopdg, cuppetoxr otnv €0vikn avtitpoowreia (OMNA, MNavemiotiuo
Makedoviag) otnv 3n Zuvavtnon tou Aiktuou COBEREN, 2-4 Maprtiou 2011, Bevertia, Italia kat oto
Yuvédplo tou COBEREN, 5-8 louviou 2012 (Awdpkela Epyou: 3 €tn)

= European Marketing Academy (EMAC): Zuppetoxn otnv opdda die€aywyng dteBvouc épeuvag
OXETLKA JLE TNV LKAVOTIOLNON TWV HEAWV Kal Kataypadr) oTPATNYIKWVY TPOTAcewV, i Mpoedplag
KaBnyntn k. . AuAwvitn - Athens Laboratory of Research in Marketing (A.L.A.R.M.)

= TuRpa Mapketvyk & Emkowvwviag OMNA: Zuppetoxn otnv opdda Sleaywyng €peuvag yla tnv
ETIOYYEALOTIKA OITOKATAOTAON TWV ArodoiTwy ToU TUAUATOC

= BETANET A.E.: Epsuvog yla Tov KAAS0 TPoKATAOKEUAOHEVNC SOUNONG & LKavomoinong meAaTwy
= EKO A.B.E.E.: Ate€aywyn €pguvag yla tov kKAado netpelaloeldwv

= Ynioupyeio Touplotikig Avantuéng: ZupBoulog Touplopou (Opada Epyou: Vellum-OrA) yia to
£pyo: «Mapoxn Ynnpeowwv XTY yla to £pyo ‘Avarmtuén kat Asttoupyia OAokAnpwpévou
MAnpodoplakol ZUCTAUATOG ZTPATNYIKOU 2xeSLacpol Tou Touplotikol Topéa: Aopudopog
Noyaplaopog (A.A.T.) kat Mapatnpntrplo Touplopol’» (Avabétouvoa Apxn: Kowwvia Tng
MAnpodopiag A.E. / Aldpkela Epyou: 27 HAVeQ)

= EAAnVIKOG Opyaviopnog Mikpwv-Meoaiwv Enyelpicewv & Xepoteyviag A.E. (E.0.M.M.E.X. A.E.):
Juppetoxn otnv Opdada Epyou (OMA) yla Tov avolktd Snpocto Slaywviouo: «Anutoupyla
OAokAnpwpévou MAnpodoplakol Tuotnuotog SuAoyng, Enefepyaaoiag otolxeiwv Tou EBvikoU
Mapatnpntnpiou ya ti¢ MME kat Snuoupyia Atadiktuakng NMOAng NMAnpodopnong kot
Emkowwviag» (Mapouciaon MNpotaong 29/11/06, ABrva), ZUUPBoulog o Bépata Epeuvag,
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IteAéxwong & Emkowvwviog

= Mepidpépela Nedonovvioou: ZuppeToxn otnv Opada Epyou (OMNA) yla Tov avolkto dnudacto
Slaywviouo: «Evépyeleg HAektpovikng Touplotikng NMpoBoAng Mepidépelag Mehomovvrioou»
(Napouciaon Npdtacng 6/10/06, TpirnoAn), ZOuBoulog ToupLopnov

= |[PSEN E.M.E.: JUPPETOXN OTNV €pEUVA YLOL TNV ELKOVA TNG ETAULPLOG KOL TLG avTIANPELG KOl TN oTdoN
TWV Llatpwv oe e€etdikeupéva {nTrApata Tou KAadou

= MORAX EK800£LG: Ale€aywyr) €PELVOC YLA TOV TPOTIO EVNUEPWONG TWV OTEAEXWV OE OLK/KA Kot
eTy/ka B€pata & £peuvag Lkavomoinong avayvwotwy MePLoSIKoU «EMLoTNUOVIKO MAPKETLVYK»
(rapouoiaocn Marketing Expo 2006 South East Europe — Advertising Week 2006, 25-27/05/06)

= METAZAZ A.E. (Metaxas Diagnostics): Epguva ayopdg Latpikol e€omAlopol
= APIVITA A.E.: Epguva Lkavomoinong amd celpd mpoloviwy g eTatpeiag
= MOTOAYNAMIKH A.E. (Yamaha Motor Hellas): Epeuva kavomnoinong neAatwyv

= E.I. BaAAwavadrog A.B.E.E. (EVAL): Epsuva ayopdg yia tov KAado e1dwv vauTiAlag (240 AteBvég
Nautikd Zalovi ABnvwy, Npwnv Avat. AepoAtpévag, EAAnVIKO)

Eupwrnaikn = Enionpog eknpoowmnog EAANVIKIG avTinpoowneiag oto cuveSplo: "ERAMOBILITY - Researchers in
Apaon oto Europe without Barriers" — Togxikn Mpoedpia E.E., Mpdya, Togyia, 27-29/04/2009.
mAaiclo , , , . . “ . 1
, * Enionpog eKnpoownog EAANVLKIAG avTpoowneiag oto cuvedpLo: “Young Researchers in Europe
MoAtikwv ya “ ” , , ,
v Emiotipn & conference (“Jeunes Chercheurs en Europe”) — FTaAAwkn Mpoedpia E.E., Rennes, NAAia, 19-
. 21/11/2008.
Epeuva
= Mpoowrtikr) cuvévteuén otov Athens International Radio (emionpog EevoyAwaooog padlodwvikog
oTaBuoC tou Afpou ABnvaiwy — mpoypaupa «Good Morning Athens») «OL ALGAKTOPLKEG ZTTOUSEG
otnv EAAGSa ko n Eupwraiki mpoorttiki», 27/03/2009.
= JUPMETOXN 0TNV EAANVLIKA avTutpoowneia o Oépata AlSaktoplkwv Zmoudwv, Epguvag Ko
Ermiotipng (European Charter for Researchers and a Code of Conduct for the Recruitment of
Researchers) otnv Eupwnaikn Enttponi (mpoowrikn cuvévteuén lovAlog 2007).
= Entionpn ouvepyaoia pe to Eupwnaiko SupBouiio Y. Atbaktopwy & Néwv Epsuvntwv (The
European Council of Doctoral Candidates and Junior Researchers - EURODOC) yia to oxeSloopud &
uAomoinon tng Navevpwnaikr¢ Epguvag yia thv Katdotaon Twv ASaKTopLKwy IMoudwv atnv
Eupwrnn (eBvikd onuelo emadng — EAAnvikr Emlotnuoviki Etatpia Yroynoiwv Adaktopwy),
NoéuBplog 2008 — Mdtog 2009.
= Enionpog eKknpoowmnog eAANVIKNG avTinpoowneiag oto Eupwnaiko ZupBovAo Yrioyndiwv
Abaktopwv & Néwv Epeuvntwv (EURODOC) yia tnv mepiodo 2006-2007 & 2008-2009.
AweOveig = MéAog Emotnuovikng Emtponig 3rd Tourism Summer School (lvotitoUto Eupwpecoyelakwy
AKaSNUAIKEG srnoudwv IEMA/cuvepyaoio pe Nav/pio pupvne - Dokuz Eylil University) & Olympian Summer
ApaotnplotnTeg School 2012 (cuvepyaoia pe Naverothuo Nepowwg), OAvpmia, EAAGda, 27/07-02/08/2012.
&ﬁiﬁﬁ&m ] Mé}\(?q Emotr]uovmf']q Emtportr']q cu.veép.iou DesFination Man'agement & Branding in the
Neplodikd) Mediterranean Region (Akdeniz University), AttdAewa, Toupkia, 19-21/04/2012.

= MéAog Emotnuovikng Emitporntic ouvedpiov 2nd Advances in Hospitality and Tourism Marketing &
Mgmt (ATEI Thessaloniki, Democritus University of Thrace, Washington State University, Research
Institute for Tourism of the Hellenic Chamber of Hoteliers), Képkupa, ENAGSa, 31/05-03/06/2012.

= Méhoc Emotnuovikng Emtportric 2nd Tourism Summer School (IEMA/akadnuaikr) cuvepyacia pe
Mavemotipio Zpupvng - Dokuz Eylill University), popvn, Toupkia, 11-16/09/2011.

» Kputrg oto ermiotnpovikd neplodikd (ad hoc/occasional reviewer) International Journal of Tourism
Policy (UTP)

= Kpttn¢ epyaocwwv (ad-hoc reviewer) yio Snpocicuon npaktikwv ouvedpiou ICHRIE, HMA.
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= JuvtovioTr| (Session chair/moderator), 4th International Scientific Conference: Planning for the
future, Learning from the past: Contemporary Developments in Tourism, Travel & Hospitality,
Mavemotiuo Awyaiov, Podog, ENGSa, 3-5/04/2009.

= JuvtovLoTrG (Session chair/moderator), 2nd International Scientific Conference of the E-business
forum: E-business in Travel, Tourism and Hospitality, Navemniotuio Awyaiou, TEI ©go/vikng Kat
EBviKO Aiktuo Epeuvag kat Texvoloyiag, ABriva, EAAGSa, 14/03/2008.

= JyvtovioTr (Session chair/moderator, 2nd International Scientific Conference of the E-business
forum: E-business in Travel, Tourism and Hospitality, University of the Aegean, TEI of Thessaloniki
and Greek Research Technology Network, Athens, Greece, 14/03/2008.

ApBpa otoV
TOrmo,
Napouoldoelg,
Opieg

SKAT Zuvévteugn yla TLG TOUPLOTIKEG OTIOUSES Kat Ttapousiaon Tou TuApatog Aloiknong
Zevodoxelokwv Kal TouploTikwy Emyelpnoswy, BCA otnv EKmopnt «IAUePa» oTOV TNAEOTTIKO
otaBuo ZKAT, 28 ZentepBplov 2017 [https://www.youtube.com/watch?v=qlL5jSpVNmnM, 40:22’]

The Place Brand Observer, literature review article: “Brands and Branding: Definition, Concepts,
Theory - featuring Simon Anholt Robert Govers Roger Pride Philip Kotler Antonios

Giannopoulos Jeremy Hildreth”, http://placebrandobserver.com/theory/brands-and-branding/
[6nuooicuon-npoonéhacn: 02/08/2017].

Giannopoulos A., mpookekAnpévn elonynon: “Desti-nation branding: #OMG from Storytelling to
Storydoing”, 20 ZxoAeio TouptopoU, NaumAlo, EAAGSa, 20 Maptiou 2017

Giannopoulos A., mpookekAnuévn elofynon: “Brand Storytelling: a new era for Hospitality and
Tourism”, International Hellenic University, ©scoalovikn, EAAGSa, 23 lavouapiou 2017

MpookekAnUEVOC GUVOUIANTAG otov padlodwviko otaduo FM100 (smtionpo Anpotiko Padlodpwvo
Oeooalovikng — ekmounr) Check-In) pe 0épa «Enwvupol tpoopilopoi & rebranding destinations»,
19 NoepBpiov 2017

Giannopoulos A., mpookekAnuévog opANTNG (mavel): “Desti-nation Branding: What For?”,
Philoxenia Expo & Conference, Oscoalovikn, EAAGSa, 18 Noeuppiou 2017

Giannopoulos A., mpookekAnpévn elofiynon: “From ActinSpace to Marketing Space: How To’s for
Kickstarter Marketing Action”, si-Cluster Accelerator, ABriva, EAAGSa, 8 NoeuBpiou 2016

The Place Brand Observer, interview: “Antonios Giannopoulos on Destination Branding, Tourism
and Innovation”, http://placebrandobserver.com/interview-antonios-giannopoulos/ [6nuocieuon-
npoomnélaon: 03/11/2017].

Crikos, interview: “Dr. Antonios Giannopoulos: A great professor, a true guide and a beautiful
person!”, http://crikos.com/dr-antonios-giannopoulos-a-great-professor-a-true-guide-and-a-
beautiful-person [6nuoocieuon-npoonélaon: 15/07/2016].

Mavvémnouloc A., Qwka T., «Corallia: emyelpnuatikotnTa peca and to gaming», Grekamag,
http://grekamag.gr/42045/ [6nuocicuon-npoomnélaon: 02/01/2015].

Mavvénoulog A., mapouaciaon otn Slopydvwaon Start-Up Safari Athens 2014 [AT: Zaddpt veodpuoUlg
ETUXELPNUATIKOTNTOC KoL Kavotopiag pe odnyo to Corallia
http://www.fortunegreece.com/article/corallia-safari-neofious-epichirimatikotitas-ke-kenotomias/
dnuooisvon-npoonélaon: 24/11/2014].

Giannopoulos A., mapouoiacn: “Innovation and Entrepreneurship: the future in the hands of the
Start-ups”, Capital & Vision 2014: Innovation and Entrepreneurship: The Next Step, Athens,
Greece, 1 November 2014.

Mnavvémoulocg A., «O polog tng Ekmaideuong eivat kaboplotikdg yia th Stapdpdwaon evog KAIpATog
ToU eVIOXUEL TNV ETUXELPNUATIKOTNTA», eduadvisor.gr, Mdlog 2014
http://www.eduadvisor.gr/index.php/sinentefxeis-more/10117-antonis-giannopoylos-o-rolos-tis-
ekpaideysis-einai-kathoristikos-gia-ti-diamorfosi-enos-klimatos-poy-enisxyei-tin-epixeirimatikotita
[6nuooicvon-mpoonélaon: 12/05/2014].
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= Juvévteuén otov Athens International Radio (emionuog ¢evoyAwooog padlodpwvikog otabuog A.
ABnvaiwv — npoypappa «Mia Mépa otnv ABriva) yla tnv kawotouia “Innovation Designed in
Greece”, TNV EMIELPNUATIKOTATA KAt TNV agloroinon twv clusters, 27/04/2014.

= [tavvomouAog A. kat KAadou 2., «H B€on tng EAAadac os BaAkavia, N.A. Eupwnn & E.E.: Noblesse
Oblige!», Emotnpoviké MApKeTvyK, TelXog 96, ZentépuPplog 2012, oeh. 37-41 (AdLépwpa: 77"
AEO® — H EANGSa koL 0 onpepvog pohog tng o N.A. Eupwrn kat BaAkavia).

= MpookekANUEVOC AKadNUATKOG OpAnTr¢ oto TuRpa Mapketivyk & Emikowvwviog tou OlKovopLkou
Mavemniotnuiov ABNVWV (ALaAeEn: MOALTLOTIKOG Kal OpnOoKeUTIKO Touplopog, Madnua: MAapKeTLVYK
Mn KepSookomikwv Opyaviopwy, Atddokouaa: Ap. MoAiva Manactabonovlou, 3 Maiou 2012)

= Giannopoulos A., Qwtoypadikr Empélela ApBpwv, Toupkiko TallSLwTIkO neplodikd Memlekent,
loUAlog-2emtéuPBplog 2011 (ouvepyaoia Toupkiko Mpogeveio KwvotavtivoumoAng).

= Zouvn T. kat Mavvomoulog A., «Apaocelg kal Kawvotopieg Made In Greece, Touplotikd MApPKeETLVYK
& MNoAwtiotikr) AutAwpatia: E pur si muove...», Emtotnpoviko Mdapketivyk, TeUxog 85, ZemtéupBplog
2011, oe). 68-70 (AdLépwpa: Kawvotopia & E€wotpédela: H Antdvtnon atnv kpion).

= Giannopoulos A., “Pas de Touristes ici: Burgundy goes toward a no tourists destination brand”,
Travel Mole http://www.travelmole.com/stories/1148673.php [6nuocieuon-npoomnélaon:
26/07/2011].

= Giannopoulos A., “ITB 2011: In Tourism & Beyond”, Turizm Aktiel, 14(87), May 2011, p.18.

= Giannopoulos A., “Greek Tourism Sector: Threats and Opportunities”, Turizm Aktiiel, [dnupooiguon-
npoonéhaon: 12/06/2010].

= Aulwvitng I. kat Mavvomoulog A., «Touplopog otnv EAAGda: Tpévo e Alyoug emiBatec», TAZEIZ
2010, H EAAnvik Owovopia (Meptodiko Emhoyr)), oeA. 176-179.

= Mlavvomoulocg A., mapouoiaon: “Transforming Travel into Science: Following the path of a PhD
Research on the Greek Hotel Map”, Classical Hotels, miniMBA training programme for Hotel
Managers, ABrjva, EA\aSa, 17-18/03/2010.

= Giannopoulos A., “It’s all about tourism: Adopting an interregional perspective”, Turizm Aktiiel,
[6nuooicvon-npoonéhaon: 27/02/2010].

= Giannopoulos A. and Piha L., «Living the EDEN Experience - EDEN Doctoral Seminar on Research
Methods in Marketing, Brussels, June 15-19, 2009», Eupwrnaiki Akadnpuio Mdapketivyk (EMAC)
Chronicle, No.6, Oktwpplog 2009, oeA. 29-30.

= Mlavvémoulocg A., mapouaciaon: “A new era in Hospitality Marketing: Cases and Experiences from a
Ph.D. Research”, Grace Hotels Group 2nd Annual Seminar, ABrjva, EAAGSa, 13/01/2009.

= Mnxa A. kat MNavvénoulog A., mapouciaon: «Arnodotrol tou THRpatog MAPKETLVYK Ko
Ermwkowvwviog: ot GAAN mopeia PETA TG OMOVSEG...» , «EMikowvwvwvtag e tnv Kowwvia», Tuua
MdapkeTivyk & Emikowvwviag, Owkov. Moav/uo ABnvwy, ABrva, EAAGSa, 4/06/2009.

= Mlavvémoulocg A. kat Mxa A., mopouciaon: «AlSaktoptkég Enoudég: EAAASa & Eupwrnaikdg Xwpog
‘Epeuvag, “KatL cupPaivel ekel £€w...!I"» / mapouoiacn BiPAiov «Eupwnn kat Natdeia: O
Eupwnaikog Xwpog Avwtatng Eknaideuong» Ap. @. Aodepakn, ApdLBéatpo «Meydpou Alolkntou
0. Kapatla» EOvikng Tpdamelag EAMGSoc, ABriva, EAAGSa, 31/03/2009.

= Jyvévteuén otnv «Kadnpepvr tng Kuplakng» & dnuoocieuon TUAKATOC QUTHG - dpBpo: «2tn Alota
avopovrg 3.500 dtdaktopkd», ap. puAAou 27.125, £tog 900, 15/03/2009, oe. 31.

= George Avlonitis (co-authors: Antonios Giannopoulos, Constantinos Lionakis and Lamprini Piha),
«Assessing the views and perceptions of EMAC members», Eupwraikr Akadnuio MAapketivyk
(European Marketing Academy-EMAC) Chronicle, No.3, Mdwog 2008, oeA. 4-7.

= AvAwvitng I. kat 6/ A., «H xapa&n Itpatnylkic MAapKeTIVYK ylo tov EAAnVIkO Touplopd wg éva
Alatnpr oo AvtaywvloTiko MAgovékTnay, Emotnoviko Mdapketivyk, TEuxog 49, Mdatog 2008,
oel. 72-74 (EWdikr ‘EkSoan: Touplopdc: 2toxog ol Eumopeg Ayopég).

= Mlavvonoulog A., «Touplotikd Who is Who: Npocwrnikotnteg tou EAAnvikoU TouplopoU»,
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€VOTNTEG: Emotipoveg — Kabnyntég — Epeuvntég kal Touplotikol Zuyypadeig, Ekdoteg &
Noyotéxveg, Ekddoelg Travel Media Applications, 2008.

= MLavvonoulog A. kat Maupayavn E., «Ta§léelovtag ELKOVIKA... GTN oUYXPOVN TOUPLOTIKNA
npaypatikotnta: H neplintwon enionpwy LoTooeASwv TOUPLOTIKWY IPOOPLOUWY TG Eupwmngy,
Travel Daily News [6nuocicuon-npoonélaon: 11/04/2008].

= Mlavvémoulocg A. kat NamaoctaBornovAou M., «OL TTPOOTTIKES ULAG ELSLKAG LOPdNG TOUPLOUOU WG
npocododopo nedio Spdong: n mepintwon tou MoALToTikoV-OpnoKeuTIKOU TOUPLOPOU-GUYXPOVES
TAoeLg & KAAEG TIPAKTIKEG», OpAla otnv ekdAAwan tng NopapxLlakng Atoiknong AwdeKavoou Kot
tou EvepyelakoU Mpadeiov N.Awdekaviioouv A.E. — «Zta fpata tov AntootoAou MavAou»
(INTERREG lll ARCHIMED “Mediterranean Cultural Network of cities - stations of the Apostle Paul
missionary path”), Aktaiov-Pé8og, 3/03/2008.

= AuAwvitng I. kat Mavvonoulog A., «TouploTkd MAPKETLVYK KoL AVTOYWVLOTIKOTNTA: N OVAYKN
Avartuéng kat Zuvimapéng Ecwteptkou kat EEwteptkol MpooavatoAlopol Twv ETelprioewvy,
Eriotnpovikd Mapketivyk, Téuxog 38, Mdtog 2007, o). 60-61 (ElSwkr Exkdoon: Touplopodg: otnv
Mpwtn MNpapun tTng Avamtuéng).

= AuAwvitng I, kat Mavvomoulog A., MnAidou P., «Epguva, Otkovopikd Mavemiotriuio ABnvwy,
ALARM, ‘Emiotnpoviko MAapketvyk: Mwg to a§loAoyouv oL avayvwoTteg Tou’», EMLoTnovIKO
MapKeTvyk, Teuxog 28, louviog 2006, 0el.57-60 (avadnuoaotevoelg: Tevxn 29, 30, 31, 32, 33, 34).

= AuAwvitng I. kat Mavvonoulog A., «ToupLoTkod MAPKETLVYK LE CUYKPOTNUEVO OXESLON» Kall
«ZUYKPOTNHEVO OXESLO LAPKETLVYK YL TO TOUPLOTLKO TIPOLOV HOG: OL KATEUOUVOELG TNG TIOALTIKAG
npowdnonc», H Nawtepunopikr) (EvBeto EXECUTIVE), ap. dUNou 22.772, £toc 810, Asutépa7
Maptiou 2005, ogA. B1-B2.

= Mlavvomoulocg A., «Tafldelovtag...», Tafldlwtiko Neplodikd Voyager, Teuxog 27, OktwPplog-
NoéuBpiog 2005, ogA. 12.

ZUMUETOXN OF = MéAog Tou AleBvoug Atktuou EpeuvnTikig kat Akadnuaikng Kowdtntag oto wpo tou Touplopou:
EMLOTNHOVIKA Tourism Research Information Network (TRINET)
IvetitoUta,

= Juppetoxn otn Alebvr Epeuvntikn Kowvdtnta: Centre International de Recherches et d'Etudes

Opyavicpous & Touristiques (CIRET)

Awebvn Aiktua
= MéAog tn¢ Evpwrnaikig Akadnpiag Mdapketivyk (EMAC)

= MéAog tnG EAAnVIkAG Akadnpiag Mdapketivyk (EAAM)
= MéAog nAektpovikou Siktuou MaAAkng Akadnpiag Mdapketivyk (AFMnet)
= MéAog tng OpyavwTtikng Emttpomnig tou Siktuou OpenTourism Tng TOUPLOTIKAG KOWOTNTOG
= EAAnvikA Emiotnpoviki Etaupia Yroyngiwv Adaktépwv (EN.Em.ET.Y.A.):
- EkAgypévog YrneBuvog Emkowvwviag yla tnv epiodo 2009-2011
- EkAeypévog Npoedpog yla tnv nepiodo 2007-2009
- EkAgypévog Mpappatéag yla thy nepiodo 2005-2007
= MéAog AteBvouc Aiktuou KwvotavtivouroAltwy & MoAitikng NeoAaiag

= MéAog Siktuou Epacttexvwv MetewpoAoywv (Hellasweather)

Evéiadépovta Ta&ibla, SLAMOATIOUKEG eMOdEC
Epaciteyvikn evacxoAnon e tn HeTewpoloyia
Juyypadn TaESLWTIKWY 0dNywVv Kal dpBpwv oXeTIKWY e ta tagidla kot Tov touplopd |Travel Blogger
Juyypadn SNUOCLEUUATWY OXETIKWY LLE TNV EMLOTAN, TNV EKTAiSEUCN KAL TNV €pEuva

XELUEPLVO OKL
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