BIOI'PA®IKO XHMEIQMA

Iovviog 2009
MNPOXQIIIKA XTOIXEIA
‘Ovopo. Avva
En®vopo Zapkdoo
Ovopo Hatépa Kovotavrtivog
EOvikétnTo EXnvikn kot Avetpoaiiovn
Aev0Bvvon gpyoaciog Owovopko IMavemotpio Adnvov,

XIIO0Y

Tunpa Opydvoong kot Atoiknong Emyepnoewv
[Motoiwv 76, 10434 AOnva

Tniépmvo 2108203394, 2108203396, 2108203233
Fax 2108226204

Email azarkada@aueb.qgr

AEX

1996

1998

1992

1993

1983

1988.

1983

1984

Doctor of Philosophy 6to Mapketivyk

[Mavemotuo: Queensland University of Technology (QUT), Brisbane — Avotpaiiog

Tithog Awrpifng: “Tendering Ethics: A Study of Collusive Tendering from a Marketing
Ethics Perspective”

Xpnuatoddmon: Queensland University of Technology

Master of Science (by research) octo AieOvég MapkeTivyk

Hoavemotyo: The University of Manchester - Manchester School of Management (UMIST),
Manchester — Hvouévov Baocideiov

Tithog Awzpifng: “An Investigation into the Marketing Orientation of UK Construction
Firms towards the Russian Market”

Xpnuatoddmon: E.E., Tpdypappo Metapopds Texvoyvooiog mpog v T ZoPleTikn
"‘Evoon (European Commission Technical Assistance Scheme to the CIS and CEEES).

IMrvyio Epnopikdv Emomumv pe Ewikevon MépkeTivyk

[Movemomuo: Owovopko Ilavemomuio Abnvov (AXOEE) — Tunuo Opydvoong ko
Awoiknong Emyeiprioewv, ABnva — EALGSa.

BaOuog Irvyiov: Alav Kaimg.

Itvygio Metappactiy Ayyhkdv oand kot mpog to. EAAnvika (Certificate of Proficiency in
Translation From and Into Greek)

Havemoto: Cambridge University, Cambridge — Hvopévov BaciAgiov.

BaOuog Irvyiov: Apiota (A).

EENEX 'AQXYXEX

Ayyhkd

IMtuyio Proficiency too Cambridge University - Adesia Endpkeloc [Ipocdvtav yio
Awaockoaiio e AyyAkng ['Aoocag Yrovpyeiov EBvikng [Tadeiog ko ®pnokevpdtwv

Ik  Eminedo Certificat de Langue Pratique

Ttoahkd

Baowég yvooeig

lotovikd  I[epimov 1,000 yopoaxtpeg
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AKAAHMAIKH - ETATTEAMATIKH APAXTHPIOTHTA

2009

2008-2009

2008-2009

2008-2009

2004-2009

2000-2005

1998-2000

1996-1998

1993-1995

1992-1993

1990-1992

1988- 1990

Tufqpe Opydvoong ko Awoiknong Emyepnoemv, Owovouko Iavemotnmo AGnvov,
Abnva
Erixovpy KaOnyitpia 6to yvootikd avtikeipevo Mapketivyk (vmd dtoptopd)

Tuqpoe Mapketivyk kot Emikowvoviog, Owkovouiké Iovemoriipio Adnvov, Adnva.
Avdokovea I1.A. 407/1980 pe yvootiko aviikeipevo Mapketivyk

Teesside Business School, Teesside University, Adnva.
Instructor

TEI Ilewpaid, Xyolq Awiknong kot Owovopiog, Tunpo Aoyistikig, Atydiew
Emietuovikés Zovepydtig |\ TAPT TPOGOVTOL

Exnordgutikég Ophoc MANQAA, AOnva

Atev@ovrpra Lyedraouod kar Avartoéng pe appodotmteg Mapketvyk, dtayeipion
Evponaikov [Tpoypappdtmv, 6101knon eKTaidguTikod TPOSMTIKOD Kol EMUELELN
EKTOLOEVTIKOD VAIKOV.

School of International Business and Asian Studies, Griffith University (GU), Brisbane
— Avotporiog N
Senior Lecturer (Academic Level C - accelerated tenure on personal merit a6 to 2001).

School of Marketing and International Business, Queensland University of
Technology (QUT), Brisbane — Avotpoliog
Lecturer (Academic Level B promotion on personal merit)

School of Marketing and International Business, Queensland University of
Technology (QUT), Brisbane — Avatpoiiog
Associate Lecturer (Academic Level A)

Gaimusho _Kenshujo - Foreign Service Training Institute (Exmoidevtikd Ivotitovto
Ynovpyeiov EEmtepikmv), Sagamiharashi Kanagawaken - Iorwviog.
Cross-Cultural Communications Instructor

Manchester School of Management, University of Manchester (UMIST), Manchester —
Hvouévouv Baciieiov.
U/G Tutor, Guest Lecturer (P/G) xaz Project Officer

10 Systems SA, Abnva
Agv@vvrpra Mapretivyx

Federal Mogul World Trade Inc., pue éépa to Detroit tov HITA xou ypagpeio otnv
Elevoiva

Marketing Analyst pe mepioyn evfovng v Eyydc ka1 Méon Avotoln, Bopeio Agppikn kot
Konpo

S0 Avotpoliovo axadnuaikd cvomua ot Babuideg opiovron mg: Associate Lecturer (Academic Level A), Lecturer (Academic
Level B), Senior Lecturer (Academic Level C), Associate Professor (Academic Level D), Professor (Academic Level E). H
anddoomn tov Awdakrtikov kot Epgvyntikot Ilpocwnikol kpiveton amd emttpont| Kabe xpdvo. Amartodvrat TpeLg GuVEOUEVES KPIGELS
KOVOTOU|TIKNG OTOS0GTG GTOVG TOMELS TG €PELVAG, SIOACKAANG, TPOGPOPAG TPOG TO TOVETIGTHLO, KOl TO KOWMVIKO GUVOAO
TPOKEWEVOD Vo, emtevydel poviponoinon (tenure).
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BPABEIA, ATAKPIXEIX KAI EIIIXOPHI'HXEIX

BPABEIA KAI AIAKPIXEIY

Literati Club Award for Excellence ywa 1o xaAdtepo apBpo mov dnuoociedtmke oto International
Journal of Retail and Distribution Management Vol 28 (2000). To Bpofeio anovepndnke to 2001.

Kalvtepn avakoivoon oto Awebvég ovvédpio Australia and New Zealand International Business
Academy Second Annual Conference (ANZIBA 1999).

EEmpetiki] Avakoivoon oto Aebvig Zvvédpio American Marketing Association Marketing Exchange
Colloguium (AMA 1998)

QUT Faculty of Business Writer in Residence Award Amovéueton oe péln AEIT pe e€aipetikn
emidoon otV £€pguva Kot cupmEPAAUPAvEL €UV aTOAAAYT] OO TS OWOKTIKEG KOl OLOIKNTIKEG
epyacieg Tov mavemotnuiov (1999)

2001

2003

1998

1999

1997 -
1998

EINIXOPHTIHXEIY EPEYNHTIKQN IIPOI'PAMMATN

Tithoc mpoypdupatog: Firm country of origin, corporate citizenship and consumer
characteristics influencing consumer support for foreign owned firms

>vvepydrec: Dr Campbell Fraser kou Prof Drew Nesdale.

Xpnuotoddmon: Griffith University

Tithog mpoypduuatoc: Antecedents and Benefits of Corporate Citizenship

Xvvepydreg: Dr Isabelle Maignan otnv I'oAAia , Prof O.C. Ferrell otic HITA «ou Dr Fatma
Kusku otnv Tovpkia

Xpnuotoddmon: Queensland University of Technology Research Initiatives Competitive
Grant kou Istanbul Technical University

Tithoc Mpoypduuartog: Marketing of Construction Services in Australia
Xpnuatoddton: Research Concentration in Design and Construction Studies

AOINEX ENIXTHMONIKEX APAXTHPIOTHTEZX

O O O o

O O O o

2YMMETOXH 2E EIIIXTHMONIKOYY YYNAEZXMOYX

EMnvicn Axodnpio pépketvyk (Méhog EAAM)

Academy of Marketing Science (Fellow AMS)

Academy of International Business (AIB)

Australia New Zealand International Business Academy (ANZIBA Member kou Exnpdommog
tov [avemotmpiov QUT oty Erttponr Exnaidevong kot Epgvvag).

Australian Marketing Institute (Fellow AMI)

Owovopkd Empeinmpio EALGSag (Mérog OEE)

Australia — New Zealand Marketing Academy (ANZMAC Member)

Mélog Tov XvAAdyov Amogoitwv Tov [Toavemotpiov tov Mdavtoeotep kot [dpuTikd Mérog
tov Manchester — Tokyo Association (Arogottor tov UMIST mov ovv 610 TOk0)
[Motomomuévn Exnaudedtpro Loveyilopevng Erayyelpaticne Kataptiong (EKellig, OAEA)
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KPITHY 2 E AIEONH EIIIXTHMONIKA ITEPIOAIKA

Journal of International Marketing

Journal of Business and Industrial Marketing
Journal of Business Ethics

Construction Management and Economics

O O O O

KPITHY X E XYNEAPIA

Academy of Marketing Science

Academy of International Business

Academy of Management

International Federation of Scholarly Associations of Management (IFSAM)
International Association for Business and Society

Australia and New Zealand Marketing Academy

Australia and New Zealand International Business Academy

Australia and New Zealand Academy of Management

Transcending Boundaries: Integrating People, Processes and Systems Conference

O OO0 OO0 OO0 Oo0OO o

Z2YMMETOXH 2E EIIIXTHMONIKEY EIIITPOIIEX

o IlIpoéedpog (Track Co-Chair) tg Oepatiking Evomntag Mn-Kepdookomkd kot Kowwmvikd
Mapxetvyk (Not-for Profit and Social Marketing Track) oto etfioto cvvédpro (2000 oto Montreal
tov Kavada) tng Academy of Marketing Science - AMS

o IlIpdedpog g emtpomng amovoung tov Bpafeiov Carolyn Dexter Award yio to cuvédplo Tov
2002 oto Gold Coast g Avotpariog g AeBvoig Opoonovdiog Emotnpovikedv Opyavocewmy
Mavatluevt (International Federation of Scholarly Associations of Management IFSAM)

0o MéAhog NG EMOTNUOVIKNG EMITPOTNG Yoo To cuvédplo tov 2000 oto Vermont twv HITA g
International Association for Business and Society - IABS.

EINIXTHMONIKOX XYMBOYAOX AIEONQN EIIIXTHMONIKQN OIKQN

o E&FN Spon - Taylor & Francis
o Arnold - UK

o McGraw-Hill — Irwin — Australia
(o]

John Wiley & Sons- Australia

ATAAKTIKH APAXTHPIOTHTA

XE TANEINIXTHMIA

Ewaymyn Xto Mdapketivyk B.Sc.
Oixovouixo Iovemiotiuio AGnvaov

Introduction to Marketing and International Business I & II B.Sc.
Queensland University of Technology
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International Marketing / Global Marketing B.Sc.,

Queensland University of Technology, M.Sc,
Griffith University, MBA
University of Manchester

International Marketing Research M.Sc,
University of Manchester MBA
Strategic Marketing Management / Strategic Marketing / Marketing B.Sc.,
Management M.Sc,
Queensland University of Technology MBA

Teesside Business School

Marketing for Engineers M.Eng, B.Sc
Queensland University of Technology
Cross-Cultural Communication and Negotiation

Queensland University of Technology B.Sc
Emyaipnowokéc Emkowmvieg ,
TEI Heipaid: Hroyio
Principles of Management B.Eng.
Queensland University of Technology

Cross-Cultural Management B.Sc.

Queensland University of Technology

Business Ethics / International Business Ethics
Queensland University of Technology B.Sc.
Griffith University

European Business Development / Contemporary Business in Europe g sc MBA
Queensland University of Technology

Asian Business Development B.Sc.
Queensland University of Technology

Research Methods / Business Research Methods _
Queensland University of Technology M.Sc., MBA,M.Phil., Ph.D
Teesside Business School

I\/an_agemgnt T'raining for Community Volunteers Tterém MKO
Griffith University

Globalisation Forum Avadtepol Anpooiot
Queensland University of Technology YrdalAnAot

Awotknon IIpocmmucod
2EMINAPIA KAI EKITAIAEYXH X*TEAEXQN

Ewaywyn oto Mdapketivyk

Xtponyké Hiektpovikd Epndpilo

Awdiktoako kot Apeco Mapketivyk

Avantoén Ag&romtov [Hoincewv [poidvtov Yyning Texvoroyiog
Méprketvyk Exdnidoewv Téxvng kot [ToMtiopon

[TpomOnomn Biokoykav Ipoidvtwv Zowkrg kot Putikng [Ipoéhevong
Marketing Ethics

HOum tov Mépxetivyk

. Enyelpnoioxn Emikowvovia

. [Towotikn E&umnpéton Tehatov — Awayeipion [Hoapardvov
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Anpooieg Xyéoeig ko EEummpémon [ehatwv Eevodoyetokdv Movadmv
Tovpiotikn Awerpion ko Higktpovikn Tovpiotikn TIpofoin
Ewsaywyn oto Mavatlpevt

Strategic Management

Ytpatnykd Mdavatlpevt

Ewayoyn ota Xvotmuata Awyeipiong Iowdtntag

Change Management

Awoiknon AAaydv

Opydvaon ypagpeiov

Emnyeipnuoatikomra

Emyepnolokdc Xyedracpdc (Business Plan)

European Business Development

Avaivon g Evponaikng Ayopdg

UNITASTE - Ewcaymyn otic Avdtateg XTovdég

Teyvicéc Avalntmong Epyaciag

Awyeipron Xpdvov kai Epyaciokov meécewv

AIOIKHTIKEX APAXTHPIOTHTEX XE TANEINIXTHMIA

Opyavo

Emitpomn AvaBe®pnong Tov GLGTHUATOS TPOYPOUUOTIGHOD Kot
a&loloynong g amddoong permv AEIT (Queensland University of
Technology)

Opada perétng g B€onc tov yovorkdv otnv Avototn Exraidevon
(Queensland University of Technology)

2FE ENINIEAO ITANEINIXTHMIOY

Polog

ExAeypévn Exnpocomnoc g
2xoMG

Exnpéownog tov pedmv AEIT
oL N AyyAkn lvan 1 devtepn
YADOOW TOVG

Exnpdcswmnog tov [Tavemotuiov

Aebvig Aromavemotuokog Opyaviopog PACIBER (Asia Pacific  Griffith ot cvvavinon tov
Centre for International Business Education and Research) uelmv tov oto Sydney g

Avotpadiog

2FE EIIINIEAO X X0AHXY

Academic Board — 10 av®Ttoto 101knTiko 0pyovo e XyoAng ) )
(Queensland University of Technology) Exdeypévn Exnpdownog tov

Tpatog

Emutponn) Epgvvog ko Avartoéng (QUT)

Yno-emtponn Enonteiog towv vroyneiov Adaktopmv (Queensland
University of Technology)

Emitpomn AvaBedpnong g edikevong ota Otkovoutkd
(Queensland University of Technology)

Exnpocwmnog tov Tunpatog

Avtpdésmnog tov Koountopog

Enmutpony A&oAdynong kat [poayoyodv pekmv AEIT (Griffith Exheyuévn Exnpdownoc pedv
University) AEIT tov Tunpatog

2FE EININIEAO TMHMATOX

Topéag Mépketivyk kot Mavatluevt tov Tunpatog Atebvav kot YVVTOVIOTIG
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Opyovo Poiog
Aocatikdv Xmovdmv (Griffith University)

Emutponn Enonteiog tov Adaktikod ‘Epyov (Griffith) [Tpoedpog
Em'rpon'n Avoyytig kat EE’ Anootdoemg Exnaidevong (Griffith Tpoespoc
University)
Emutponn Epgvvog ko Emonteiag Ymoymoeiov Awoaktopav (Griffith .
- . Méhog
University)
School Committee - n emtpont| Tov cupPoviedet tov [1podedpo tov  Exheypévo péhog pe dikaiopo
Tunuarog (Griffith University) YHPOL
Yno- emttpony) avamtuéng g 1otocelidag tov Tunpotog (GU) [Tpoedpog

Emtpon oyed106100 KO EQAPOYNG TS TOMTIKNAG TPo®ONoNG Tov  ZVUUPOVAOG ALUTOMTIGHIKNG
Tuquatog oty Avotpolio kot to e€mtepkd (Griffith University) Emkowvaviog
Emutponég Exhoyng véov Adaktikod ITpocomikod (GU & QUT) Mérog ko Etonyntig

XYMBOYAEYTIKH APAXTHPIOTHTA - MEAETEX

I'IA TON I41QTIKO TOMEA

o Meléteg deiodvong kot avantuéng Evpomoikdv oyopdv yia Tic Tonpeieg

Sony (lamwviag)

Pioneer (Iamwviog)

Ryobi (Iamwviog)

Nikon (Iomwviag)

Casio (Iomwviag)

Sanyo (Iawwviag)

Baulderstone Hornibrook (Avotpoiiog)

Leighton Contractors & Baulderstone Hornibrook Bilfinger Berger Joint Venture (Avotpatiag)

O 0O 0O 0O 0O o0 Oo0OoOo

o 'Epevveg ayopdg kot orpatnyikéc B2B pdpretvyk yio v €Toupeio Topoywyns TOAVUESIKOD
EKTOOEVTIKOD VAIKOV Kol vnpectdV TnAekmaiogvong SQLearn ETIE.

o Avantvén kot 010AOYNGOT TPOYPUUUATOV SOTOMTIGUIKNG EXKOWVMOVING Y10 TIG ETOIPIES
o Nexxus Communications (Iarwviog kou I'epuaviag)
o The Rowland Co (Avotpaiiog)

I'IA TO AHMOZXI0 TOMEA (POPEAX - EPI'O)

o Ymovpysio Anpociov Epymv kar Owiopod g nolteiog Queensland - International
Tenderers’ Evaluation Systems oe cuvepyaocio pe tov Prof. Martin Skitmore.

o Opoomovdiakd Ymovpyeio Epyasiog tng Avotpariag- Cross-Cultural Issues in the Federal
Government Job Network Communications Campaign.

o Ymnovpysio I'ewpyiog g molreiog Queensland - Cross-Cultural Issues in the Fire Ants
Communications Campaign

o Xyom Awyegipiong Teyvikodv ‘Epyov ko Akivintyg Ilegproveiog tov IToivteyveiov tov
Queensland - Marketing and Communications Strategy

o Tpfqpa Mavatluevt tov [Mavemomuiov Griffith - /mage of the Logan Campus

Yoykintog Tov avemotnpuiov Griffith - Assessment of Flexible learning

o Ymovpysio Avartoéng kot Teyvoroyiag g molteiog Queensland - The Role of Government

o
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in Creating a Culture of Innovation
o Anpog Redlands tg IToAteiog Queensland - Economic and Social Profiling of the Redlands
Area ot ovvepyaoia pe tovg Prof. William Shepherd, Dr. Campbell Fraser ka1 Prof. Leong
Lieu.
o Anqpog Logan g IToAteiag Queensland - Place of Residence as a Social Identity Category:
A Study of Community Commitment in Logan City.
o EAMnmviko Yrovpyeio Yyeiog & Kowvovikng AMAnieyying
»  FEmxowvwvioxn Zpatnyikn yio v Aviiuetanion Kpioewv katd ) diapkeia twv
Olvumioaxav Ayaovav s AGnvog.
= A&ioroynon Epevvnuikav kou Exroioevtikav Ipoypouudtwv tov EIL Yyeio — Ilpovoia.
" IYe0100UOGC UEBOOWY TPOGTAGIAS TOV GUGTHUATOS TPOUNBELDV TV VOGOKOUEIWY a0
TPOCTOYEIES KATATTPATYNONS TWV OPYOV TOV EAEDOEPOV AVTAYWVIGUOD.

EPEYNHTIKA ENATA®EPONTA

Atebvég Mépketivyk: Ateicdvon oebvav ayopav ko B2B ntoinoceig pe Eppaon otig ayopés g
Avotpariag, EALGdac, Hvopévov Basiieiov, HITA, lonmviag, Ivdovnoiog, kot Pociog
Kotavalmtikn copmepipopd 6to 6100ikTV0

HOw tov B2B kot B2G pédpketvyk

Tpéyovta gpevvntikd evolapépovta: Katavalotikdg e0vokevVIpIoHAg Kot TOAITIKEG
onpatomoinong (branding) kot Tipdv (pricing).

KATAAOTI'OX EIIIXTHMONIKQN AHMOXIEYXEQN

EPEYNHTIKEY EPIAYIEX AHMOXIEYMENEY XE AIEONH EINIXTHMONIKA
IHEPIOAIKA META AIIO AIIIAH TY®AH KPIYH

1. Kusku, F. and A. Zarkada-Fraser, An empirical investigation of corporate citizenship in
Australia and Turkey. British Journal of Management, 2004. 15(1): p. 57-72.

2. Zarkada-Fraser, A. and C. Fraser, Investigating the effectiveness of managers through an
analysis of stakeholder perceptions. Journal of Management Development, 2003. 22(9): p.
762-783.

3. Zarkada-Fraser, A., C. Fraser, and A. Insch, Assessment of Indonesia's country risk by
Australian manufacturers. Journal of Asia-Pacific Business, 2002. 4(1): p. 3-31.

4. Zarkada-Fraser, A. and C. Fraser, Risk perception by UK firms towards the Russian market.
International Journal of Project Management, 2002. 20(1 January): p. 99-105.

5. Zarkada-Fraser, A. and C. Fraser, An exploratory investigation into cultural awareness and
approach to negotiation of Greek, Russian and British managers. European Business Review,
2002. 14(2): p. 111-127.

6. Zarkada-Fraser, A. and C. Fraser, Store patronage prediction for foreign owned supermarkets.
International Journal of Retail and Distribution Management, 2002. 30(6): p. 282-299.

7. Zarkada-Fraser, A. and C. Fraser, Moral decision making in international sales negotiations.
Journal of Business and Industrial Marketing, 2001. 16(4): p. 274-293.

8. Fraser, C. and A. Zarkada-Fraser, Perceptual polarisation of managerial performance from a
human resource management perspective. The International Journal of Human Resource
Management, 2001. 12(2): p. 256-269.
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9. Fraser, C. and A. Zarkada-Fraser, The philosophy, structure and objectives of Research and
Development in Japan. Construction Management and Economics, 2001. 19(8): p. 831-840.

10. Zarkada-Fraser, A. and R.M. Skitmore, Decisions with a moral content: Collusion.
Construction Management and Economics, 2000. 18(1): p. 101-111.

11. Zarkada-Fraser, A., A classification of factors influencing participation in collusive tendering
agreements. Journal of Business Ethics, 2000. 23(2): p. 269-282.

12. Fraser, C. and A. Zarkada-Fraser, Measuring the performance of retail managers in Australia
and Singapore. International Journal of Retail and Distribution Management, 2000. 28(6 & 7):
p. 228-242.

13. Ray, R.S., et al., Ethics in tendering: A survey of Australian opinion and practice. Construction
Management and Economics, 1999. 17(2): p. 139-153.

AHMOZXIEYXELY XE XYAAOI'IKOYY TOMOYX META AIIO IITPOXKAHXH KAI
KPI2H

14. Zarkada-Fraser, A., Stereotyping in international business, in The International Handbook of
Organizational Culture and Climate, C. Cooper, S. Cartwright, and C. Earley, Editors. 2001,
John Wiley and Sons: Chichester. p. 391-406.

15. Zarkada-Fraser, A. and C. Fraser, Australian manufacturers' perceptions of Indonesia as a host
for direct investment, in Asia-Pacific Issues in International Business, S. McGaughey, B.
Purcell, and S. Gray, Editors. 2001, Edward Elgar: Cheltenham and Northampton, MA. p. 151-
168.

16. Fraser, C. and A. Zarkada-Fraser, Cultural differences in HCI and telepresence - A comparison
of e-commerce buying behaviour in Greek and Anglo-Australian women, in Advances in
Human Computer Interaction I, N. Avouris and N. Fakotakis, Editors. 2001, Typorama:
Patras-Greece. p. 327-333.

17. Zarkada-Fraser, A., R.M. Skitmore, and G. Runeson, Construction management students’
perceptions of ethics in tendering, in Building Education and Research, J. Yang and W.-L.
Chang, Editors. 1998, E&FN Spon: London. p. 80-89.

AHMOZIEYXELY XE IIPAKTIKA AIEONQN EINIXTHMONIKQN XYNEAPIQN
META AIIO AIIIAH TYPAH KPIYH

18. Zarkada, A. Brand equity revisited: An institutional theory approach to airline customer
support. in 2" International Conference: Quantitative and Qualitative Methodologies in the
Economic and Administrative Sciences (Q.M.E.A.S.) 2009 Athens, Greece

19. Puncheva, P.Y. and A. Zarkada-Fraser. Structure of corporate reputation in purchasing and
investing decision contexts. in 34th European Marketing Academy Conference. 2005. Milan,
Italy.

20. Puncheva, P.Y. and A. Zarkada-Fraser. The effect of corporate reputation dimensions on the
decision to become a stakeholder in a firm. in 18th Australia New Zealand Academy of
Management Conference. 2004. Dunedin, New Zealand.

21. Puncheva, P.Y. and A. Zarkada-Fraser. The role of corporate reputation in the stakeholder
decision - making process for establishing long-term relationship with a company. in The 7th
International Conference on Corporate Reputation, Identity and Competitiveness. 2003.
Manchester, UK: The Reputation Institute.
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22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

Zarkada-Fraser, A. and C. Fraser. Developing a Culture of Innovation through Effective
Information Management. 2002. Paisley, Scotland, UK.

Zarkada-Fraser, A. and C. Fraser. An institutional theory approach to predicting consumer
support for foreign owned supermarkets. in Academy of International Business/Australia New
Zealand International Business Academy Conference. 2001. Sydney: Australian Graduate
School of Management.

Fraser, C. and A. Zarkada-Fraser. An analysis of cultural awareness of international managers.
in Economies and business in transition: Facilitating competitiveness and change in the global
environment. 2001. Istanbul, Turkey: Global Business and Technology Association.

Fraser, C. and A. Zarkada-Fraser. Cultural awareness of Japanese management recruits. in 4th
Annual International Business and Economics Conference. 2001. De Pere, Wisconsin: St
Norbert Press.

Fraser, C. and A. Zarkada-Fraser. Cultural differences in HCI and telepresence - A comparison
of e-commerce buying behaviour in Greek and Anglo-Australian women. in Panhellenic
Conference with International Participation in Human Computer Interaction (PC-HCI 2001).
2001. Patras-Greece: University of Patras.

Zarkada-Fraser, A. and A. Insch. Towards a measure of corporate environmental citizenship.
in The Academy of Marketing Science Annual Conference. 2000. Montreal.

Zarkada-Fraser, A. and C. Fraser. An exploratory investigation of demographic and cultural
profiles, cultural awareness and approach to negotiation of Greek, Russian and British
international marketing managers. in 26th Annual Conference of the European International
Business Academy. 2000. Maastricht - The Netherlands: Universiteit Maastricht.

Zarkada-Fraser, A. and C. Fraser. Integrating social and economic orientated marketing: A
study of retail management. in The Academy of Marketing Science Annual Conference. 2000.
Montreal.

Zarkada-Fraser, A. and C. Fraser. Profiles of Russian International Sales Negotiators: A six-
country comparison. in 8th Annual Conference on Marketing Strategies for Central and
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